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Qualcomm Puts Technology into Hands Around the Globe
Qualcomm’s Shawn Covell with students from a Wireless Reach program in Nepal. Learn more starting on pg. 11
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New Car Review
The 2014 Cadillac XTX
Remember when Cadillac’s thing was big —
and big-engined — land yachts? Here’s a

measure of how much has changed since then:
Cadillac’s current “big car” — the XTS — is al-
most three feet shorter overall than a 1976 Fleet-
wood. And the Fleetwood wasn’t Cadillac’s
biggest model back in ’76 (that would be the
Fleetwood Seventy-Five, which was more than
four feet longer than a new XTS).

26

Best Attorneys 2014
Meet some of the best lawyers practicing in San
Diego County, among them Juanita Brooks, a
partner in the San Diego/Southern California of-
fice of Fish & Richardson (pictured).
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ON THE COVER:
Transforming Lives 
With Wireless Technology
Qualcomm Inc., the tech giant based in San Diego,
is helping to improve the lives of peole across the
world through its Wireless Reach program. Shawn
Covell, vice president of government affairs for Qual-
comm (shown at left), says the goal is to "create sus-
tainable advancednwireless projects that strengthen
economic and social development while also sup-
porting the company's long-term business goals."

March|2014|Issue 3 |Volume 29
Our mission is to always provide quality journalism
for our readers by being fair, accurate and ethical
and a credible resource for our advertisers.
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Season 52 — A Dieter’s Delight
A relatively new restaurant concept has
opened in San Diego where no item on the
menu exceeds 475 calories. Amazingly, re-
duced calories do not require reduced taste.
The dishes are full of flavor. Seasons 52 is a rela-
tively new restaurant concept that has grown
in less than 10 years to more than 35 locations
around the country.

29

San Diego’s Venerable Law Firm
As the oldest law firm in continuous practice
within San Diego County, Higgs, Fletcher &
Mack has a rich and storied history of service to

its clients, the legal community and the public
since its establishment in 1939. Ferdinand “Ferd”
Fletcher and Dewitt “Dutch” Higgs (pictured)
founded the firm 75 years ago with Henry “Pitts”
Mack.

15



52 9 T H  A N N I V E R S A R Y  1 9 8 5 - 2 0 1 4 |  A P R I L  2 0 1 4   |  S A N D I E G O M E T R O . C O M   

F U N D R A I S I N G

Doing Well By Doing Good
David and Ellen Dolgen chair Planned Parenthood anniversary

Between the two of them,
David and Ellen Dolgen have
chaired countless fundraising
events, but this is the first time
they have done it as a team.

Their project is a dinner cele-
brating the 51st anniversary of
Planned Parenthood of the Pa-
cific Southwest. Named “The
Main Event,” its call to action is,
“Get into the ring, join the fight,
and be a champion for reproduc-
tive health care.” 

The Dolgen’s mission for this
event is to educate the commu-
nity on exactly what Planned
Parenthood does. “Most people
don’t understand what they do
and how close they are nationally
to being shut down and/or hav-
ing their services severely re-
stricted,” explained Ellen.

The Dolgen’s involvement in
Planned Parenthood comes from
a respect for wellness and life—
part of their sense of positive
mission.

San Diego’s Planned Parent-
hood is the second largest in the
U.S. with 19 centers in San
Diego. Ninety five percent of
what they do is provide lifesaving
screenings. 

“No organization works as
hard as Planned Parenthood on
preventing people from having
unwanted pregnancies. One in
three San Diego households are
clients of Planned Parenthood.
Where would these women go if
it weren’t here?” they ask.

Both David and Ellen come
from families where philanthropy
was a way of life, a core value. “I

grew up in a household that was
very interested in giving back to
the community. My father was
involved in politics and philan-
thropy. I used to follow him
around, learning how to raise
money at a very young age just by
watching him,” said Ellen, a
long-time professional
fundraiser.

David’s father, an immigrant
from the Ukraine, was a labor
leader and a civil-rights activist.
“From him I learned a lot about
social justice. And my 96-year-
old mother, who just passed away,
was a role model of advocacy, vol-
unteerism, and social action,” said
David. “I’ve always been active in
social justice issues and politics in
one way or the other since I was
a kid.”

The Dolgens are both very
different in terms of how they
come to the table. “David is very
intellectual and analytical; I come
from an emotionally charged,
passionate perspective. We have
the same idea about life, which is
that it’s important to have pur-
pose, to live beyond yourself, and
to support the community you
live in,” said Ellen.

David’s professional journey
includes politics, finance, labor
relations and commercial real es-
tate in New York City, Washing-
ton, D.C. and Tucson, Ariz.
Along with Ellen, he is a founder
and principal of Dolgen Ven-
tures, a private-equity investment
firm, focusing on real estate in-
vestments throughout the coun-
try. Most recently, he founded

Housing Impact Managers,
LLC, which couples the tradi-
tional goals of private equity in-
vestment with the social mission
of providing opportunities for
qualified working families to se-
cure affordable and sustainable
solutions to their housing needs. 

Past chair of the board of the
La Jolla Playhouse on which he
continues to serve, David helps
bring arts to the world. “We
think it’s a very big part of good
health. There’s an enormously
strong correlation between art
and wellbeing. It’s empirical, It’s a
fact,” said David.

Through her own challenging
change-of-life experience, Ellen
has become an outspoken
women’s health-and-wellness ad-
vocate and is founder and presi-
dent of Menopause Mondays at
EllenDolgen.com. She is the
media’s go-to expert on the topic
of perimenopause and
menopause, and women’s health
and wellbeing around the world,
making guest appearances on
numerous national television and
radio news shows, writing, speak-
ing, and blogging.  Her motto is,
“Suffering in silence is OUT.
Reaching out is IN.”

This expertise provides a per-
fect segue for her serving on the
Planned Parenthood board and
the Community Advisory Board
of Scripps Memorial Hospital La
Jolla, and chairing and serving on
boards of numerous health-re-
lated organizations. She wants to
make sure that all women have
the same ability that she does to

have good health care. 
Married for 37 years, the Dol-

gens work hard at everything
they do, even when it comes to
how they spend their spare time. 

“Ellen is a serial entertainer.
There’s nothing we enjoy better
than entertaining friends in our
home,” said David. Other spare-
time favorites are traveling, see-
ing movies, dancing and biking
around their neighborhood in
Coronado.

While the Planned Parent-
hood event may be their first
philanthropic team effort, they’ve
had lots of team-work practice in
their business, Dolgen Ventures,
and in their private lives raising
their two children, Sarah, 34, and
Jack, 31. And they are about to be
partners in the most exciting
team-work adventure that’s hap-
pening to them this year — be-
coming grandparents.

Living in San Diego full time
for the last 12 years, David and
Ellen have come to see San Die-
gans as very philanthropic and
generous. “Fundraising in San
Diego has never been a hard sell;
people are passionate and com-
mitted to the wellbeing of our
community,” they said.

“They’ve made it easy for us to
do well by doing good.” 

By Delle Willett

David and Ellen Dolgen
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The proposed re-imagined Anthony’s Fish Grotto features expansive glass to enhance the spectacular views provided to diners.  The
dock offers patrons arriving by boat the chance to dock and dine.  Architect David Robinson of Robinson Brown created the plan.

SAN DIEGOSCENE

Anthony’s Fish Grotto, San Diego’s oldest family-owned and op-
erated seafood restaurant company -- it opened its doors on the wa-
terfront in 1946 -- is planning a complete makeover of its North
Embarcadero properties. The flagship operation on the waterfront
houses Anthony’s Fish Grotto, Anthony’s Fishette and Anthony’s
Star of the Sea Event Center.

A rendering of concepts for an interior and exterior remodel for
the Harbor Drive location was presented to the Port of San Diego
Real Estate Division and a new executive sous chef has begun work
on updating the menus for all three locations, according to the com-
pany.  

The architecture firm of Robinson Brown was retained with firm
principal David Robinson designing the North Embarcadero restau-
rant rendering. In tandem with this makeover, Anthony’s Fish
Grotto hired Chef Jay (Timothy) Payne Jr., formerly the executive
chef of Café Japengo in La Jolla.

“Chef Jay is already experimenting with new flavors and combi-

nations that complement Mama Ghio’s original recipes and we’re
having a lot of fun tasting Jay’s creations and drink pairings,” said
Craig Ghio, co-owner and third generation family member. “One of
Chef Jay’s most important projects is designing a new concept
restaurant in the former Star of the Sea space. This new concept,
1360 Harbor, will feature artisanal seafood small plates, boutique
wines and local hand crafted beers.”

The new design for the Harbor Drive location will feature open
architecture to blend with the Port’s North Embarcadero Visionary
Plan. Patrons will have wide, unobstructed views of San Diego Bay.
The rebranding initiatives also include green energy initiatives and
waterfront dining events, seafood and wine pairings and more. 

Ghio said the rebranding will carry over to Anthony’s La Mesa lo-
cation

where enhanced interiors, greater utilization of its private lake and
evolved menu will be featured.

One of San Diego’s Oldest Seafood Restaurants
Planning a Complete Makeover at the Waterfront



Award Named After Biotech Pioneeer
Duane Roth

The San Diego Regional Economic Development Corp. has
created an award named after the late biotech executive Duane
Roth, who died from injuries suffered in a bicycle accident.

The inaugural Duane Roth Renaissance Award will go to Qual-
comm Inc. at the EDC’s annual dinner on May 13.

The award recognizes an organization for creating outstanding
inventions, innovations or breakthroughs that have changed and
improved the world, according to the EDC.

Roth founded Alliance Pharmaceutical in 1988 and was CEO
of San Diego Connect, which brought together leaders from the
region’s high tech and biotech industries. He was considered an in-
spiring leader of the local innovation industry.

Roth also was on the board of the state agency responsible for
stem cell research and had been set to become chairman of the
Sanford-Burnham Research Institute’s board of directors. He was
a member of the executive board of Lead San Diego, a leadership
training organization.

Earlier in his career, he was a senior executive at Johnson &
Johnson and Wyeth.

Roth crashed his bicycle July 21 into a rock outcropping near
Lake Cuyamaca, with an impact so severe it broke his helmet, au-
thorities said. He died Aug. 3, 2013.
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Duane Roth



Latham & Watkins Law Firm Relocates

The Latham & Watkins law firm has relocated its San Diego
office to 12670 High Bluff Drive, a newly-constructed, LEED-
certified building in North County. The law firm said the new
space enables it to better provide its clients with state-of-the-
art meeting facilities in a central and convenient location. 

Features include easy freeway access from Interstate 5, con-
ference rooms that can accommodate large meetings and sem-
inars. The office includes modern technologies.

The office and meeting spaces help achieve LEED Gold cer-
tification status for being environmentally efficient. Outside
spaces, including a terrace and patio, offer respite for employ-
ees and places to meet informally.

The firm is also maintaining space in Downtown San Diego
but anticipates the new offices being the focal point of its San
Diego activity.
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San Marcos Professor Honored With an Algae

Professor Bob Sheath, an aquatic biologist at Cal State San
Marcos, says it’s “a big honor” to have an algae named after him.
Researchers at Ohio University, in collaboration with European
colleagues, have named a new group of red algae “Sheathia,” after
the professor, one of the preeminent experts on North American
freshwater algae.

The newly identified genus, or collection of species, can be
found in freshwater streams both locally and worldwide. This is the
first time an organism has been named after a CSUSM professor.

“The total number of species on earth is estimated to be 8.7
million,” said College of Science and Mathematics Dean Kather-
ine Kantardjieff. “To have an organism named after you is a dis-
tinct honor that places Dr. Sheath in very distinguished company
as a scientist. Dr. Sheath joins a group of notable individuals who
have organisms named for them, in-
cluding naturalist David Atten-
burough, as well as Presidents George
W. Bush and Barack Obama.”

Sheath has been studying freshwater
algae for almost 40 years. In 2012 his
lab at CSUSM was certified as the
California Primary Algae Laboratory,
the only lab in California to collect and
catalog freshwater algae samples.

Professor Bob Sheath at Cal State San Marcos.

Latham & Watkins
office building.

UC San Diego Biomedical Research Facility Completed
Biomedical science students and faculty striving to solve the world’s most critical health

problems now have access to one of the most sustainable laboratories in the country with
the completion of the new Health Sciences Biomedical Research Facility at UC San Diego.

Built by McCarthy Building Companies Inc., and designed by the Portland, Ore., office
of ZGF Architects LLP, the new 196,000-square-foot facility is located on a 3.3-acre site
on campus. It will accommodate new and expanded multi-departmental programs, in-
cluding bioinformatics, genomic medicine, gastrointestinal medicine, childhood diseases,
pathology, immunology, inflammation, psychiatry, cardiology, neurosciences, infectious dis-
eases, and glycobiology. 

The new Health Sciences Biomedical Research Facility was designed to foster collabo-
ration between scientists in the region and worldwide, allow them to share critical data,
and enhance the university’s ability to attract the best and brightest researchers from around
the globe. 

Mark A. Rowland, principal architect and project manager for UC San Diego, heads the
university’s Facilities Design and Construction office charged with implementing the $113
million project. 

“We’re very proud to unveil this beautiful new facility,” said Rowland. “Researchers from
many departments and programs will unite and collaborate here to produce new therapies
that will save lives.”
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San Diego Institutions To Take Part 
In New Center for Stem Cell Genomics

A team bringing together experts and investigators from seven
different major California institutions — five from San Diego —
has been awarded $40 million to create a new Center of Excellence
in Stem Cell Genomics by California’s stem cell agency, the Cali-
fornia Institute for Regenerative Medicine. The Center of Excel-
lence will focus on bridging the fields of genomics — studying the
complete genetic make-up of a cell or organism — with stem cell
research. The goal is to use these tools to gain a deeper under-
standing of the disease processes in cancer, diabetes, heart disease
and mental health, and ultimately to try and find safer and more ef-
fective ways of using stem cells in medical research and therapy.

The Center of Excellence consists of Stanford University and
the Salk Institute for Biological Studies as the joint principal in-
vestigators. UC San Diego, the Scripps Research Institute, the J.
Craig Venter Institute and Illumina Inc., all in San Diego, will col-
laborate on the project; UC Santa Cruz will run the data coordi-
nation and management component.

Report: Cyber Security Business Has
$1.5 Billion Impact in San Diego Region

The cyber security business in the San Diego region has an
economic impact of $1.5 billion annually, according to a report
compiled by the San Diego Regional Economic Development
Corporation, Sentek Global and Bank of America. It says the re-
gion is positioned to experience substantial job creation in the in-
dustry, outpacing other local business sectors.

The report coincides with the launch of a public-private part-
nership called the Cyber Center of Excellence. The center will
connect cyber-related companies with military leaders and aca-
demic partners to pursue a common strategy to promote the re-
gion’s cyber strengths.

Cyber security has emerged as a national priority as global re-
tailers, medical providers, and critical infrastructure fall prey to
significant data breaches and theft, according to the report.

In a recent, high-profile data breach, Target reported that 40
million credit and debit card accounts were compromised be-
tween Nov. 27 and Dec. 15, and that hackers stole names, phone
numbers, and email and mailing addresses from as many as 70
million customers.

The loss not only impacted the individual customers but tar-
nished the chain’s image. The company reported U.S. sales de-
clined 6.6 percent in the fourth quarter of last year. -- Reported
by City News Service
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Downtown’s DiamondView Tower Sells
for $121 Million

DiamondView Tower, the first Class A office building to be
developed as part of a major league ballpark — Petco Park —
in 2007, has been sold for $121 million to San Diego-based
Cruzan|Monroe, a commercial real estate investor and devel-
oper, and a partner, Cigna Investments Inc. Sale of the 15-story,
305,255-square-foot building is one of the largest real estate
transactions in San Diego. Wereldhave USA  was the seller. Lo-
cated at 350 Tenth Ave., it sits just behind the right field fence
of Petco Park, with views of the Padres home field from each
floor. Major features include a penthouse hospitality skybox on
the 15th floor and the Fit Athletic Club that has an outdoor
pool and deck overlooking the ballfield.

Tenants include Fox Sports San Diego, the Fashion Institute
of Design and Merchandising, Red Door Interactive, Cox
Media, Comerica Bank and CBRE San Diego. CBRE arranged
the equity and the acquisition financing of $86 million for the
partnership. It also represented the seller in the transaction.

DiamondView Tower

VOTE FOR THE

20
WOMEN

WHO IMPACT SAN DIEGO
COMING IN MAY

Send your nominations to 
rebecapage@sandiegometro.com
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L ike many women around the world,
Erin Radzi of Malaysia stopped
working when she became pregnant

and subsequently found it very difficult to
get back into work. Her family went
through economic hardship and then
Erin’s husband left her. She couldn’t hold a
job outside of the home and
take care of her children.
She needed to work from
home. 

An entrepreneur at heart,
Erin started a baking busi-
ness and soon realized that
she had a passion for cake
decorating.  

Through Qualcomm
Wireless Reach’s Mentor-
ing Women in Business
program, Erin utilized her
mentor and her access to the
Internet to teach herself how
to make and decorate wed-
ding cakes through online videos as well as
promote her business through a website
and social media. Her business, Bread and
Butter, now allows her to provide for her-

self and her children.  
While accessing the Internet and using

wireless devices might be commonplace for
us here in the U.S., there are millions of
people around the world who don’t have
access to basic communication or to all that
the Internet provides. However, mobile is

the largest technology plat-
form in the world and the
emerging capability of 3G
and 4G technology is creating
incredible opportunities for
people globally.

Telecommunications leader
Qualcomm believes that ac-
cess to 3G, 4G and next-gen-
eration mobile technologies
can improve people’s lives.
One of the ways the company
demonstrates this belief is
through  a strategic program
called Wireless Reach that
works to bring advanced

wireless technology to underserved com-
munities globally, by investing in projects
that foster entrepreneurship, aid in public
safety, enhance the delivery of health care,

enrich teaching and learning and improve
environmental sustainability.

“The goal of Wireless Reach is to create
sustainable advanced wireless projects that
strengthen economic and social develop-
ment, while also supporting the company’s
long-term business goals,” says Shawn A.
Covell, vice president of government affairs
at Qualcomm. 

One of the visionaries behind Wireless
Reach, which formally launched in 2006,
Covell manages a tightly knit team who
oversees nearly 100 projects in more than
35 countries. These powerful programs put
a human face on the innovative uses of
Qualcomm’s technology and demonstrate
how it helps drive human and economic
progress in underserved areas.  

Wireless Reach provides Qualcomm
with tangible examples of the many ways
mobile can impact people and helps them
to explain how their inventions are trans-
forming lives through real life stories.

Building and Strengthening Businesses
With more than 30,000 employees

around the globe, Qualcomm works tire-

TRANSFORMING

LIVES
WITH WIRELESS 
TECHNOLOGY
Qualcomm program drives global
entrepreneurship 

BY RYAN ROSE

Shawn Covell, vice presi-
dent of government af-
fairs at Qualcomm.

Women from India use their tablet to connect with family over social networks.
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lessly to take wireless technology to the
next level. While the intricacies of Qual-
comm’s work may be unknown to many, it’s
easy to see the day-to-day application of
their inventions in some of the tools we
take for granted, like smartphones, tablets
and laptops.  

The use of wireless technology is also
driving global entrepreneurship by provid-
ing people with products and services for
managing their finances and growing their
businesses. Mobile devices help people
communicate with one another, access
market information, sell products across
geographic areas, reach new consumers and
access mobile payment systems.  

Wireless Reach’s Mentoring Women in
Business program in Malaysia utilizes mo-
bile technology to connect business pro-
fessionals around the world with women
entrepreneurs in Malaysia. The program
was developed to enhance women’s skills
and knowledge in the areas of business and
technology in order to support them in
growing and maintaining their own suc-
cessful businesses, improving their self-
confidence, maximizing their entrepre-
neurial potential, improving their socio-
economic status and empowering them to
become self-reliant.  

With a desire to humanize the numbers,
Covell enjoys telling the story of Erin
Radzi, whom she met through the pro-
gram.  

“This,” says Covell, “is the true value of

mobile broadband to women. When
women gain access to mobile broadband,
it’s not only the women that benefit.  Other
research shows that women spend more of
their earned income than men on food,
health care and education for themselves
and their families, multiplying the effect of
their economic participation by creating
more opportunity in their local economies.
So equipping women with the tools, like
smartphones, that enable their economic
success is not only good for women, it is
good for communities and economies.”

Transforming Women’s Livelihoods Through
Mobile Broadband 

In collaboration with Vital Wave and the
GSMA mWomen Programme, Qual-
comm Wireless Reach recently released a
study on the value of mobile broadband for
working women in the developing world.
Based on more than 1,000 interviews with
working women across Brazil, China,
India, Indonesia and Nigeria, the “Trans-
forming Women’s Livelihoods Through
Mobile Broadband” report offers an inter-
esting look at the role mobile can play in
women’s empowerment. 

“We know that many women in emerg-
ing regions have the ideas and ambitions
needed to succeed, but lack access to pro-
fessional development, education, technol-
ogy, networks and capital,” Covell says.
“Mobile broadband provides a way to ad-
dress these needs and enables women to

participate in the robust, flourishing mo-
bile-enabled economy.”

In Brazil, Girlandia Pires Pereira is using
a smartphone to take part in the local fish-
ing economy.  Equipped with applications
that provide tide tables, weather forecasts,
and market price information, Pereira is
able to supplement her income through
mariculture (oyster cultivation). This
mother-of-two teaches reading at the com-
munity school and now works in a group
of eight, using the mariculture apps to
track the oyster population, local water
conditions, and opportunities for selling
the oysters to local restaurants.

Many traditional African families, like
the Okoye family, make their living making
wine from palm tree sap. In Nigeria, Mrs.
Okoye can use her basic feature phone to
call her customers to come and buy fresh
product while it is still on the tree. On a
good day, she can connect with 20 cus-
tomers. Having learned about mobile
broadband services, she knows she could
do better. “If I had a phone that could ac-
cess the Internet and I had the resources to
activate the service, I could triple my
monthly earnings by using Facebook and
Twitter and other websites to market my
wine.”

Using the technical knowledge she gained
in high school, an 18-year-old woman from
Indonesia named Safira has launched her
own online shop selling clothing, shoes, and
accessories to earn her own spending money

Girls from Jordan participated in the ‘Personalized Learning via 3G’
in Jordanian Schools’ program, which provided 3G-enabled net-
books so they could collaborate with their teachers and each
other anytime, anywhere.

Qualcomm’s Wireless Reach program helped Erin Radzi of
Malaysia to establish her own company, Bread and Butter, al-
lowing her to provide for herself and her children.  



and help pay for college tuition. With her smartphone and mobile
broadband service, she has a virtual storefront where she can reach
thousands of customers from all around West and Central Java and
operate her business from almost any location. The flexibility of sell-
ing online allows Safira to work around her school schedule. Be-
sides the money, she says her success has provided a sense of
personal accomplishment and independence.

Augmenting Education
Another area where Qualcomm sees great opportunity is in ed-

ucation. It is well understood that education is a key driver for
growth, economic development and the advancement of societies.
Today, mobile devices such as smartphones and tablets are able to
bring high-quality educational content to all communities, re-
gardless of their income status or location. This is particularly im-
pactful for the millions of children in emerging countries who lack
access to formal education. Always-on, always-connected wireless
devices provide a new opportunity for accessing the Internet and
learning resources.  

In Singapore, the WE Learn mobile education program puts
the power of computers in the pockets of third and fourth grade
students by using 3G smartphones to transform learning into a
student-centric and inquiry oriented-model. By providing access
to resources in and out of the classroom, the program allows stu-
dents to acquire and practice 21st century knowledge and skills.  

Locally, Wireless Reach has teamed up with School in the Park
(SITP), The San Diego Museum of Art, the San Diego Zoo and
the San Diego History Museum to develop unique educational
Augmented Reality (AR) experiences using 3G-connected mo-
bile devices. A program for low-income students, SITP blends
formal and informal learning with the rich resources available in
San Diego’s Balboa Park.  

The AR experiences at The San Diego Museum of Art allow
fourth graders to make cultural connections and learn about things
like, the Silk Road — the routes connecting China with western
Asia, the Mediterranean, and the Indian subcontinent. Using AR
experiences on a mobile tablet, students are immersed into a vir-
tual marketplace along the Silk Road where they can assume the
role of a potter, weaver, sculptor or calligrapher. When students
answer the interactive questions correctly, they are rewarded with
gold coins, which they can use to purchase items at the market-
place.  

Overall, students show a positive shift in their attitudes about
their ability to understand focal topics and draw connections be-
tween what they are learning in class and the real world. Teachers
have also noticed that students learning English as a second lan-
guage were able to better understand complex vocabulary and pro-
nunciation.

Expanding STEM Education 
Qualcomm also sees great opportunity in STEM (Science,

Technology, Engineering and Mathematics) education. The U.S.
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Third grade students from the We Learn project in Singapore re-
ceive instruction for smartphone-enabled curriculum in English
and science.
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Department of Commerce estimates that by 2018, the country
will have 1.2 million unfilled jobs in STEM fields because the
workforce will not possess the necessary skills to fill them. And
at the same time, according to a recent report from the Congres-
sional Joint Economic Committee, female engineers represent
only about 14 percent of the total engineering workforce in the
U.S. 

In an effort to bridge this gap and promote diversity, Hillary
Clinton formally announced the Women Enhancing Technology
(WeTech) program last fall at the Clinton Global Initiative. 

WeTech aims to build a healthy pipeline by linking girls and
women to university scholarships in engineering, leadership and
technical skills training. A public/private collaboration, WeTech
will focus specifically on encouraging young women to pursue an
education in STEM fields and will initially be implemented in
the U.S. and India. Girls will participate in interactive afterschool
programs and meet inspiring role models. 

“Qualcomm Wireless Reach is a lead partner in the WeTech
program,” says Covell.  “STEM education is very important to
us, and we see a particular opportunity to promote STEM fields
among young women.” 

WeTech is working to launch a virtual mentoring program, cre-
ating a community to connect Qualcomm men and women
working in STEM fields across the globe with university women

in India as they transition from studies into high-paying tech ca-
reers. 

“These careers,” says Covell, “will enable women to secure eq-
uitable positions of leadership in their workplaces, families, and
communities; help companies reach new levels of innovation
through a more diverse labor force; and increase contributions by
women to the growth of the global economy, filling an unmet
need for technology-skilled workers.”

Mobile Health Care on the Rise 
Health care is a growing global concern and as a result, Mobile

Health (mHealth) is on the rise.  In fact, recent estimates sug-
gest mobile health monitoring of chronic disease patients can save
nearly $200 billion in annual health care costs. Whether initiated
in Africa, Asia or Latin America, doctors can use mobile broad-
band technologies to monitor the health of their patients re-
motely, lower costs and provide faster care for those in need of
rapid medical attention. 

Care beyond Walls and Wires is a Wireless Reach program at
the Flagstaff Medical Center (FMC) in Arizona that has gener-
ated positive impacts. The program uses remote monitoring de-
vices to treat patients suffering from congestive heart failure.
Many of the individuals have low incomes and live a considerable
distance from FMC. Wireless devices track patient weight, blood
pressure, and activity level on a daily basis, and electronically
transmit this data to health providers who, in turn, are able to
quickly provide advice on nutrition and medication.  

In northern Mexico, the current epidemic of diabetes high-
lights the urgent need for innovative, efficient, technology-sup-
ported interventions to prevent and monitor the disease. Many
patients in eastern Tijuana have limited access to primary care
services and disease management programs because they live too
far away from clinics and transportation is difficult. This lack of
access exacerbates chronic diseases, like diabetes, which requires
continuous monitored care. 

The Dulce Wireless Tijuana program aims to address that need
by determining if consolidating and centralizing patient infor-
mation and extending diabetes education to communities via 3G
wireless devices can improve patient care. Patients, community
health workers, nurses and doctors access the system using wire-
lessly enabled mobile phones, netbooks and laptops.

These are just a few examples of the many ways mobile tech-
nology allows people to communicate with others wherever they
are, enable new forms of learning, access health care resources and
create economic opportunity.  

To learn more about Wireless Reach, visit
www.qualcomm.com/wirelessreach.
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In a climate where law firms are merging and moving to-
wards a more national and international identity, the
company’s partners have chosen to buck the trend and

remain committed to the goal of building what founding
partners Dewitt “Dutch” Higgs, Ferdinand “Ferd” Fletcher
and Henry “Pitts” Mack envisioned as San Diego’s law firm.

“We’re not just lawyers, but members of the community,”
said Craig Higgs, son of Dutch Higgs and a partner in
Higgs, Fletcher & Mack.

As the most senior member of the firm by years of serv-
ice, Higgs explained that when the company was started in
the Bank of America building on Fifth Avenue and Broad-
way, San Diego was a very different town legally and oth-
erwise. He said the legal community was so small at the
time that every lawyer who practiced downtown knew each
other by their first name.

Higgs noted that among the distinguishing characteristics
driving the success of Higgs, Fletcher & Mack, is a com-
mitment to treating the court, clients and other attorneys
with respect and honesty.

“If you treat other lawyers and clients with respect and
honesty, they will always trust you.”

Higgs is past president of the San Diego County Bar As-
sociation and the San Diego Chapter of the American
Board of Trial Advocates. He was a member of and chair-
man of the California State Bar’s Commission on Judicial
Nominees Evaluation as well as the University of San
Diego, School of Law Board of Visitors. He has been the
San Diego County Bar Association’s Professional of the
Year and was included in the Best Lawyers in America by
his peers four years in a row.   

“The reason we’re still around and continuing to thrive
after 75 years is because we are focused on serving San
Diego’s legal needs. We have a diverse practice filled with
talent and expertise that is geared towards serving the re-
gional community,” said John Morrell, managing partner of
Higgs, Fletcher & Mack.

He said that every member of the firm is bound by a his-
tory past and future, as well as a culture centered on pro-
viding the highest quality representation based on ethics,

S A N  D I E G O ’ S  
VENERABLE 

L A W
F I R M

As the oldest law firm in continuous practice within San Diego County,
Higgs, Fletcher & Mack has a rich and storied history of service to its clients,
the legal community and the public since its establishment in 1939.

HIGGS, FLETCHER & MACK

BUILDS 75 YEARS OF 

ILLUSTRIOUS LEGAL SERVICE
BY MANNY LOPEZ Founding fathers, from left: Henry ‘Pitts’ Mack,  Dewitt ‘Dutch’

Higgs and Ferdinand ‘Ferd’ Fletcher.
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integrity, care, and a commitment to delivering solutions.
Morrell added that in addition to getting top-notch represen-

tation, clients benefit from all of the long-standing relationships
the firm has developed over the years in the community. He
pointed out that Higgs, Fletcher & Mack attorneys are involved
in the community and hold many leadership positions throughout
the entire region.

“Although San Diego is amongst the top 10 cities in the coun-
try, we are still a small town,” Morrell said. “This is a city of rela-
tionships.”

Since its inception, a number of the firm’s attorneys have been
appointed to various city, state and federal courts and have held
positions including District Attorney, City Attorney, prosecutors,
corporate counsel, educators and bar association presidents.

John Morris joined Higgs, Fletcher & Mack right out of law
school in 1981 and has been practicing exclusively in the area of
civil appeals for almost his entire career. Morris said that he is ab-
solutely certain that there is something unique about the collegial
and constructive atmosphere that exists within the firm.

“When I started, the founding fathers were still practicing, so
I got to grow up as a young lawyer with their personal influence
and their personal stamp of ethical propriety,” Morris said. “One
way or the other, their spirit continues to imbue almost everything
that we do around here.”

James Peterson, a partner with Higgs Fletcher & Mack and a
self described “lifer,” said that he has spent the past 25 years at the
same law firm with no looking back. He said that of the 75 attor-
neys practicing within the firm, a large percentage have done the

same.
“What did it for me was the people,” Peterson said. “I could tell

that they were intelligent, professional and dynamic. I felt the pro-
fessionalism, honesty and ethics from everyone the minute I
walked in the door.”

Peterson said that when mentoring new attorneys, he teaches
them to never mislead or misrepresent any fact or circumstance
to anyone and to always be honest and ethical in all dealings with
clients, adverse council and the court.

“We want to develop good citizens and I think we do,” he said.
“That concept of professionalism and a sense of family was some-
thing that Ferd and Dutch instilled in this firm 75 years ago and
that’s one constant that’s never changed.”

Managing Partner John Morell

Partner Craig Higgs Managing Partner John Morell addressing the firm’s staff.

Craig Higgs stands next to bust
of his father and founding part-
ner, Dewitt ‘Dutch’ Higgs.

Ferdinand Fletcher, left, and Dewitt Higgs
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Staff serving dinner to military families at the USO as part of its
75th anniversary.

John Morell accepts proclamation from Councilman Todd Gloria
honoring the 75th anniversary of Higgs Fletcher & Mack.
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SAN DIEGO’S 

BEST AT TORNEYS 2014

Juanita Brooks , a partner in the San Diego/Southern California office of Fish & Richardson, is one of the country’s most
respected — and busiest — IP trial attorneys. Over the past two years, she was lead counsel in 13 patent trials — a blistering pace
considering there are about 75 U.S. patent trials annually.  A master storyteller who connects with jurors, Brooks makes the most
complex technology simple. In addition to IP, her practice encompasses other types of complex litigation including product lia-
bility and qui tam litigation. She has handled more than 150 trials in her career and her average yearly caseload includes over 20
active patent cases.  7Brooks was one of only six lawyers who earned the honor of being named Litigator of the Year by Ameri-
can Lawyer earlier this year and she contributed to Fish’s IP practice group being named IP Litigation Department of the Year
finalist by American Lawyer.bono litigation for the organization that assists the region’s underserved residents.

Cynthia Chihak, a graduate of Pepperdine University Law School, has been honored with numerous awards by her peers.
She received the Outstanding Trial Lawyer award by Consumer Attorneys of San Diego seven times, and in 1994, she was hon-
ored as Trial Lawyer of the Year. Chihak was named as one of the best lawyers from 2006 to the present by San Diego Maga-
zine —in personal injury and medical malpractice — and named one of the top 100 lawyers for the last nine years by Super
Lawyers. In 2007, Chihak received the Daniel T. Broderick III Memorial Award, recognizing her for the highest standards in
civility, integrity and professionalism.
Chihak also serves the legal community by sharing her skill and experience. She served as president of Consumer Attorneys of
San Diego in 1992 and 1993. She is an advocate in the American Board of Trial Advocates, and served as its first woman pres-
ident in 2008.

David S. Casey Jr. is managing partner of CaseyGerry, the oldest plaintiffs’ firm in San Diego. He oversees 14 plaintiffs’ at-
torneys practicing in areas that include asbestos, class actions and pharmaceutical litigation. A partner with CaseyGerry for over
35 years, Casey specializes in serious personal injury, wrongful death, products liability and serious head injury/brain trauma. He
represents the firm on the Plaintiffs Steering Committee, which oversees national MDL litigation against the National Football
League.  CaseyGerry is one of nine firms in the entire country tapped to coordinate the effort. In the last 12 months, Casey Jr. has
helped obtain more than $35 million in results for clients in a complex range of cases that relate to aviation, maritime, premises li-
ability, faulty equipment, government tort claims, complex motorcycle accidents, trucking and automobile crashes. Highlights in-
clude a $10 million arbitration award in an aviation case.

David G. Weil brings almost 39 years of bankruptcy experience to Golden State Law Group. During his 39-year career as an
attorney, he has filed thousands of Chapter 7 and Chapter 13 cases. His extensive experience in the bankruptcy field also includes
representation of corporations and other business entities in complex Chapter 11 business reorganizations. Golden State is a full-
service law firm. Weil has extensive experience in other practice areas including estate planning, probate, family law, personal injury
and general civil business litigation.  In the late 1970s and 1980s, Weil also was a sports attorney for a number of professional foot-
ball players in the NFL, negotiating lucrative contracts on their behalf. Weil graduated from UCLA in 1970 earning a bachelor’s
degree in political science with an emphasis in international relations. He continued his education at Southwestern University
School of Law, earning a Juris Doctorate degree in 1973. 
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Ezekiel Cortez is a board certified criminal law specialist, California State Bar Board of Legal Specialization. He has practiced
in federal courts since 1984.  As a career federal criminal defense lawyer,  Cortez has concentrated his practice on the defense of
federal criminal cases and other federal matters since 1984. Since 1988, he has also handled post-conviction Habeas Corpus litiga-
tion of unique cases involving prosecutorial misconduct, ineffective assistance of counsel and other constitutional issues. Cortez also
handles selected federal civil matters and is also a consultant on case strategy in federal criminal and selected civil matters in state
and federal courts.  Cortez has been honored by The Best Lawyers In America — the preeminent standard of excellence for the legal
profession. Cortez has been listed annually in San Diego Magazine’s Best Lawyers In San Diego since 2001. He has also been se-
lected by Super Lawyers continuously since 2007 in the White Collar and Corporate Counsel categories.

John Allcock is a widely respected patent trial lawyer focused on patent litigation. He has extensive experience handling patent
cases through trial, and appeal to the Federal Circuit. Allcock brings an extensive jury trial background to his patent litigation spe-
cialty (lead counsel in excess of 70 cases tried to juries to verdict), as well as arbitration experience (lead counsel in excess of 100 ar-
bitrations), and extensive experience in court trials, International Trade Commission (ITC) hearings, various forms of alternative
dispute resolution, and management of complex litigation. Allcock has tried more than 30 patent cases. Some of the notable cases
include a $26 million jury verdict in a patent and Semiconductor Chip Act case (Brooktree v. AMD); trial of a semiconductor
patent case in the International Trade Commission (Fujitsu v. Samsung); defense of a multiple patent case (Finnigan v. Hewlett-
Packard Company ); and a finding of infringement and validity and an exclusion order in a six-patent case (Hewlett-Packard Com-
pany v. Gateway ).

Mikel Bistrow is a partner in the San Diego office of national law firm Foley & Lardner LLP and is the Western Regional co-
chair of the Bankruptcy and Business Reorganizations Practice and the chair of the San Diego Litigation Practice. Bistrow prac-
tices in the areas of creditor’s collection and related remedies, bankruptcy, insolvency and work-outs, commercial finance and lending,
real and personal property secured transactions, and Uniform Commercial Code. She also is board certified in Business Bankruptcy
Law by the American Board of Certification and is a member of the board of directors of that organization. Bistrow, a seasoned lec-
turer throughout California and nationally and a published author, is included in The Best Lawyers in America (1995-2014 edi-
tions) and in The Best Lawyers in San Diego (San Diego Magazine, September 2001. She is a 1981 graduate of the University of
Michigan Law School.

Stephen P. Swinton, a partner at Latham and Watkins, concentrates his practice on complex litigation involving patent rights
and related intellectual property matters. Swinton has represented clients in patent, copyright, trademark and trade secret matters
in a variety of industries including software, electronics, pharmaceutical, biotechnology, medical device, semiconductor and telecom-
munications. He has extensive trial and appellate experience and has served as lead or trial counsel in utility and design patent dis-
putes as well as trademark and trade secret matters. Most recently, he served as trial counsel for Cadence Pharmaceuticals in its 2013
Hatch-Waxman trial to preserve the patent estate for Cadence’s OFIRMEV (acetaminophen injection) product. That trial resulted
in a victory for Cadence. After receiving his undergraduate degree from Iowa State University in 1973, Swinton served with dis-
tinction as a surface line officer (Surface Warfare Specialist) in the United States Navy and later worked as a process and manufac-
turing engineer with Procter & Gamble. 

Reginald “Reg” A. Vitek is a member of Seltzer Caplan McMahon Vitek. He has over 40 years of legal experience focusing
on complex business litigation.Vitek works with a wide range of clients. He has successfully represented several financial institu-
tions in defense of lender liability, military defense contractors in trade secret misappropriation claims and city employees in civil
lawsuits and governmental investigations. One of his areas of focus is the defense of professional liability claims against lawyers and
other professionals. Vitek is a founding member of the California State Bar Legal Malpractice Advisory Commission. A highly-
regarded speaker, Vitek participates in many legal panels speaking on professional liability and litigation topics. Vitek is a fellow of
the American College of Trial Lawyers and has been named one of the Best Lawyers in America. Vitek is the founding member of
the board of governors of the San Diego chapter of the Association of Business Trial Lawyers, Master.  
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Michael L. Kirby is one of the four attorneys who founded the firm that is now Kirby Noonan Lance & Hoge. The firm spe-
cializes in civil litigation, has 15 attorneys and represents both plaintiffs and defendants. Kirby represented a plaintiff, a terminated
franchisee, in an action in San Diego Superior Court. That trial resulted n a jury verdict of $7.6 million, including $6 million in puni-
tive damages. He was the lead attorney for multiple plaintiffs in a four-month jury trial involving a scheme by a San Diego invest-
ment adviser/real estate developer to defraud unsophisticated and elderly investor clients, some of whom lost their life savings. The
four-month trial was focused on the plaintiff ’s theories of fraud, aiding and abetting, and conspiracy against the financial plan-
ner/developer and a national title/escrow company, and resulted in a verdict in excess of $15 million against the developer, $1.1 mil-
lion in compensatory damages and $5.7 million in punitive damages against the title/escrow company. 

David J. Noonan , a partner at Kirby Noonan Lance & Hoge, practices in the areas of antitrust liability, professional liability,
securities litigation, bank litigation and general business litigation.  His current practice is devoted to the trial of commercial and
business matters, for both plaintiffs and defendants. Over the past three decades he has represented clients as diverse as syndicates
competing in the America’s Cup yacht races, numerous professional athletes in a variety of litigation matters, Fortune 500 compa-
nies in defense of antitrust and product liability matters, and a former Playmate of the Year, defending her right to use her title on
the Internet. He has an impressive trial record in representing  corporations in major antitrust, securities and banking liability mat-
ters. He served as co-counsel for Sempra Energy in the Continental Forge consumer class action (Natural Gas Antitrust Cases).
This followed his work as lead counsel for ARCO in the successful defense of one of the largest consumer class actions in Califor-
nia history, which sought damages  for claimed antitrust violations in the retail sale of gasoline.

Ronson Shamoun, founder of the RJS Law firm, is a tax controversy attorney with 15 years of tax experience including 10
years in legal practice. Shamoun has helped thousands of clients find solutions to their civil and criminal tax matters. His practice
involves criminal and civil tax litigation at both the federal and state levels. The size of the individual amounts that Shamoun has
either settled or litigated with the IRS and state tax agencies have ranged from a few thousand dollars to over $300 million in other
cases.  Shamoun was born and raised in San Diego and completed all of his undergraduate, graduate, and post-graduate studies at
the University of San Diego, earning a bachelor’s degree in accountancy, master’s degree and law degree. He is also the owner of the
Junction Steakhouse in El Cajon, the Charcoal House in La Mesa, a Subway franchise in Ocean Beach, a convenience store (New-
port Quik Stop), and a drive-through coffee/juice bar (Café Bella). 

Guylyn Cummins is a partner in the entertainment, technology and advertising practice group at Sheppard Mullin’s San Diego
office. She has spent her entire career working in media law. A seasoned litigator, she represents a broad array of media clients re-
lating to First Amendment issues, including access issues, libel and advertising content, plus trademark and copyright fair use. Her
clients include Business Week magazine, Voice of San Diego, Investigative News Source, Investigative News Network and Clear
Channel. She is recognized as one of California’s leading media and entertainment lawyers in Chambers USA, America’s Leading
Business Lawyers and has many published legal decisions on First Amendment issues. She has been named to the “Lawdragon 500
New Stars, New Worlds” and Best Lawyers in America lists.  She is a graduate of the University of Nebraska, holds a master’s de-
gree from the University of Southern California and  her law degree, magma cum laude, from the University of San Diego.

Claudette Wilson is a highly regarded, award-winning attorney with Wilson Turner Kosmo LLP. She has been a partner with
the firm since its founding in 1991, and leads its Employment Law Practice Group. Wilson has represented companies in in state
and federal court for 29 years, encompassing a wide range of employment litigation issues. Wilson has received numerous awards
and honors throughout her career. She has been selected by her peers for inclusion in The Best Lawyers in America, Labor and Em-
ployment Law Specialties for multiple years and was honored to be selected San Diego Employment Law-Management Lawyer of
the Year in 2012. Wilson has also been designated as a Super Lawyer every year since 2008 and has been chosen twice as one of the
Top 10 Lawyers overall in San Diego County by Law and Politics Magazine. Wilson is a past president of the San Diego chapter
of the Association of Business Trial Lawyers.
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Dana J. Dunwoody is a partner in Sheppard Mullin’s business trial practice group and co-chairs the firm’s hospitality prac-
tice. Since 10985,  his practice has focused on seven areas of complex litigation, arbitration and trial work: (1) disputes involving
the hospitality industry; (2) disputes involving the financial services industry; (3) disputes involving the retail industry; (4) a wide
variety of class action defense including privacy, unfair business practices, false advertising, securities, and independent contrac-
tor misclassifications; (5) contract litigation primarily in the context of business or real estate disputes; (6) real property litiga-
tion, including CEQA and land use in addition to traditional disputes concerning development agreements, partition and purchase
and sale issues, and (7) intra-corporate and partnership disputes in a wide variety of businesses. He is a member of the Interna-
tional Society of Hospitality Consultants. His bachelor’s degree was earned at UC San Diego and his law degree from the Uni-
versity of California Berkeley.

William M.  Kammer is a partner at Solomon Ward Seidenwurm & Smith LLP and a proven leader in e-discovery technology
not only for his firm, but in all of San Diego. His lengthy law career has provided  him with a background that reflects a variety of
experiences ranging from basic negligence and contract cases through environmental, maritime and communications law to a pres-
ent practice that concentrates on complex business, real estate and technology cases with an emphasis on electro-discovery class ac-
tions and unfair competition matters. At Solomon Ward, Kammer leads the Electronic Discovery and ESI Service Team. Since few
cases ever go to trial, he aggressively seeks to resolve his clients’ matters as early and fairly as possible. Kammer led the firm to win
the national 2013 Law Technology News Technology Award for small firms, recognizing innovation in the symbiosis of legal prac-
tice and technology – a huge honor for Solomon Ward. Kammer received his law degree from Tulane University. 

Charles A. Bird is a partner in the San Diego of-
fice of McKenna Long & Aldridge LLP. Bird was a
partner in the local office of Luce, Forward, Hamilton
& Scripps before it was acquired by McKenna Long &
Aldridge, a Washington, D.C.-based law firm, in 2012.
Bird stayed with McKenna Long, but the Luce For-
ward name did not survive.  Bird specializes in appeals
and writs in all California and federal appellate courts.
He has been the lead counsel in more than 70 cases

with published opinions, including U.S. Supreme Court, California Supreme
Court, and U.S. Ninth, Tenth and Federal Circuits. Bird has handled more
than 200 appeals and writs as lead counsel. Bird represented the city of San
Diego in a series of challenges to the bond financing for San Diego Jack Mur-
phy Stadium (now Qualcomm Stadium), the San Diego Convention Center
and Petco Park. The city succeeded in all the cases. His public service activi-
ties include chairing the California Commission on Judicial Nominees Eval-
uation. Bird is a 1973 graduate of King Hall School of Law, University of
California, Davis, where he was an editor of the Law Review and member of
the school’s national moot court team.



S A N D I E G O M E T R O . C O M |  A P R I L  2 0 1 4   |   2 9 T H  A N N I V E R S A R Y  1 9 8 5 - 2 0 1 42 2

B O O K  R E V I E W

In a new memoir, “We’ll Always Have
Paris: A Mother/Daughter Adventure,”
written by San Diegan Jennifer Coburn, is a
story about how her daughter, and her
passport, taught her to forget about dying,
and truly live. 

The author isn’t actually dying, but she’s
always been terrified of  dying. Ever since
she lost her dad to lung cancer when she
was 19, she’s been looking in the rearview
mirror ever since, expecting to see the Grim
Reaper.

When she became a mom herself,
Coburn vowed to jam-pack her daughter
Katie’s mental scrapbook with beautiful
memories — starting in Paris. Her book
chronicles her and Katie’s adventures
through Europe, revealing how to let go of
fear and truly live.

The forthcoming memoir, released on

April 8, shares details — and adventures —
of  their summer travels through Europe,
one city at a time.

Their journey begins and ends in Paris;
first starting when Katie is 8 years old, and
ends in 2013, when Katie is 16. 

They take four month-long trips, which
include more than a dozen European cities,
including London, Rome, Salerno, Flo-
rence, Venice, Madrid, Seville, Granada,
Barcelona and Amsterdam.

The book is full of  identifiable exploits
and misadventures, including and begin-
ning with a call to her husband letting him
know that Jennifer and Katie were detained
in an Italian jail for jumping over a fence to
visit a park after hours. 

Coburn has a light-hearted style, quick
wit and beautiful descriptive voice, which
makes “We’ll Always Have Paris” a fun and

easy read. 
Some of  their favorite escapades include

sleeping at Shakespeare and Company
Booksellers in Paris, singing Korean folk
songs at the Alhambra, sipping hot choco-
late on their Venice balcony that overlooked
the Grand Canal following a rainstorm, and
searching for the secret order of  cookie-
baking nuns in Madrid. 

This heartwarming generational love
story is published by Sourcebooks (ISBN:
9781402288630) and sells for $14.99.

Jennifer Coburn is a USA Today best-selling

author of six novels and contributor to four

literary anthologies. Over the past two

decades, Coburn has received numerous

awards from the San Diego Press Club and

Society for Professional Journalists. This is her

first memoir. 

Jennifer Coburn and daughter Katie on the river Seine in Paris.

New Memoir Teaches Local Mother How to Live
Book Review: 'We'll Always Have Paris: A Mother/Daughter Adventure'

Katie in the Shakespeare and Company bookstore in Paris.

By Sara E. Wacker

Katie, 8 years old at the time, enjoys a crepe dinner in Paris. Mother and daughter in Barcelona.
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Favorite Memories
Trip One—Paris and London (2005)

Jennifer: I was terrified that I wouldn’t be able to navigate my way
through Paris alone with a child. After a rough first day, Katie and
I were sitting at a café near the Eiffel Tower where the menu was
very different and dogs sat at their owners’ feet. When the waiter
brought Katie’s hamburger, it came with a fried egg on top of  it. She
shrugged and said, “I guess in Paris, breakfast comes with your
lunch.” I knew then that she would do just fine abroad —and in life.
I also felt slightly guilty that my 8-year-old was my new role model
in life.

Katie: We went to this old-timey bookstore called Shakespeare
and Company right across the river from Notre Dame. There were
tons of  books, cozy places to read, and tucked away were cots where
people could sleep if  they didn’t have a hotel. I begged my mom to
have a sleepover there and she said yes! She didn’t love it as much as
I did, but spending the night in a bookstore was my idea of  heaven.

Trip Two—Italy (2008)
Jennifer: When Katie and I arrived in Rome, our first interaction

was with a taxi driver who promptly swindled me out of  50 euros.
Later that evening, we had dinner at a deli near the Spanish Steps,
and when the owner heard about our bad luck with the cab driver,
he fed us every delicious dish in his place — pizza, grilled eggplant,
mozzarella, artichoke salad, you name it. His generosity reminded
me that there are always more kind people than crooked ones any-
where you go in the world.

Katie: In Venice my mom and I had just gotten soaked in a rain-
storm and all I wanted was to have hot chocolate on our balcony
that overlooked the Grand Canal. No one understood that we
wanted a drink to carry out, so my mom convinced a restaurant
owner to let us take the mug of  hot chocolate he’d made for me. He
was really upset, but my mom can be pretty persuasive. The taste
of  hot chocolate and the crazy beautiful view of  the water after a
storm were perfect together. (And the restaurant guy was super nice
when my mom returned the mug.)

Trip Three—Spain (2011)
Jennifer: Finding the secret order of  cookie-baking nuns in

Madrid was no easy feat, but when we did, it was a great adventure.
We rang a buzzer and made our way through the maze of  the con-
vent, following signs that read “Dulces” taped next to pictures of
Madonna and Child. We arrived at an empty room with a lazy
Susan that had a chain thick enough to restrain King Kong. From
behind the wall, a nun with a frighteningly stern voice barked at us
as we used our junior high school Spanish to buy cookies. Totally
worth it! They were the best orange treats we will probably ever eat.

Katie: My mom and I were in the garden of  the Alhambra in
Granada and I was looking at this patch of  yellow flowers. A minute
later, I heard singing, so I turned around to see my mom standing
in the middle of  a group of  Korean women and singing — in Ko-
rean! She told me that her Korean friend in elementary school

taught her the song and she’d heard it so many times, she never for-
got it. They all taught me the song (and the hand movements) and
we sang it together. My mom can make friends anywhere.

Trip Four—Amsterdam and Paris (2013)
Jennifer: My father wrote a song that was popular in Holland in

the ’70s, so when Katie and I went to Amsterdam, we looked for the
record in an old vinyl shop called Second Life Music. She found the
record immediately, which the store owner offered to play while he
looked up the song’s history in his music bible. It was lovely, surreal,
and bittersweet, since I can never share this memory with my father.

Katie: Some parents tell their kids not to do drugs, but my mom
showed me when she ate a “space-cake” in Amsterdam. I hated to
laugh at her since she was obviously feeling really guilty, but there
were moments when she was just so silly, we both had to crack up.
There were some really funny things that night, but mostly I re-
member my mom feeling bad because she ate way too much. She
pretty much convinced me that this wasn’t something I ever wanted
to try.

B O O K  R E V I E W
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Cushman & Wakefield’s year-end Down-
town San Diego Market Assessment report
shows a continued upswing in the Down-
town retail market.

The year-end retail vacancy rate was the
lowest since 2003 at 6.4 percent and the
market saw year-over-year positive net ab-
sorption of  182,221 square feet, a 42 per-
cent increase from 2012. 

Leasing activity and retail absorption
were positive for the third consecutive year
in Downtown. Nearly 225,000 square feet
of  retail and street-level lease transactions
were signed in 2013, the majority to
restaurants, service-oriented retail and cre-
ative office users. As of  year-end there were
329,359 square feet of  vacant ground floor
commercial space Downtown, within a
total inventory of  five million square feet. 

“Activity is strong, and while the urban
market has been dominated by independ-
ent entrepreneurial operators -- primarily
restaurants -- we are seeing renewed inter-
est among multi-unit soft goods retailers as
well,” said Bill Shrader, senior director at
Cushman & Wakefield.

After nearly 10 years of  planning, The
Headquarters, located at the former Police
Headquarters building adjacent to Seaport
Village, opened in the Marina District with
tenants including The Cheesecake Factory,
Eddie V’s, Seasons 52, Pizzeria Mozza and
Puesto. Following the craft beer trend in
San Diego, Ballast Point opened in Little
Italy, Stone Brewing Company opened in
the Columbia District and signed a lease for
a new Ballpark location. Redevelopment
and renovation of  Horton Plaza attracted
new tenants, such as Jimbo’s Naturally
who expanded to the market.

“2014 will be the year of  reinvention,
where many existing restaurants will
change hands,” says Shrader. 

On the heels of  El Vitral’s transition to
South Paw, Donovan’s Prime Seafood will
soon become Union Kitchen. Over the next
year, The Palm will convert to Water Grill,

Rock Bottom will transition to Tin Roof,
Fred’s Mexican Café will transition to Don
Chido and Jimmy Love’s will update its
space with new partners. “We are likely to
see other conversions this year, bringing the
market to current trends in the food and
beverage industry,” adds Shrader.

Improvement in Prime 
Street Locations

“While there is still residual economic
uncertainty among peripheral retail loca-
tions, we are seeing significant improve-
ment on prime high street locations such as
Gaslamp on Fifth Avenue and India Street
in Little Italy,” said David Maxwell, Cush-
man & Wakefield associate director.

Although the average rental rate for
Downtown overall declined slightly in
2013, those neighborhoods with vacancy
rates below 5 percent are seeing rental rate
growth driven by the competition for prime
locations. Gaslamp Quarter rents for retail
shops have risen to $6 to $8 per square foot
for prime Fifth Avenue space, while rents in
peripheral Downtown locations are averag-
ing $1.50 to $2.25 per square foot. The de-
mand for retail space on Fifth Avenue is
strong, and with the absorption of  the for-
mer Borders Building, the vacancy rate has
dropped to 3.8 percent in the Gaslamp
Quarter.

Vacancy Rates
Two of  the eight neighborhoods reported

a vacancy rate under the Gaslamp’s rate of
3.8 percent. Columbia’s vacancy rate of
just 1.8 percent is due to its limited retail in-
ventory in a prime residential location and
proximity to Class-A office buildings.
Downtown’s first waterfront retail in over a
decade is expected to break ground at Lane
Field in 2014. Little Italy came in second
with a vacancy rate of  2.1 percent. Juniper
and Ivy recently opened in Little Italy and
Consortium Holdings’ Ironside Oyster and
Bird Rock Coffee Roasters are a few of  the

anticipated openings in 2014.
The Cushman & Wakefield report

showed that East Village made significant
improvement with 34,523 square feet of
absorption bringing the vacancy down to
8.5 percent. This marks the first time the
vacancy rate has been under 10 percent
since 2002. Multiple projects are expected
to deliver in 2014, adding 20,000 square
feet of  retail inventory.

The Outlook 
“The Downtown market will continue to

be a top tourist and entertainment destina-
tion,” said Maxwell, “but the biggest
growth will continue to come from the res-
idential and daytime population demand.”
The Ballpark neighborhood specifically is
anticipated to greatly benefit from the new
Sempra Energy Headquarters building at
Seventh Avenue and Island.

The retail supply pipeline is expected to
stay at historic lows and the residential sec-
tor will comprise a large portion of  the new
development pipeline. With the diminish-
ing supply of  street-level retail, it will be dif-
ficult to maintain the current pace of
leasing activity in 2014. Vacancy will not
drop at the same rate as it did in 2013 but
an improvement of  a single basis point is ex-
pected.

It may take another year for rental rates
to rise significantly throughout Downtown,
but the Gaslamp, Little Italy and Ballpark
neighborhoods should see competition for
space push rents higher due to the scarcity
of  available spaces.

Lane Field Redevelopment

Downtown San Diego Retail Market on the Upswing
Year-end retail vacancy rate lowest since 2003
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Remember when Cadillac’s thing was big
— and big-engined — land yachts?

Here’s a measure of how much has changed
since then:

Cadillac's current “big car” — the XTS —
is almost three feet shorter overall than a 1976
Fleetwood. And the Fleetwood wasn’t Cadil-
lac’s biggest model back in ’76 (that would be
the Fleetwood Seventy-Five, which was more
than four feet longer than a new XTS).

Cadillac’s smallest car back in ’76 was the
Seville — and it was two inches longer than
the current XTS, the biggest 2014 model GM
car you can buy. Just barely.

The new Chevy Impala is only about three-
quarters of an inch shorter overall — and has
the same wheelbase as the XTS. It’s also got a
bigger trunk.

However, while the XTS may be modestly
sized by historic Cadillac standards, it is still
large relative to current standards, to other
new cars in general. And it is several ticks
larger than other manufacturer’s comparably
priced luxury sedans, which are all mid-sized
sedans, smaller overall and with far less room
in the backseat.

The XTS also hasn’t got a big V-8 under its
hood, but its newly available twin turbo V-6
puts out Cadillac-appropriate oodles of
torque: 369 ft.-lbs. That’s actually slightly
more torque (by 6 ft.- lbs.) than a ’76 Sedan
deVille’s 8.2 liter, 500 cubic-incher made. And
the twin-turbo’d V-6 XTS makes it into the
mid-20s on the highway, whereas it was hard
to get an 8.2 liter ’76 deVille into the teens,
period. So times have changed, but not nec-
essarily for the worse.

What It Is
The XTS is Cadillac’s top-of-the-line lux-

ury sedan. It’s full-sized  but priced competi-
tively with the mid-sized offerings of
numerous lux-badge players such as BMW (5
Series) Audi (A6) and Mercedes-Benz (E
Class). Base price for the 2014 XTS is
$45,525.  And even when equipped with the

newly available 410 hp twin-turbo V-6 and
AWD, the Caddy’s sticker price of $63,020 is
still well below (by about $10k or so on the
low end) the base price of the lux-brand full-
sizers. Some of which, like BMW’s 7-Series
and the Lexus LS450, are still smaller than
the XTS on the outside and less roomy on the
inside. The Caddy is also a kahuna compared
with Lincoln’s largest — the Taurus-based
(and mid-sized) 2014 MKZ.

What’s New
In addition to the new twin-turbo engine,

the 2014 XTS also offers automatic parallel
parking assist and a dual-screen Blu-ray rear
seat entertainment system. V-Sport models
also come with a more aggressive 3.16 final
drive ratio, GM’s Magnetic Ride Control sys-
tem, high-capacity Brembo brakes with
“Cadillac” embossing and a 20-inch wheel/tire
package.

What’s Good
Spiffy electronics, including flat-screen

LCD dash and finger-swipe/hand-wave cen-
ter stack controls. Emphasizes posh and quiet
as a big Cadillac ought to.

What’s Not So Good
Hasn’t got the Elvisian presence a top-of-

the-line Cadillac ought to. If you use it, turbo
V-6 is only slightly less thirsty than a V-8.
“Haptic” finger-swipe controls are not always
immediately responsive (or respond in ways
you didn’t intend).

Under The Hood
Something startling has happened and no

one seems to have noticed. Cadillac no longer
offers a standard V-8 in any of its passenger
cars. The STS and DTS were the last and
they’re gone now. Been gone since 2011, in
fact. The only current Cadillac car that even
offers a V-8 is the ultra- performance version
of the CTS, the CTS-V. That’s quite a change
from the days when Cadillacs always came

not just with V-8s but the biggest V-8s GM
had in the inventory. That ’76 deVille men-
tioned up above? It had 8.2 liters of V-8 under
its aircraft carrier flight deck of a hood. It
made even a Corvette]s 454 seem kinda small.
Alas, no more.

Cadillac. like its competitors, has been very
discreetly moving toward ever-smaller en-
gines, their output goosed on demand by tur-
bos, in lieu of the always-thirsty V-8. The
object being to maintain V-8 power/perfor-
mance levels while being able to advertise bet-
ter potential fuel efficiency. The former to
keep customers happy, the latter, to keep the
government off their backs.

So, the XTS offers two V-6s . . . and no V-
8s. Both are 3.6 liters in size — less than half
the size of Cadillac’s high water mark 8.2 liter
V-8s of the ’70s. One makes 306 hp and 264
ft.-lbs. of torque. The second, huffed on by
twin turbos, swells to 410 hp and 369 ft.-lbs.
of torque. The first is adequate, the second
transforms the car.

Now, a ’14 XTS is no ’76 deVille, but it still
weighs over 4,000 lbs. at the curb empty. That
kind of bulk calls for torque —lots of it, right
now. 264 ft.-lbs. is enough to keep up with
traffic. 369 ft.-lbs. is enough to walk away
from it.

It’s not merely that the turbo Caddy is
quick (0-60 in about 5 seconds flat vs. 7.4 for
the non-turbo version) it's also got that surge
of seemingly bottomless hand-of-god thrust
at part throttle that once upon a time defined
a big-engined Cadillac. Both versions of the
3.6 V-6 are paired with a six-speed automatic,
but the V-sport version with the turbo engine
gets more aggressive shift tuning and steering
wheel mounted paddle shifters  as well as
standard all-wheel-drive and a sportier 3.16
final drive ratio to help the car launch harder.

The non-turbo engine can be ordered with
or without AWD. Gas mileage can range
from decent  to deVille-esque, depending on
your right foot.

On paper, the turbo V-6 is capable of 16

NEW CAR REVIEW:  The 2014 Cadillac XTS  By Eric Peters
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2014 Cadillac XTS    
Specifications:  ��

Base price: $44,600; as tested 

(Platinum w/AWD & twin-turbo V-6) $461,750

Engine: 3.6 liter V-6, 304 hp;  410 w/twin turbos  

Transmission: Transmission: six-speed automatic

Length: 202 inches

Width: 72.9 inches

Wheelbase: 111.7 inches

Curb weight: 4,006 lbs. 

Luggage capacity: 18 cubic feet 

EPA fuel economy: 17city/28 highway (FWD)

Where assembled: Ontario, Canada

city, 24 highway. This is very close to what the
base/non-turbo engine delivers (17 city, 26
highway with AWD) and theoretically much
better than an old-school V-8 (like the ones
that powered the recently retired DTS and
STS) could deliver - at least, with the ignition
key in the “run” position.

On The Road
The twin turbo V-6 pulls like . . . well, an 8.2

liter V-8. Maximum torque — all 369 ft.-lbs.
— is available almost immediately, from 1,900
RPM up. This is what you want in a big and
heavy car. No turbo lag, no need to mash the
gas to get things going. It parts the waves ef-
fortlessly. Very deVille-like. But should you
mash the gas, you’ll get a reaction that’s most
un-deVille. Old school Caddy V-8s ran out of
breath by 5,000 RPM. This turbo V-6 will
snap to nearly 7,000 RPM on the adjustable
redline LCD tachometer.

Ride and handling are likewise middling
sporty, somewhere in between the old STS and
the old man DTS. The power of the turbo V-
6 is magnificent, though and complemented by
the sure-footedness of the standard Magnetic
Ride Control system, which firms up the sus-
pension as you drive in response to how you
drive. And also the fairly aggressive 20-inch (40
series) Bridgestone Potenzas, which do an ex-
cellent job of providing high-speed lateral grip
without a rough ride (or tire drone) on the
highway.

At The Curb
Another area where the XTS splits the dif-

ference is size. It is a smaller car (by almost half
a foot) than the recently retired DTS, formerly
Cadillac’s largest car, but almost half a foot

longer than the also-recently-retired STS. At
202 inches long overall (vs. 207.6 for the DTS
and 196.7 for the STS) the full-sized XTS casts
a longer shadow than than price-competitive
mid-sized luxury cars like the BMW 5 (193.1
inches) and Benz E-Class (192.1 inches) and it’s
about the same size overall as much more pricey
full-size stuff like the Audi A8 (202.2 inches). If
you want a noticeably larger car than the XTS.
you’ll need to upgrade to something like a Benz
S-Class (206.5 inches) and that will cost you
nearly twice the base price of the Caddy.

As a top-of-the-line luxury car, the XTS is a
rolling Taj Mahal defined not by what it has but
what it hasn’t got, which is very little. “Base”
models come with multi-zone climate control,
8-inch touchscreen, Bose stereo, leather/suede
upholstery and wood trim, power tilt/telescop-
ing steering wheel, Xenon HID headlights and
power actuated everything. That’s expected. Un-
expected stuff includes the way the LCD touch-
screen senses your hand before your hand
actually touches anything. The Star Trek: Next
Generation finger-swipe controls (GM calls this
“haptic”). The driver-configurable and com-
pletely LCD  dash cluster. The available colli-
sion avoidance/rear cross trafffic system that
vibrates your butt cheek, either the left or the
right, depending on which direction the threat is
coming from.

The Rest
Unlike some of the other winter-wagons

that have cropped up in recent years — the
Volvo XC series, for example — the Allroad’s
body cladding is not pontoon-ish and cartoon-
ish, and you can elect to have it painted the
same color as the rest of the car. Or, not. In
two-tone, it looks distinctive. In monochrome,

it looks slick. Take your pick. But, be prepared
to pay. The monochromatic look adds $1,000
to the sticker price.

The Multi Media Interface (MMI) you use
to do things like adjust fan speed or tempera-
ture, or change the radio station, is a bit on the
overdone side. What ought to be a single-step
operation is in several cases a multi-step oper-
ation. To alter the fan speed, for example, you
must first push the little fan button and then
rotate the knob to dial it up or down (a digital
display appears to show you the gradations).
Then, if you want to change the temperature
either hotter or colder, you have to first tap the
control for that, then adjust the temperature
settings.

Another cause for applause: All trims come
standard with a panorama sunroof with full-
length, power-actuated sunshade - a feature
that is usually optional and mucho extra cost.
You can up the ante with three-zone climate
control (with defrosters for the back quarter
glass), Wi-Fi access and a superb Bang &
Olufsen 14-speaker ultra-premium stereo rig.

The Bottom Line
The Allroad is just the ticket for people who

live in areas where there are winters and snow,
but not too much, too often, of either. Three
hundred sixty days out of the year, you’ve got the
Sportwagon Experience. But on those three to
five days each year when the weather’s really vile,
you'll probably get where you have to go.

Eric Peters is the author of Automotive Atrocities”
and “Road Hogs” and a former editorial writer
/columnist for The Washington Times, a contributor
to Cars.Com, The CarConnection. com and SD
METRO.
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Nowadays, it ain’t easy being a Republi-
can in the Golden State.

The Democratic Party controls every sin-
gle statewide office; a legislative superma-
jority in at least one chamber in Sacramento
(the other has vacillated over the last year);
and the mayoralties and councils of almost
every major California city.

Our state went 60-37 to President
Obama during the 2012 election, while De-
mocrats control both Senate seats and a
massive 38-15 majority of the state’s House
delegation.

By party registration, Republicans, at
under 30 percent, are fewer in number than
Democrats and only barely ahead of de-
cline-to-state voters.

What a welcome breath of fresh air, then,
wafted through San Diego City Hall on
March 3 when Kevin Faulconer — yes, a
Republican — became our city’s 36th
mayor.

Faulconer represents not just a return to
normalcy for a city badly scarred by the ful-
minating, fumbling Filner era, but also a re-
turn to viability of a party and a governing
philosophy all but left-for-dead.

In substance and in style, Faulconer has
promised — and is already beginning to ex-
ecute — a new approach to mayoral gover-
nance, taking his oath of office in Southeast
San Diego, deleting an opaque document

destruction policy, even charting new agree-
ments with his counterparts across the bor-
der in Tijuana.

But it’s his appeal to new cadres of voters
— young, Latino, independent —that has
center-right Californians most enthused
about Faulconer. Although it’s difficult to
imagine anyone WASPier in appearance
than our tall, blond-haired, blue-eyed mayor,
he just so happens to be fluent in Spanish,
and liberally mixed it into his campaign and
inaugural speeches.

At the recent California Republican Party
convention, Hizzoner took center stage, de-
livering a rousing keynote address in which
he stressed that his campaign and mayoralty
are “about economic opportunities, about
putting San Diegans back to work, about a
campaign that was inclusive and about
reaching out to communities that both par-
ties had not spent enough time on and
building coalitions that work.”

Other so-called “new generation” Califor-
nia Republican rising stars on a local, state,
and national level include congressional
candidate Carl DeMaio — the 39-year-old
gay former city council member who lost
the 2012 mayor’s race to Filner, who now
leads his opponent, incumbent Democrat
Scott Peters, in most polls, and who aired
the first-ever congressional campaign ad
featuring a gay partner — and Neel

Kashkari, the 40-year-old financial whiz of
Indian origin challenging Jerry Brown in
the gubernatorial race.

Armed with such candidates, the Califor-
nia GOP hopes in November to undo the
legislative supermajority, to retake a few
congressional seats, and possibly snatch a
statewide office or two.

“It isn’t about partisanship,” the mayor
told me, “it’s about leadership. When we are
inclusive, transparent and optimistic, there’s
nothing we can’t achieve.”

Of course it’s far too early to tell whether
the GOP can get its Golden State groove
back later this year. And it’s important not
to read too much into a single special elec-
tion, where Republicans often outperform
their usual results. 

But in the meantime, Mayor Faulconer
has brought new hope not only to all San
Diegans but to California Republicans as a
whole.

Michael M. Rosen is an at-
torney with Fish &
Richardson and a writer
living in La Jolla and work-
ing in Carmel Valley.
Reach him at michaelm-
rosen@yahoo.com.

Mayor Faulconer Leads ‘New Generation’ of California Republicans
His election returns city to normalcy; gives GOP new hope By Michael M. Rosen

C O M M E N TA RY
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Dieting is difficult. Very few people like
to do it. At its best – and maybe at its worst
– it requires motivation, self control, and self
deprivation of many of one’s favorite foods.
Perhaps that is why our country has one of
the world’s highest obesity
rates. 

But, now there’s help. A
relatively new restaurant con-
cept has opened in San
Diego where no item on the
menu exceeds 475 calories.
Amazingly, reduced calories
do not require reduced taste.
The dishes are full of flavor.

Seasons 52 is a relatively
new restaurant concept that
has grown in less than 10
years to more than 35 loca-
tions around the country. It is
owned by Darden Restau-
rants, an enterprising company that creates
or buys exciting dining concepts and devel-

ops them into major brands. Some of the
local brands owned by Darden include Red
Lobster, Olive Garden and Yard House.

Darden’s marketing research showed that
there was a great reservoir of demand for

dining on fresh, seasonal in-
gredients that were prepared
and presented with fewer
calories. The concept was
born. The company recruited
Clifford Pleau as executive
chef to develop recipes and
train staff, a job he loves.

Pleau is a graduate of the
Culinary Institute of America
(the “other CIA”). He has di-
rected kitchens in restaurants
at major hotel chains, includ-
ing Ritz Carlton. He has also
worked for Disney. He helped
open the EuroDisney theme

park and the Disneyland Hotel in Paris. He
once helped open 65 different restaurants,

each with a different theme, with a staff of
people from all over the world … and all on
the same day. Later, he also worked with
Bradley Ogden at Lark Creek Inn.

When creating recipes, Pleau focuses on
freshness and quality. He goes right to the
sources  — the growers, the farmers, the
fishermen. The meat and seafood are fresh
— the veggies are picked at points of peak
ripeness. To keep things fresh, the menu is
changed seasonally, four times a year. 

Pleau loves to teach and mentor. He en-
joys helping younger chefs grow and de-
velop in skill and expertise.

So much for the focus on taste. Then,
preparation methods were developed and
portions sized to meet the calorie require-
ments.

Think of it ... wonderful food, guilt free!
What could be better?

Well, there’s wine pairing. To add to the
dining experience, the restaurant offers 100
wine selections, with 60 available by the

Seasons 52 A DIETER’S DELIGHT By David Rottenberg

James Woodfork, chef at
The Headquarters location.
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glass. Wines offered are carefully chosen
from a worldwide review for quality. Wine
flights of three pours allow diners to
choose, sample, and try something new. 

Seasons 52 opened two locations in San
Diego. The first, in La Jolla at UTC, has
developed a strong following, given the de-
lightful menu, the shopping and entertain-
ment opportunities around the corner, and
the acres of free parking. 

The second location is at The Head-
quarters, a new entertainment complex so
named because it is the old headquarters of
the San Diego Police Department. The
restaurant itself is located in the former po-
lice garage that was once filled with police
cars and motorcycles. It has dramatic high
ceilings, arches, brick and beams, creating a
remarkable ambiance for dining. On some
evenings, entertainment is offered on a ro-
tating bar located in the front corner of the
interior. A  large patio offers outdoor din-
ing while caressed by cool breezes off the
bay that is only a couple of hundred yards

away. 
The restaurant also offers a “chefs table”

experience and three private meeting
rooms. Audio-visual equipment is avail-
able.

The Headquarters is just east of Seaport
Village, with its own unique shopping op-
portunities and acres of parking. Seasons
52 offers validation for parking, only $3 for
two hours. 

The local managing partner is Corey
Halcomb, who brings lots of experience to
the task. The executive chef at the location,
responsible to bring Pleau’s and his own
culinary ideas to life, is James Woodfork.

Woodfork’s background includes the
CIA and work locally at Lou & Mickey’s
Steakhouse and Maggiano’s Little Italy.

The restaurant was full of diners enjoy-
ing their meals when I arrived. Seated
within view of the open kitchen, I was im-
mediately delighted by the lobster flatbread
that was presented. The crust was thin,
wonderfully crispy and had deep lobster
flavor. 

The dinner menu is presented on a sin-
gle page, with dishes described clearly.
Some of the favorite dishes include Cedar
Plank Roasted Salmon, Caramelized Sea
Scallops, Wood-Roasted Pork Tenderloin,
Mesquite-Grilled Garlic Shrimp and Saf-
fron Risotto, Grilled Lamb T-Bone Chops
and the Oak-Grilled Filet Mignon.

The salmon was fresh and beautifully
prepared, singed on the outside and moist
on the inside. The Maple Glazed All-Nat-
ural Roasted Half Chicken was presented
with a bouquet of winter vegetables, tasty,
crisp and meaty. Chicken is chicken but
this was CHICKEN!

The meal’s coup de grace’ was the
dessert. I wondered how good a dessert can
be when limited to 475 calories. The  an-
swer — terrific. Five desserts are brought
to the table in a  five-cup holder. Each cup
contains a different offering, such as Trop-
ical Cheesecake, Key Lime Pie, and Bel-
gian Style Chocolate Rocky Road (nut
free). Again — dessert without guilt. The
portions are small but satisfying. 

Seasons 52 is great for calorie-conscious
diners but its appeal transcends to all who
are looking for tasty, seasonal quality din-
ing with possible great wine pairings. Yet,
for all that, prices are surprisingly moder-
ate. 

Reservations are recommended. Seasons
52 at The Headquarters is located at 789
West Harbor Drive. Call  (619) 702-0052
for information and reservations. Seasons
52 at UTC is located at 4505 La Jolla Vil-
lage Drive. Call  (858) 450-1252 for infor-
mation and reservations.

Seasons 52 at The Headquarters.
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