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Championing Diversity and Inclusion
Denise Visconti has been interested in issues affecting
the lesbian, gay, bisexual, and transgender commu-
nity — and especially issues relating to gender identity
— for a long time. So when clients at her law firm, Littler
Mendelson P.C., started asking questions about diver-
sity in the workplace and issues relating to transgender
employees, they had her attention.
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2016 San Diego Women’s Week
Debra Rosen is president and chief executive officer of the North San Diego
Business Chamber, which sponsors the annual San Diego Women’s Week.
“Our focus for the week is to connect women, share stories and empower
them to reach higher,” says Rosen. Coverage starts on Page 10.

This Women’s Week issue also celebrates these other female leaders: Trish
Boaz, Liz Studebaker, Susan McBeth, Michelle Lomelin, Quinn Farrar Wilson,
Jan Noz and Sonya Ahmed, while Dr. Silvia Mah, founder of Hera Labs, of-
fers tips to female entrepreneurs.
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Our mission is to always provide quality journalism for our readers by being

fair, accurate and ethical and a credible resource for our advertisers.
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Tackling the Last Taboo
Pat Reno, senior vice president at RBC Wealth Man-
agement, will be one of the keynote speakers at San
Diego Women’s Week. She will discuss how women
can tackle the last taboo: talking about and taking
charge of their money. 

13

A Passion for Connectivity
In her first career as a banking executive, Connie Mat-
sui found that human capital generates the greatest
return on investment. In her second career as a
biotech pioneer, she observed that innovation is driven
by courage and conviction. While rising to promi-
nence in both sectors, she discovered her passion for
what she calls “connectivity.”

18

Big Dreams Do Come True
Growing up, Christine LaPinta liked to dream big with
goals ranging from traveling the world to becoming a
lawyer. Today, all of those big dreams have come true.
The road to being a partner in one of San Diego’s most
prestigious law firms — Seltzer Caplan McMahon Vitek
— started when Christine was in college and working
two jobs. But that was just the beginning.
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Patty Maysent has accepted the position as CEO of UC San Diego
Health, the region’s only academic health system. Her appointment
was approved by the UC Board of Regents.

“Patty’s unique combination of chief and senior executive experi-
ence inside UC San Diego Health, and health care organizations
throughout California, made her the top national candidate,” said
David Brenner, vice chancellor for health sciences and dean of UC
San Diego School of Medicine. “In three years, she has achieved su-
perb results developing the UC San Diego Health strategic plan, im-
plementing initiatives to improve patient care while reducing costs,
and building clinical affiliations to increase access to the university’s
specialized medical and surgical services.”

“I am deeply honored to continue my service to UC San Diego
Health, our extraordinary physician-scientists and deeply dedicated
staff,” said Maysent. “I look forward to accelerating collaborations
with local hospitals, physicians and providers.”

Maysent said that UC San Diego Health will deepen its commit-
ment to transforming health care for patients locally and globally with
the opening of Jacobs Medical Center in La Jolla in late 2016, and
through its continued commitment to UC San Diego Medical Cen-
ter in Hillcrest.

“UC San Diego has made an incredible commitment over the last
decade to recruit some of the world’s best physicians and surgeons in
cancer, neurosciences, transplantation, and cardiovascular care,” said
Maysent. “These recruitments are part of our mission of delivering out-
standing patient care, groundbreaking research and inspired teaching.”

Maysent is responsible for the performance and operations of UC
San Diego Health, which employs more than 7,500 persons and has
an operating budget in excess of $1.7 billion. She is the principal ar-
chitect of its strategic plan, which concentrates on patient experience,
clinical excellence, performance management and growth.

Maysent brings more than 25 years of executive experience in hos-
pital and health services to UC San Diego Health. She joined the
university in 2012, and served in chief of staff and chief strategy of-
ficer roles to CEO Paul Viviano. In 2015, she became interim CEO
with the departure of Viviano to Children’s Hospital Los Angeles.

As chief strategy officer and interim CEO, Maysent developed
strategic partnerships with Sharp HealthCare, Scripps Health, Tri-
City Healthcare, El Centro Regional Medical Center and Eisenhower
Medical Center. She also expanded both UC San Diego Health Care
and Physician Networks. Affiliates collaborate to develop shared in-
frastructure, care pathways and clinical quality initiatives to provide
high-value services to patients, employers and health plans.

Prior to UC San Diego Health, Maysent served in several execu-
tive roles, including CEO of St. Jude Medical Center in Fullerton,
where she negotiated and built the St. Jude Heritage Medical Prac-
tice Foundation. 

Patty Maysent Named CEO 
of UC San Diego Health

SAN DIEGOSCENE

Patty Maysent
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Cassandra Curtis, co-founder of Once Upon a Farm, a San
Diego maker of eco-friendly and nutritious baby food products, has
been named one of 10 finalist in the 2016 InnovateHER: Inno-
vating Women Business Challenge sponsored by the U.S. Small
Business Administration.

The challenge is a nationwide business competition to highlight
innovative products and services created and launched by cutting-
edge entrepreneurs.

The finalists will have the opportunity to compete for the top
three awards totaling $70,000 in prize money provided by Mi-
crosoft. They have been invited to the the National InnovateHER:
Innovating for Women Business Challenge during Women’s His-
tory Month in Washington, D.C. on March 17 where they will
pitch their products and ideas to a panel of expert judges.

An executive committee of SBA officials reviewed more than
180 semi-finalist nominations and selected 10 finalists whose prod-
ucts and services best met the competition criteria and presented
the greatest potential for success. 

Curtis co-founded Once Upon a Farm with Ari Raz. They each
established baby food businesses of their own before joining forces
in 2015. The organic baby food brand debuted in September 2015.
In San Diego, the brand is found in such stores as Windmill Farms,
Sprouts and Boney’s.

Co-Founder of Baby Foods Company Named Finalist in SBA Women’s Business Challenge

Cassandra Curtis

Corina Antal, a Salk Institute research associate in Ronald
Evans’ lab, has landed on the Forbes “30 under 30” list in science.

According to the magazine, the class of 2016 is comprised of
“bright entrepreneurs, breakout talents and change agents” in 20
sectors. 

Antal, 29, was first author of a study about a group of proteins
that was thought to promote growth in tumors but actually sup-
presses their growth, which could pave the way to new cancer
treatments. The study was published in the journal Cell.

Alexandra C. Newton of UC San Diego was the senior author
of the study. Other San Diego area researchers on the paper in-
clude the Salk Institute’s Tony Hunter.

Salk Institute Researcher 
Makes Forbes’ ’30 Under 30’ List

Corina AntaL
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Higgs Fletcher & Mack, San Diego’s oldest locally owned law
firm, has awarded its fifth $10,000 University of San Diego School
of Law diversity scholarship to Juris Doctor candidate Norma
Lujan.

Lujan was selected for demonstrating ethical and civic leadership
and for providing services to underrepresented groups in the com-
munity.

Lujan received her Bachelor of Arts in Liberal Studies and In-
ternational Peace Studies from the  University of Notre Dame. She
obtained professional and leadership experience through various
opportunities, including law clerk for the Law Office of Sergio
Feria, lead academic success fellow for the USD School of Law,
summer associate for ScottHulse PC, judicial clerk for the Hon-
orable Maria Salas-Mendoza in El Paso, student intern at the Law
Office of Michael E. Durham and student paralegal aid at Mark
Salloum Law Firm. Aside from being fluent in Spanish, French
and conversational in Italian, Lujan won the 2014 CALI Award
(highest grade) in Constitutional Law and received the top grade
for Oral Argument, Legal Writing and Research at USD.

“We were thoroughly impressed with Norma’s background and
personal statement. She’s a dedicated Academic Success Fellow at
USD who goes above and beyond the requirements to help low-
performing students succeed,” said Steven Cologne, partner at
Higgs Fletcher & Mack and co-chair of the firm’s Diversity Com-
mittee.

Higgs Fletcher & Mack has been contributing to USD School
of Law since 2004 and created the Diversity Scholarship in 2010
to help lessen the financial burden of law students in need. 

The Higgs Fletcher & Mack attorneys that participated in fund-
ing this year’s USD School of Law scholarship include: Roland
Achtel, Edwin Boniske, Sandra J. Brower, Steven Cologne, Ver-
non Evans, Robert Fitzpatrick, Loren Freestone, Victoria Fuller,

Michael Gibson, Jonathan Grissom, Alexis Gutierrez, Susan Hack,
James Harrigan, Daniel C. Herbert, Craig Higgs, Joshua
Katz,  William M. Low, Susan Mercure, William Miller, John
Morrell, Catherine Morrison, Julian Myers, Bruce O’Brien, Jason
Ross, Phillip Samouris, Richard A. Shaw, Rahil K. Swigart, and
Mark Stender. 

Higgs Fletcher & Mack Awards its 5th $10,000 Diversity Scholarship

Rabbi Laurie Coskey Elected Chair Of Convention Center Corporation

Rabbi Laurie Coskey has been elected
chair of the San Diego Convention Center
Board of Directors for 2016.

Candace M. Carroll will serve as vice
chair and Gil Cabrera will serve as the
board’s secretary. The seven-member board
sets policy for the public benefit corpora-
tion that was created by the city of San
Diego to exclusively manage, market and
operate the 2.6 million-square-foot water-
front facility.

Coskey is a community leader with more
than 25 years of experience building col-
laborative, community coalitions of leaders

and people. She is  the executive director
of the Interfaith Center for Worker Justice,
where she helps diverse coalitions unite be-
hind common goals.

Coskey is a board member of Interfaith
Worker Justice, the national alliance of
worker justice organizations, and of the
Southern Border Communities Coalition,
an alliance of immigrant and border advo-
cacy organizations. She is Rabbi in Resi-
dence at St. Paul’s Episcopal Cathedral.

Laurie Coskey

Norma Lujan
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EMPOWERING WOMEN
The women are bright, articulate, suc-

cessful and their messages are empower-
ing and inspiring to everyone. The 2016
San Diego Women’s Week lineup is one
of the best yet and the anticipation of
their keynotes is felt all over the region.

Women such as Amy Cuddy, Naomi
Tutu, Kim Coles, Elizabeth McCormick,
Mallika Chopra, Arielle Ford, Tanya
Brown and others are preparing to speak
to the San Diego community between
March 14-18 at various venues and events
around the region. They will be sharing
lessons and journeys that have shaped
their lives and careers.

This year’s featured keynote, Amy
Cuddy, is known for her TedX Talk, the
second most viewed talk in the history of
Ted. Amy will talk about how your body
language defines you and each attendee at
the Friday, March 18, conference will re-
ceive a copy of her new book, “Presence,”
just published in January. 

Attendees also will receive a copy of

Kim Coles’ “Gratitude Journal.”
Each of the speakers was invited to San

Diego Women’s Week because of their
success and the knowledge that they bring
from their journeys — successes and
sometimes failures.

Their stories will inspire women to face
challenges in their lives and empower
them to become stronger and go after
what it is they desire.

The lineup is diverse and includes sev-
eral male speakers such as Frank
Shankwitz, founder of Make-a-Wish
Foundation and also named one of the
country’s top keynote speakers in 2015 by
Forbes Magazine. His message is focused

on the opportunity every one of us has
every day to change a life. Also speaking
will be Dr. Nick Yphantides, known for
his message about “How The Health Are
You?” 

For the third year in a row, Sharp
Health Plan and Sharp Rees-Stealy have
been the title partner of San Diego
Women’s Week along with many return-
ing partners from past years.

San Diego Women’s Week is celebrat-
ing its seventh year and is produced by the
North San Diego Business Chamber,
which considers women important in the
region’s changing business environment.

“Our focus for the week is to connect
women, share stories, and empower them
to reach higher,” says Debra Rosen, pres-
ident and chief executive officer of the
North San Diego Business Chamber.
“More companies than ever have imple-
mented women’s leadership programs as
part of their diversity and women’s lead-
ership initiatives.”

SAN DIEGO PUTS SPOTLIGHT ON ACHIEVEMENT

Rosen is president and chief executive of-
ficer of the North San Diego Business
Chamber. 

She has turned around two underper-
forming nonprofit organizations by devel-
oping  and implementing strategic plans,
restoring profitability for member programs
and benefits and winning market share in
competitive regions and has continued to
deliver growth for the business chamber. 

Rosen took the chamber out of debt and
into being recognized  as one of the few ac-
credited chambers in California. She has led
her management team and board in identi-
fying critical issues, reduced and streamlined
overhead expenses and paid off enormous
debt that carried liens against the organiza-

tion. She has delivered year over year rev-
enue growth of more than 10 percent. 

As the chamber’s chief executive officer,
Rosen has tripled the annual budget and
revenue over the past three years. Before
joining the chamber, she was in sales man-
agement at the San Diego Union-Tribune,
responsible for new product development. 

She is a Paul Harris Fellow in Rotary, in-
volved with the National Charity League,  a
member of the San Diego Chairman’s
Roundtable and a member of the Advisory
Board at National University’s School of
Business and Management.  She holds a
bachelor’s in public administration from
San Diego State University.

The Turnaround Specialist  
Debra Rosen revives underperforming organizations

Debra Rosen
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Monday, March 14: 
Opening Day

California Center for The Arts Escondido
2 -7:30 p.m.

•  Breakout Sessions
•  Tanya Brown, 7 Sneaky Characters of Abuse
•   Mallika Chopra, Living with Intent
•   Arielle Ford, Finding the Soul in Your Mate
•  Deborah Scott, Chef and Entrepreneur, 

A Dog and a Suitcase
•  Dr. Nick Yphantides, How the Health Are You
•  Pat Reno, Tackling the Last Taboo, 

Talk About and Managing Our Money
•  Liz Goodgold, Killer First Impressions
•  Make-overs
•  Swag Bags
•  Vendor Village
•  Finance Village

Tuesday, March 15: 
An Evening of Girlfriends and Health!

Sharp Rees-Stealy Scripps Ranch. 
0670 Wexford St. San Diego  6-8 p.m.

Join us for “The Girlfriend’s Guide to Good Health.” This
two-hour evening will feature Sharp Rees-Stealy physi-
cians, clinicians and experts who will give short, in-
formative and entertaining talks on all the health issues
women discuss with their girlfriends; from skin care to
eye care, nutrition tips to keep the family healthy and
contraception and sex through the stages of a woman’s
life.  

Attendees will also enjoy free health screenings,
demonstrations, refreshments and giveaways.  The
event begins at 6 p.m. and will end at 8 p.m.

• Health Screenings
• Consults with the Doctor
• Demonstrations and Giveaways

SAN DIEGO WOMEN’S WEEK EVENTS
Wednesday, March 16, 
Women and Wine

Bernardo Winery, 
13330 Paseo del Verano Norte, 
San Diego  5:30-8:30 p.m.

Enjoy this hugely popular evening with women from
the region while sipping wine and pairing food sam-
ples. This beautiful venue will have you feeling like you
have entered Tuscany while making connections that
empower and inspire you.

• Wine Tasting and Food Pairings
• Fashion Show
• Unique Shopping

Friday March 18, 
Inspiration Conference

Harrah’s Rincon Casino and Resort, 
777 Harrah’s Rincon Way, Valley Center  
8 a.m.-4 p.m.

Speakers include Amy Cuddy, Elizabeth McCormick,
Kim Coles, Frank Shankwitz, Naomi Tutu and others

Panels:
Empowering the Next Generation of Female Leaders

Breaking Barriers
Six powerful keynote speakers, two panels will leave
you feeling like you can conquer the world.

• Beautiful Swag Bags with upscale goodies
• Complimentary copy of Amy Cuddy’s 

new book “Presence”
• Complimentary copy of Kim Coles’ 
“Gratitude Journal”
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Over             

March 14 2-7:30 p.m.

California Center for the Arts Escodido

340 N. Escondido Blvd., Escondido

Tanya Brown Mental Health Advocate 

7 Sneaky Characters of Abuse 

Tanya Brown is no stranger to adversity or trauma. Faced with

near overwhelming life challenges, Tanya used obstacles in

her path to ultimately improve the quality of her life. The

death of her sister, Nicole Brown Simpson, in 1994 unleashed

a flood of issues for Tanya. Prior to Nicole’s murder, Tanya had

lost several other loved ones, and emotional trauma was set-

ting in. In 2004, she suffered a breakdown that actually saved

her life.

Mallika Chopra

Living With Intent

Mallika will draw from her book, “Living with Intent,” to de-

scribe how she used the remarkable power of daily intentions

to propel her transformative journey from stress, fear, doubt,

procrastination and guilt into a life of happiness and self-ac-

ceptance.

Arielle Ford Relationship Expert, Speaker, 

Blogger for the Huffington Post 

Turn Your Mate Into Your Soulmate

Arielle Ford is a leading personality in the personal growth

and contemporary spirituality movement. For the past 25

years she has been living, teaching, and promoting con-

sciousness through all forms of media.

Liz Goodgold Speaker and Author

Killer First Impressions

Speaker and author Liz Goodgold is a fiery redhead with over

20 years of experience in marketing and branding. She is the

author of “Red Fire Branding: Create a Hot Personal Brand

and Have Customers for Life and DUH! Marketing.”

Dr. Nick Yphantides

Chief Medical Officer for the County of San Diego

MONDAY SPEAKERS How The Health Are You Doing?

Dr. Nick Yphantides is an advocate for those in his community

who need it the most. He currently serves as the chief medical of-

ficer for San Diego County. As a result of his personal health

transformation he now advocates for population health trans-

formation.

Pat Reno Senior Vice President , RBC Wealth Management

Time to Tackle the Last Taboo: Talking About and Taking Charge

of our Money

Patricia Reno’s career in finance began in 1987 when she joined

Merrill Lynch as a financial adviser. Reno spent her years at Mer-

rill Lynch, and most recently RBC Wealth Management, manag-

ing assets for high net worth individuals, corporations, pensions

and nonprofit organizations.

Deborah Scott Exec. Chef & Partner of Cohn Restaurant Group

A Dog and a Suitcase

As one of San Diego’s most renowned celebrity chefs, Deborah

Scott is known for her diverse tastes and ability to create innova-

tive dishes with an emphasis on presentation. Chef Scott first

caught the eye of restaurateurs David and Lesley Cohn in 1995

when her affinity for fusion landed her as the head of Kemo Sabe,

the Pacific Rim-infused concept formerly housed in Hillcrest.

FRIDAY SPEAKERS
March 18  8 a.m. to 4:30 p.m.

Harrah’s Resort Southern California

777 Harrah’s Rincon Way, Valley Center

Kim Coles Actress, Comedienne, Author, Playwright

Be Your Authentic Self

Best known for her five-season turn as the unforgettable “Syn-

claire” on FOX’s ground-breaking comedy series, “Living Single,”

Coles has starred in numerous hit television programs including

“Frasier,” “Six Feet Under,” “In Living Color,” “One on One” and

the uproarious TBS comedy series “10 Items Or Less.”

Amy Cuddy Social Psychologist

Presence: Bringing Your Boldest Self to Your Biggest Challenges

Amy Cuddy is known around the world for her 2012 TED Talk,

which is the second-most viewed talk in TED’s history. A Harvard

Arielle Ford Deborah Scott Elizabeth 
McCormick

Frank Shankwitz Jennifer Farnham Kim Coles Lauren Diehl
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Business School professor and social psychologist, Cuddy studies

how nonverbal behavior and snap judgments influence people.

Her research has been published in top academic journals and

covered by NPR, The New York Times, The Wall Street Journal,

The Economist, Wired, Fast Company, and more.

Elizabeth McCormick Black Hawk Pilot

F.L.Y. First Lead Yourself

As a former US Army Black Hawk pilot, Elizabeth flew command

and control, air assault, rappelling, top-secret intelligence missions,

and also transported high-level government VIPs including the

Secretary of Defense. These stories keep attendees on the edges

of their seats, and the stories are turned into relatable lessons that

any audience can put into immediate action. 

Frank Shankwitz Founder, Make-A-Wish Foundation

Every day is an opportunity to change a life

Frank, along with his wife Kitty and several others, founded the

Make-A-Wish Foundation in November 1980, with Frank being the

first president/CEO. Thirty-three years later, the Make-A-Wish

Foundation has granted over 300,000 wishes worldwide, with a

wish being granted somewhere in the world on an average of every

38 minutes. All because of a boy named Chris who wanted to be a

Highway Patrol motorcycle officer.

Naomi Tutu Activist, Daughter of Archbishop Desmond Tutu

Build the World You Want to Live In

The challenges of growing black and female in apartheid South

Africa have been the foundation of Naomi’s life as an activist for

human rights. Those experiences taught her that our whole human

family loses when we accept situations of oppression, and how the

teaching and preaching hate and division injure us all. In her

speeches she blends this passion for human dignity with humor

and personal stories.

FRIDAY PANELISTS

EMPOWERING THE NEXT GENERATION 
OF FEMALE LEADERS
Mariya Gelman R&D System Integration Engineer,  HP

Mariya Gelman is a System Integration Engineering at HP. She

works as part of the 3D Materials and Advanced Applications

group, developing the latest 3D printing technologies.

Mishell Parreno Taylor Attorney, Littler Mendelson

Mishell Parreno Taylor focuses her legal career on represent-

ing employers of all sizes, ranging from local businesses to

global corporations, on a broad spectrum of employment law

issues. She has extensive experience in handling employment

litigation in federal and state courts and administrative agen-

cies across the country.

Shana Reed Medley

of Resort Marketing, Caesars Entertainment

Shana Reed Medley serves as the director of resort marketing

for Caesars Entertainment (Harrah’s Resort Southern Cali-

fornia). In this role she drives the strategy and effectiveness

of key departments including Business Development, Public

Relations, Entertainment, Advertising, and Community Rela-

tions. Shana also oversees the Total Rewards team, which is

the company’s marquee customer loyalty program.

BREAKING BARRIERS
Lauren Diehl Senior Dir.,  Oracle Global Customer Management

Lauren Diehl, senior director of Oracle Global Customer Man-

agement, passionately leads a global team empowering the

Support Account Management community to enable greater

success with Oracle’s largest and most strategic customers.

She joined Oracle Corporation in 1990, moving from Boston to

California and has been a global business leader for 24 years.

Jennifer Farnham

Vice President & Operations Manager, Gilbane Building Company

Jennifer Farnham is a vice president and operations manager

of Gilbane Building Company’s Southern California Business

Unit. In her position, she helps lead the overall operations of

the business unit with a focus on exceeding client expecta-

tions, close involvement with major projects, learning and de-

velopment initiatives and championing the firm’s safety

program known as Gilbane Cares.

Pat Reno

Shana Reed

Nick Yphantides

Amy Cuddy

Naomi Tutu

Tanya Brown

Mishell TaylorMariya GelmanMallika ChopraLiz Goodgold
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On Monday mornings, Pat Reno can be found at her office at
RBC Wealth Management in a crisp black suit with gold buttons.
There, the Senior VP advises high wealth individuals on how to
protect and grow their assets and investments. 

On Sunday nights, however, she’s got a different look. A fan of
“Downton Abbey,” Reno dons opera-length pearls and pajamas
and sips bubbly. “It doesn’t have to be champagne, sparkling cider
will do, but I like to get in the moment” and get in a Downton
Abbey state of mind, she says. “I will be very sad when it ends.”

In March, Reno will be one of the keynote speakers at Women’s
Week, a conference focusing on the health, wellness and empow-
erment of women, presented by the North San Diego Business
Chamber. She will discuss how women can tackle the last taboo:
talking about and taking charge of their money. 

“Statistically, at some point in their lives, women will have to
take care of themselves financially, so they would be foolish not to
pay attention to their finances,” she says. “Men don’t necessarily
know more about money, but they’re more comfortable talking
about it. If you overhear a group of men talking at lunch, or the
gym, or on the golf course, they talk about economics, finances, and
money in general. Men sort of think of it as their birthright.” Reno
is working to change that.

Reno says she sees the role of women changing both in real life
and on her beloved “Downton Abbey.” “There are few women in
finance, but there are more opportunities and I am compensated
exactly the same as my male peers,” she says. But women don’t have
to work in finance to be financially empowered. “I worked with a
woman who had gone through a difficult divorce, her husband had
left her for a younger woman, and she absolutely listened to my
suggestions and lived below her means, saved money, and as the
years have gone by, she’s done very well — better than her ex-hus-
band, in fact.”

And on the Crawley Estate of Downton Abbey, sisters Edith
and Mary are starting to move into positions of greater power in
their respective jobs as the series ends. “One is a widow and is start-
ing to take over the management of the mansion and the other is
running a publishing company where some are having trouble tak-
ing direction from a woman,” says Reno, noting that the series has
shown the historical transition of women’s place in society.

Reno’s family has its own history of independent women. The
wife of a career naval officer, Reno’s mother was able to step in and
take over in all areas of managing the family when her husband
was out at sea. So when Reno started her own family, and her
physician husband did not have an interest in finances, it didn’t
phase her. “He was smart enough, but wasn’t one bit interested in
money management, and I kept thinking, how are we going to buy
a house, put our sons through college, and retire?” She started read-
ing and taking classes, then as her sons got older, Reno left her job
as a teacher and began her career in finance as a financial adviser
for Merrill Lynch in 1987. “Being a teacher is a fabulous asset be-
cause I have the ability to take complicated issues and break them

down,” she says.
Reno says her career is satisfying because she can make a real

difference in people’s lives. There is a downside, too. “The worst
part of my job are people who want to retire today, but have too
much debt and haven’t put anything away. Sometimes I am referred
to someone in an affluent ZIP code but they haven’t done much in
term of saving and think they will just sell their big, expensive
home,” she says, noting fluctuating real estate values. “But what if
they have a lot of acreage,” and people are reluctant to buy such a
property in drought-plagued San Diego?”

“Downton Abbey” is coming to an end just as Women’s Week
kicks off, and Reno offers her financial advice for women. An-
chored in principles like careful budgeting, consistent saving, and
prudent investing, Reno says her philosophy is straightforward.
“There’s really no magic in my business most of the time, it’s com-
mon sense.”

Pat Reno: Tackling the Last Taboo By Jennifer Coburn

Pat Reno, senior vice president at RBC Wealth Management.
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Denise Visconti has been interested in
issues affecting the lesbian, gay, bisexual,
and transgender community — and espe-
cially issues relating to gender identity —
for a long time. So when clients at her law
firm, Littler Mendelson P.C. (“Littler”),
started asking questions about diversity in
the workplace and issues relating to trans-
gender employees, they had her attention.

And when the firm’s then-managing
shareholder encouraged her to become the
firm’s expert on the subject, she accepted
the challenge, starting by taking seminars,
speaking with other lawyers, and talking to
friends in the transgender community to
learn as much as she could about the legal
issues facing this community.  

“It’s been very interesting and gratifying
to be the firm expert on this subject and it’s
become a very important part of my prac-
tice,” said Visconti.

Before Caitlyn Jenner’s announcement
that she was undergoing a gender transi-
tion, the firm was getting inquiries from its
clients relating to transgender employees
and applicants once a month or every other
month. But, since then the inquiries have
increased dramatically, sometimes as many
as four inquiries a week. 

Clients are interested in what the law re-
quires, and more importantly, they are in-
terested in doing the right thing and
ensuring their employees are being treated
appropriately. 

“The transgender community is one of
the most under-employed populations in
the country, so to the extent that they are
employed we want to make sure our clients
take care to treat them as they would any
other employee, without regard to their
gender identity. And make sure clients are
not acting in a way that’s detrimental to
their employment and to transgender in-
dividuals as people,” said Visconti.

As office managing shareholder (which
means she manages San Diego’s office of
52 employees), she does all the hiring of
both lawyers and support staff. She is care-
ful to post open positions in a variety of
media to reach a varied audience and have
as diverse a pool of candidates as possible.

Visconti takes personal pride in the di-
versity and inclusive nature of her firm. She
describes the office culture as having a great
group of attorneys and staff who are inter-
esting people, and an excellent group of
lawyers in terms of their legal prowess and
their intellect — good people to work with
and get along with. 

“If it weren’t for coming to Littler, some
of them would never have known each
other, yet they have become the best of
friends. They come to work and bring dif-
ferent opinions and experi-
ences to the table, which
creates an interesting place
to work and ultimately helps
the legal work as well as the
clients,” she said. 

Visconti is proud to say
that the yearly Equality
Survey by the Lawyers Club
of San Diego consistently
has recognized her firm as
being at, or very near, the
top of local law firms in
terms of their representation
of women and minority
groups at all levels of the firm.

Littler is the largest global labor and em-
ployment law practice with over 1,000 at-
torneys in over 70 offices worldwide.
Visconti has 41 counterparts, each of
whom individually and collectively provide
leadership and management of the day-to-
day operations of the firm. 

Littler has made diversity and inclusion
a crucial cornerstone of its identity; it is in-
grained in the firm’s values, goals and
achievements and the firm believes it is
critical to bring diverse perspectives that
enhance the legal work and enrich the ex-
perience of being part of the firm.

Visconti grew up in Pittsburgh and went
to Carnegie Mellon University and Seton
Hall University School of Law, graduating
magna cum laude. Her goal out of law
school was to end up in San Diego. 

She landed her first position after law
school, a one-year clerkship in Sacramento,
working for a U.S. magistrate judge, which
involved a lot of legal writing and learning

the practice of law from a federal judge. 
Her second position was a follow-up

clerkship for a U.S. magistrate judge in San
Diego; the original position was a one-year
term, and she ended up staying for almost
four years.

Her second clerkship was with a female
judge, who not only taught her a lot about
the practice of law but also served as a
mentor to Visconti and is someone with
whom Visconti has remained good friends. 

In each situation, she gained the valuable
experience that helped form
her as the lawyer she is today.
“A really good way to learn
the law and how to practice
the law is being tutored by a
judge,” she said.

Visconti volunteers for an
impressive list of professional
and community organiza-
tions, including Women
Rainmakers Group, part of
the American Bar Associa-
tion, dedicated to helping
women think like a rain-
maker —legalese for people

who bring in a lot of business to the firm.
Being a rainmaker is difficult for lawyers

who have to follow very stringent ethical
guidelines which limit their ability to solicit
clients. Visconti‘s way of creating clients is
to do excellent work and get really good re-
sults for her clients and the firm’s clients.

She also gets out into the community by
speaking at conferences, getting a lot of pa-
pers and articles published, mentoring jun-
ior lawyers, and generally getting her name
out through sharing her expertise. She for-
merly served as Co-President and a mem-
ber of the Board of Directors of the Tom
Homann LGBT Law Association.

A San Diegan since 2001, Visconti lives
in Bay Ho with her wife, Carol, a registered
nurse, and their two rescue dogs from
Helen Woodward Animal Center. To-
gether they enjoy working on their 1960s
home, gardening, hiking, walking the dogs,
and taking staycations. Visconti is 48 years
old and she and Carol have been married
since 2008.

Denise Visconti: Championing Diversity and Inclusion By Delle Willett

Denise Visconti, office manag-
ing shareholder at Littler
Mendelson P.C.
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Growing up, Christine LaPinta liked to dream big with goals
ranging from traveling the world to becoming a lawyer. Today, all
of those big dreams have come true.

The road to being a partner in one of San Diego’s most pres-
tigious law firms — Seltzer Caplan McMahon Vitek — began
when Christine was in college and working two jobs. Realizing
she needed to be on a different path to fulfill her goals, Christine
decided to join the United States Air Force.  

Christine had visited the Air Force Academy as a child and
loved the idea of flying. Without perfect vision (a requirement at
that time), Christine could not become a pilot, so she opted in-
stead to enlist. The choice proved a wise one as Christine still
spent her military career flying, but as a radio operator on the
Airborne Warning and Control System (AWACS) aircraft.

During her time in the Air Force, Christine spent time in
Saudi Arabia enforcing the no-fly zone, in Panama providing
counter-drug enforcement, and two years in Okinawa, Japan
monitoring North and South Korean activities. One of her fa-
vorite memories of her time in the military was the opportunity
she had to fly in a KC 10 aerial refueling plane and watch while
fighter jets refueled over the desert in Saudi Arabia — taking her
dream of flying to new heights.

Christine’s five years in the military not only fulfilled her
dreams of seeing the world and flying, but also allowed her the
opportunity to earn her Bachelor of Science degree from the Uni-
versity of Maryland University College, Asian Division while liv-
ing in Japan. After serving a little under five years in the military,
Christine was honorably discharged.   

The next challenge was law school. As a child, she loved to read
and to argue, so studying law seemed like a great fit. However,
because of the timing of her discharge she was unable to imme-
diately take the LSAT and enroll in law school.  So, Christine
accepted an opportunity to work in Kansas for Big Brothers/Big
Sisters as a case manager. Her varied responsibilities included
conducting background checks, interviewing and matching vol-
unteer adults with children and following up on her matches. She
found the experience “very fulfilling,” as she worked with “vol-
unteers who sincerely wanted to help kids and kids eager to have
good people to help guide them.”  She also bonded with many of
the kids while spending time with them before they received an
adult match. 

During the year with Big Brothers/Big Sisters, Christine also
organized multiple fundraisers and discovered she was a born
party planner (a skill she later realized would be used during her
legal career).  Though she enjoyed working for Big Brothers/Big
Sisters, she was not to be sidetracked from her goal to attend law
school. In 2000, Christine left her job with Big Brothers/Big Sis-
ters and headed to San Diego to attend California Western
School of Law. Moving to Southern California suited Christine
perfectly, as it allowed her to pursue her goal of attending law

school while living in a climate much like the one she enjoyed in
Okinawa. She also wanted a law school program that allowed her
to graduate in two years, and California Western fit the bill. 

While in law school, Christine worked at the California At-
torney General’s office in the criminal writs and appeals depart-
ment, as well as at the San Diego Superior Court and as a
research attorney for one of her professors.  Her big career move
came in 2002 when Christine joined Seltzer Caplan McMahon
Vitek as an intern and never left. Seltzer Caplan offered her the
opportunity to be a litigator, another childhood dream. She
started out working on construction defect cases and then was
part of the team charged with defending the San Diego City Em-
ployees Retirement System in the multiple headline-grabbing
lawsuits regarding the underfunding of the system. 

Nearly 14 years later, Christine still loves living her dream —
especially going to trial. While she has had multiple jury and
bench trials throughout her career, her most memorable is her
first jury trial as first chair for her own client. She not only won
a defense verdict on the plaintiff ’s claims, but also obtained a ver-
dict in her client’s favor on its cross-complaint, including an

Christine LaPinta: Big Dreams Do Come True 

Christine LaPinta

By Teresa Y. Warren
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award of punitive damages.
Today her practice continues to keep her challenged by work-

ing on diverse matters that run the gamut from complex busi-
ness issues, to real property disputes, to consumer actions and to
defending trademarks. Christine also defends employers in law-
suits and advises international companies on pre-litigation em-
ployment issues.  She also stays busy helping to manage Seltzer
Caplan, serving on the firm’s executive, marketing and credit
committees, and is the firm’s representative to the Law Firm Al-
liance, a strategic alliance of mid-sized law firms throughout the
world.  

Christine has not quit dreaming —her desire to see the world
is still alive, and she now shares that dream with her eight-year
old son, Ian, and husband John (and occasionally their dog, Zak).
Their near-term travel plans include trips to New York City and
Alaska and, when Ian gets a little older, to Europe and beyond.
For now their travels have taken them to Hawaii and numerous
states throughout the United States, including a dozen or so
baseball parks, and most recently to the Fiesta Bowl in Arizona
to root on The Ohio State Buckeyes.

Teresa Y. Warren is president of TW2 Marketing Inc., a San Diego-

based public relations and marketing communications firm. 
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Connie Matsui is an exceptional leader because she is a con-
summate learner, gaining valuable insights at every turn and car-
rying them forward into her next venture.

In her first career as a banking executive, Matsui found that
human capital generates the greatest return on investment. In her
second career as a biotech pioneer, she observed that innovation
is driven by courage and conviction. While rising to prominence
in both sectors, she discovered her passion for what she calls “con-
nectivity.”

“I approach every situation with an eagerness to learn from the
people around me,” Matsui said. “Once I understand their needs
and aspirations, I can work on creating consensus and building
momentum to help us all succeed.”

Today, well into her third career in community service, Matsui
is one of San Diego’s most influential civic leaders. She is chair of
the San Diego Foundation’s Board of Governors, immediate past
chair of the San Diego Grantmakers Board of Directors, and vice
president of the Balboa Park Conservancy Board of Directors.
By harnessing philanthropy to what she calls “social entrepre-
neurship,” she intends to make charitable giving an engine of
strategic regional advancement.

“I’m attracted to solutions that lend themselves to transforma-
tional change,” Matsui said, “and I believe that when things are
happening fast, as they are now in San Diego, you have to be able
to invest time, energy and brainpower to seize those opportuni-
ties.”

Matsui grew up in cramped quarters inside a mansion where
her parents, both second-generation Japanese Americans, worked
as domestic servants. “My parents always emphasized that my sis-
ter’s and my ‘jobs’ were to do well at school,” she recalled in a
keynote speech at the 2014 International Leadership Conference
in San Diego. “Since our parents’ work consumed them 16-20
hours a day, six days a week, we wanted to follow their example
in our schoolwork and never to disappoint them.”

She thrived in the classroom from first grade through the
M.B.A. program at Stanford Business School. As she would
throughout her professional life, Matsui chose an unorthodox ca-
reer path and entered commercial banking as a Wells Fargo
branch manager. “I needed supervisory experience to give me
credibility,” she said, “and I wanted an opportunity to learn about
customers first-hand.”

After she became one of Wells Fargo’s youngest assistant vice
presidents, Matsui took a leadership role in the bank’s social re-
sponsibility programs, and she soon came to the attention of the
Girl Scouts. 

“I was approached to join the board of the San Francisco Bay
Girl Scouts precisely because I did not fit the typical profile — no
Girl Scout experience as a child, no children in Girl Scouting,
(and) a person of color who also brought diversity in age and pro-

fession,” Matsui said. Three decades later, she has served as chair
of the Girl Scouts’ national board, and she continues to travel
abroad as a deputy chair of the global organization, the World
Association of Girl Guides and Girl Scouts.

After heading up Wells Fargo’s employee relations and com-
munications divisions, and at the urging of her husband (and
Stanford MBA classmate), Bill Beckman, Matsui made an un-
conventional leap into the biotech industry. As an IDEC Phar-
maceuticals consultant helping the company consolidate
operations in San Diego, she took on new strategic planning and
organizational challenges in an unfamiliar arena.

“We needed to create a new company culture,” she said. “I had
no background in biology, but my wonderful colleagues were will-
ing to spend time helping me understand the science.” 

Matsui’s 16 years at IDEC Pharmaceuticals and, later, Biogen

Connie Matsui: Passion for ‘Connectivity’

Connie Matsui, chair of the San Diego Foundation’s 
Board of Governors.

By Kate Callen
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Idec, were exhilarating. “At one point, in terms of money, we
were down to fumes,” she said. “But IDEC had the technol-
ogy and the product, and we asked much of every employee,
so our culture was both high-achieving and high touch.” Their
proudest achievement was IDEC Pharmaceuticals’ break-
through cancer drug Rituxan, which now has worldwide sales
of $6 billion.

The excitement of forging ahead with a new plan in a new
field now drives Matsui's leadership at the San Diego Foun-
dation. She chose to volunteer there when nearing retirement
from Biogen Idec because “it was the perfect place to learn
the landscape of philanthropy in San Diego, in this remark-
able place that we all love.”

Matsui chaired the search for a successor to past Founda-
tion President Bob Kelly, and she embraces the vision of new
President Kathlyn Mead to expand the Foundation’s reach.
“People want to see more of the Foundation out in the com-
munity,” she said. “To achieve that, we want to maximize the
resources available from within and outside of the San Diego
region and to offer a wider array of giving options for current
and future donors, including the new ‘impact investor’ trend in
philanthropy.”

At San Diego Grantmakers, a network of 110 philanthropic
foundations, Matsui has been instrumental in forging alliances
between funders, across sectors and across the state and in-
creasing the collective capacity for impact. At the Balboa Park
Conservancy, she wants to engage more San Diegans in pre-
serving the city’s crown jewel. “People are connected to Bal-
boa Park in many different ways,” she said, “so we need to
provide many different opportunities for everyone to keep the
park magnificent.”

Busier than ever, Matsui uses her strategic skills to leverage
her time and talent. “I focus on what I can do uniquely,” she
said. “And I never forget that in San Diego, relationships and
collaboration are central to everything we do.”

INVESTOR IS INTERESTED IN ACQUIRING MAJOR-
ITY OWNERSHIP in a profitable asset based business
with $2-10mil in EBITDA from a retiring or exiting ma-
jority owner(s).  Currently the business must be run by
manager(s) with equity position that are willing and
able to remain, operate and grow the business. For a
confidential discussion please call Michael Fenton
(760) 450 6200.

Kathlyn Mead (left) and Connie Matsui (right) pose for a photo with
Leila Janah, ounder and CEO of Samasource after The San Diego
Foundation ‘Lean In to the Future: San Diego Women Changemak-
ers’ event.
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Trish Boaz, executive director of the San Dieguito River Val-
ley Conservancy, says her parents inspired her to be a nature lover. 

“They would pack up me, my four sisters and three brothers in
their Vista Cruiser and head for the national parks. My love of
nature was definitely influenced by the beauty of Yosemite, where
my uncle was a ranger,” said Trish. (Coincidentally, Trish lives on
Yosemite St. in Crown Point.)

Trish, 56, is a nature lover in spite of having several close calls
in the outdoors. There was the time she experienced the freezing
waters of the Gros Ventre River in the Grand Tetons while play-
ing on the rocks; the times she nearly drowned at Half Moon Bay
and June Lake; the time she got geyser burns in Yellowstone; and
the time she experienced altitude sickness on Mt. Lassen. And
then there was the train derailment on the White Pass Trail in
Alaska, and daring climbs on Half Dome.

Born and raised in Mountain View, Calif., the daughter of Al-
fred and Dolores Chasuk, Trish is the sixth out of eight children.
She attended Cal Poly, San Luis Obispo, graduating with a bach-
elor’s degree in business administration. She met her husband,
San Diegan Scott Boaz, while there; together they have a daugh-
ter, 24, and a son, 27.

Trish moved to San Diego in 1982, the day after she gradu-
ated, and got right to work for nature, in nature. 

She served as chief of the Resource Management Division for
the County of San Diego Department of Parks and Recreation
for over seven years, overseeing the implementation of the Mul-
tiple Species Conservation Program (MSCP). 

She also managed the award-winning County Trails Program,
which resulted in the dedication and construction of vital trail
linkages, including portions of the Coast to Crest and other trails
in the San Dieguito River Park. 

Under her leadership, the county completed Resource Man-
agement Plans for every county MSCP preserve. These plans
provide guidance for land stewardship, species- and cultural-re-
source monitoring and ongoing habitat management.  

Trish also coordinated the county’s acquisition of over 7,100
acres of open space lands, leveraging $44 million of c;ounty gen-
eral funds with $47 million of private, federal, state and regional
funds. 

Before working at Parks and Recreation, Trish was the envi-
ronmental resource manager for the County Department of Plan-
ning and Development Services. 

Trish was appointed to the Pacific Northwest Resource Man-
agement School Board of Regents in 2008, elected chair of the
board in 2014, and served as immediate past chair in 2015

She also served as long-time land use and environmental pol-
icy adviser to former Third District County Supervisor Pam
Slater-Price. 

From 1984 to 1995, Trish honed her knowledge of San Diego
land use and environmental issues under the mentorship of San

Diego land use and environmental law attorney, James R. Dawe.  
On April 1, 2013, Trish joined the San Dieguito River Valley

Conservancy, a nonprofit dedicated to sustainable management of
the natural resources of the San Dieguito Watershed, with prior-
ity given to the protection of the San Dieguito River corridor. As
executive director, she brought over 25 years of conservation and
environmental knowledge to the Conservancy, and established
positive relationships with many of the Conservancy’s partners.  

The Conservancy, established in 1986, following the Del Mar
Lagoon Committee, has been successful in acquiring thousands
of acres of land and restoring hundreds of acres of habitat. It is

Trish Boaz: An Intrepid Nature Lover

Trish Boaz.

By Delle Willett
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also close to completing the entire length of the 70-mile Coast to
Crest Trail that stretches from North Beach in Del Mar to Vol-
can Mountain near Julian. Forty five miles are already open to the
public.

In short order Trish led the Conservancy’s efforts in partner-
ship with the San Dieguito River Park JPA and the Volcan Moun-
tain Foundation to raise funding for the Lagoon Birdwing Open
Air Classroom, finalize trail alignments at Lusardi Creek and
Pamo Valley, obtain grant funding for continued habitat-restora-
tion projects and work with their other conservation partners to
acquire additional open-space lands. 

Since she started, the Conservancy has received more than
$500,000 in grants for its programs.

Trish credits her late father, Alfred Chasuk, and her mother,
Dolores Chasuk, as her role models in life, working hard and giv-
ing back; and attorney James R. Dawe and Pam Slater-Price as
important mentors in her career development. Trish is proud of
her mother receiving an upcoming Lifetime Achievement Award
from the Mountain View Chamber of Commerce in February
2016.

With her plate already full, Trish is a crisis interventionist with
the San Diego Police Department. “This is my way of giving back
to those who helped me through a spate of crises that happened
in my life. It is a privilege to have the opportunity to help some-
one make it through a tragic time in their lives,” she said.

Helping others—for Trish, it just comes naturally.

Helping in a lagoon cleanup with Stantec volunteers.
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Elizabeth “Liz” Studebaker, San Diego’s neighborhood invest-
ment manager of the Economic Development Department, is a
tour de force.

Studebaker and her staff serve the Business Improvement Dis-
tricts (BIDs), the Maintenance Assessment Districts (MADs)
and the Downtown Property Based Improvement District
(PBID). 

She also oversees projects within the Community Parking Dis-
trict, the Citywide Parking Board, and Storefront Improvement
Programs (SIPs); manages Small Business Enhancement Pro-
gram funds (SBEPs); and serves as a liaison to the Small Business
Advisory Board (SBAB). Districts include city commercial areas
as well as Hillcrest, City Heights, San Ysidro, La Jolla and Pacific
Beach.

“My team and I work with projects that support small business
districts,” said the North Park resident. “As 90 percent of San
Diego’s businesses are small (12 or less full-time employees), our
work is everywhere. We support every level between the creation
and development of small businesses. We are a one-stop shop for
small business owners beginning, expanding, or moving. Busi-
nesses that need city support come to us first.”

Studebaker listed her responsibilities to include registration for
business licenses, permits for brick and mortar projects and pol-
icy development. “Whether a small business is building out a
patio, or a restaurant wants a sidewalk café, we can help,” she said.
“We host quarterly business walks and work directly with the dis-
trict to implement bike friendly and place-making amenities.” 

Among the many programs and initiatives Studebaker and her
staff implement, she spoke highly of the storefront incentive pro-
gram, a reimbursement program that allocates monies to be re-
turned to business owners who enhance their storefronts. “The
financial incentive encourages business owners to improve their
storefronts which is good for their business, the businesses around
them and the community,” she said. “The city feels so strongly
about this program, they recently increased the amount of monies
to be reallocated.” 

Studebaker’s impressive tenure boasts of a new program that
allows business owners to install parklets — sidewalk, patio-like
extensions that displace parking spots while creating additional
pedestrian space. “Parklets make communities more pedestrian
and business friendly. A parklet is a great space for everyone to
relax and enjoy a cup of coffee in a space built entirely for them,”
said Studebaker.

Other project amenities include the free installation of bike
racks and bike corrals. “We’ve collectively installed over 100 bike
racks to support different modes of transportation,” said Stude-
baker. “As long as there are no transportation safety concerns, we
encourage other mobility options.”

Studebaker is no stranger to enhancing San Diego. The for-
mer executive director of North Park Main Street (2007 to 2011)

played a major role in revitalizing North Park. Accomplishments
include the recruitment of award-winning new businesses; the
removal of litter and graffiti; and the organization of community
events including a Taste of North Park, the North Park Festival
of Arts, the Toyland Parade and North Park Walking Tours with
the North Park Historical Society. She presided over the plant-
ing of more than 100 trees that now line 30th Street and Uni-
versity Avenue, and worked with community partners to write
the Sustainable North Park Main Street Handbook. 

The San Diego Architectural Foundation bestowed the dy-
namo its prestigious Orchid Award. She also received the North
Park Hero and North Park Lion’s Club first annual Wilma Knott
award for outstanding community service in 2009. Additional ac-
colades include SD METRO Magazine’s 40 Under 40 Award;
Young Business and Civic Leaders; San Diego News Network
35 under 35 Community Leaders.

July 12, 2011, was proclaimed “Elizabeth Studebaker Day” in
San Diego County. 

“As a team, my staff and I do many cool things,” said Stude-
baker. “We’re presently recruiting an army of volunteers to hit the
streets and communicate one-on-one with small business owners
to understand what impacts them on a daily basis. We want to
know what makes small businesses happy, what needs fixing and
what can we do to help.”

Studebaker holds an undergraduate degree in political science
and history from the University of California, San Diego.

Liz Studebaker: One Woman Tour de Force

Liz Studebaker is San Diego’s neighborhood investment manager.

By Lucia Viti
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If you’re an optimist like me, you see really big
things happening for your growing business in
2016. As the leader of a business accelerator that
helps businesses launch and scale, I’ve identified
five key ways for entrepreneurs to expand in 2016
and beyond. You don’t have to be an optimist to
follow the rules below but you do need to be open
to the process and ready to put forth small bursts of
effort on a consistent basis.

1. Keep your eyes on the prize. Set a big, auda-
cious goal and keep it in mind every single day. En-
trepreneurs get lost sometimes in the everyday
minutia of running their businesses. That’s part of
the entrepreneurial lifestyle — wearing many hats.
However, keeping your energy laser focused on
your massive end goal will enable you to reach
higher, ask more questions, build a better product,
and scale a successful business.

2. Knock off priorities early in the day. Learn from the early
morning routine of Sir Richard Branson. He gets up at  5
a.m. every morning to organize his day, exercise, and spend time
with family, as these are his top priorities. According to Branson,
“Getting up and at it early gives me time to get on top of things,
and chart my day effectively.” He sets himself up for success by re-
viewing the day’s news and replying to emails when fewer people
are awake. 

3. Be more proactive than reactive. Don’t wait until you need
capital to build your network. Expand your client base without
delay. Be proactive in reaching out to new contacts. Calculate fi-
nancial projections for an expansion of your business or the ad-
dition of employees, ahead of time. Make it a habit to ask your
network for references or added value weekly, so that those items
are easily within your grasp when you need them. For example,

you can publish a LinkedIn Pulse article in your area
of expertise or send a colleague an interesting story
you found that would help them. 

4. The devil is in the follow-up. Do not overlook
the power of follow up, as it is an essential method
to ensure successful implementation of your 2016
plan. Here are three ways to get it done: 

Give yourself 10 minutes of “wrap-up” time after
every meeting. That’s all you need to capture the
meeting effectively, assign roles for action items
and make email introductions if necessary. 

Schedule weekly “follow up” time on your calen-
dar — and stick to it. Sticking to it is the hard part.
Give yourself an “if this, then that” scenario for in-
stances when you miss your follow up time. For ex-
ample, “If I miss my follow up time, I will wake up
30 minutes early the next day and use the time for
follow up.” During this time, your actionable items

should include: calling prospects, following up with past cus-
tomers, and asking for referrals from your network.

Find a collaborator who will hold you accountable. This can
be done with a business coach, strategist, or a colleague. Check in
on a monthly basis.

5. Constantly see yourself as a successful entrepreneur. You will
only be as successful as your self-identity allows. Here are two
ways to cultivate a mindset of success:

Visioning. Envision yourself making the sale, breaking through
to that investor, hitting your goal. Create a vision board to posi-
tively portray what success looks like to you and how it feels.

Celebrate your wins and learn from your failure. Document
your learning opportunities in a positive or creative way. Write a
list of all of your accomplishments in the last year — personal
and professional —and identify ways to celebrate future successes.

Female Entrepreneurs: 5 habits that will help you scale your business in 2016

WOMEN WHO
IMPACT SAN DIEGO

COMING IN THE MAY 2016 ISSUE

By Dr. Silvia Mah

Dr. Silvia  Mah is a UC San
Diego alum and the founder
of Hera Labs, a Sorrento Val-
ley-based accelerator for fe-
male business owners. 



They say a good book can transport you to another world.
Susan McBeth believes throwing in a plane ticket is even better. 

Five years ago, McBeth worked at a local bookstore where she
planned literary events for authors on book tour. She enjoyed it,
but felt something was missing. “I was bursting at the seams to es-
cape from the confines of a retail environment and create expe-
riential events that would connect readers and authors in a more
intimate way than the traditional lecture format,” she says. The re-
sult: Adventures by the Book, a fast-growing business that creates
what McBeth calls “multi-sensorial” events in unique settings. 

Most events take place in San Diego, but many are in other
U.S. cities and overseas. Wherever the location, McBeth says her
goal is to craft unique events that immerse readers into the world
of each book and provide critical insight – and fun! For example,
when Belinda Jones launched her novel 

“The Travelling Tea Shop,” McBeth designed an event at the
famed Coral Tree Tea House followed by a tour of Coronado in
an authentic British double-decker bus and live concert with a
Beatles tribute band. International bestsellers like Lisa See, Jane
Green, Sarah McCoy, and Jenna Blum love having events with
McBeth because she has the rare gift of making events both ele-
gant and comfortable. 

For those who really want to take their literary adventures to
another level, McBeth offers international travel opportunities
for readers. This year, Adventures by the Book took a group to
Provence and Paris with New York Times bestselling author
Susan Vreeland who has authored eight novels that prominently
feature the art and artists of France, like “Lisette’s List” and “Girl
in Hyacynth Blue.”

Along with “Kafka’s Last Love” author Kathi Diamant, Mc-
Beth took readers on a 10-day Kafka sleuthing adventure to the
Czech Republic, Poland, and Germany. 

McBeth was first inspired to take readers overseas after meet-
ing Frances Mayes, author of “Under the Tuscan Sun.” She shared
with Mayes that she lived vicariously through her books, and
dreamt of bringing readers to visit her in Tuscany. Mayes en-
couraged her to do it, and the seed for Adventures by the Book
was planted. While in Tuscany, the group of a dozen travelers at-
tended Festival del Sole in Cortona, an annual art and music fes-
tival co-founded by Mayes. The literary adventurers then toured
author Ferenc Máté’s vineyard, where his son, Buster, hosted a
wine tasting. They got an insider’s tour of Tuscany from author
Dario Castagno, and dined with radio personality and author An-
nalisa Coppolaro-Nowell.  Travelers also got to develop their culi-
nary skills with Marlane Miriello, author and founder of Il
Campo Cucina cooking school. “I purposefully keep the groups
small so everyone has a chance to interact with the authors we
visit,” says McBeth.

Adventures by the Book travel isn’t just for book lovers, Mc-
Beth says. In fact, when she first started her business, her hus-

band passed on the opportunity to join the group in Tuscany be-
cause he didn’t read much for pleasure and felt hanging around
with book people and attending readings wasn’t going to be a
good time. “After I guilted him into joining me, he reluctantly
came along and quickly learned that this was no standard book
tour,” says McBeth. “We met people, visited places, and experi-
enced things that the general public doesn’t have access to. He
hasn’t missed a trip yet and says each one is a life-changing ex-
perience.” 

McBeth says Adventures by the Book prides itself on the per-
sonal touch. “We are not a cookie cutter tour company,” she says.
“On our most recent trip to Paris, the author wanted our travel-
ers to re-enact a scene in her book wherein two lovers emulated
Rodin’s famous pose of The Kiss. Each couple took turns posing
on a bench in the Musée Rodin garden and soon young honey-
mooners from Brazil joined in the fun. The passion in their bod-
ies and love in their eyes was so real that it deeply touched us all,
and provided just another reminder how the experience of books
and art connects all human beings.”

The secret to pulling off a successful event both home and
abroad is having keen organizational skills, says McBeth. “I have
a compulsive organizing gene,” she says with a laugh. “I have
spent my life organizing everything from my color-coded closets
to my alphabetical spice rack and bookcases. Now I put my OCD
to work meticulously planning and organizing events and tours
that won’t be forgotten, down to every last detail.” 

For more information about local and international adventures
visit adventuresbythebook.com

Susan McBeth: Literary Adventurer

With books and baggage, Susan McBeth waits for a flight at the
airport.

By Jennifer Coburn
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Michelle Lomelin did not begin with
chocolate. Instead, she has spent the past
several years carefully transitioning from
a two-decade-long career in fashion de-
sign to her current role as chocolatier of
her business, Sweet Petite Confections. 

On any given day, she can be found
crafting treats alongside assistants includ-
ing her mother, Nancy, who often helps
Lomelin in the shop on the border of Bay
Park and Clairemont. The two spend
hours perfecting client orders and creat-
ing collections for Sweet Petite Confec-
tions’ retail line, though not without also
desperately seeking out a Pandora station
they can tolerate beyond a few songs.
They have tried contemporary music,
crooners, classical music and a variety of
other stations but nothing has yet fit the
bill.

“My mom made chocolate as a hobby,
which got me interested in it,” said
Lomelin. “When I was a kid, she also
taught me to sew and got me into fash-
ion. I’ve taken every domestic thing she
has taught me and I’ve turned it into a job.
I can credit her for those two careers.”

Lomelin’s former career in the fashion
industry initially seemed to be a fit. After
graduating from the Fashion Institute of
Design and Merchandising in Los Ange-
les in the 1980s, she worked as a pattern-
maker for Quiksilver and as an assistant
designer for Gordon & Smith, both
boardsport brands popular with San
Diego’s surfing scene. She stayed close to
this niche industry for nearly a decade, de-
signing and merchandising surfwear lines
for men and juniors. In the mid-1990s she
moved toward designing misses, children’s
and tween ready-to-wear lines, and spent
two years as a Halloween costume de-
signer.

By 2000, a need for change drew
Lomelin away from the style scene and
propelled her — aided by the encourage-
ment of her mother — to pursue a new
career in chocolate. Awakening to the re-
alization that she didn’t have to choose

just one profession during the course of
her lifetime and desiring a job that would
leave more time for family, she embarked
on what she calls “a new century, a new
career, a new life.”

Sweet Petite Confections’ first few sales
took place in 2008, and its inaugural col-
lection of chocolate bonbons was offered
around Valentine’s Day 2009. Initially,
Lomelin connected with other women to
acquire advice and place herself in front of
potential customers. 

“My business is my customer, which
was and is mostly female. So I spent a lot
of time with SCORE San Diego, a small
business association, going to women’s
networking breakfasts and things like
that,” she says. “The thing I like the most
about it is the camaraderie. I like the
friendships it builds and meeting like-
minded people. I like that I can suggest a
local company that someone doesn’t know
about and that they can do the same for
me, anywhere from my tax person down
to where to purchase supplies.”

Until last year Lomelin ran Sweet Pe-
tite Confections out of her home, but hav-
ing grown a steady stream of clientele she

made the leap to a brick-and-mortar lo-
cation in May 2015, celebrating with a
grand opening party the day before
Mother’s Day. Following this move, Sweet
Petite Confections expanded from its
mostly-wholesale business model to in-
clude an enhanced focus on retail sales.

Today, the shop’s shelves are stocked
with chocolate-covered caramels, coconut
meltaways, gift baskets and a punchbowl-
sized vessel brimming with chocolate
bark. As key holidays draw near, limited
edition bonbons sold in packages of five
and sixteen pieces become available for
purchase. Sweet Petite Confections also
features an open kitchen where monthly
chocolate-making classes and tastings
take place for up to 12 guests at a time;
Lomelin notes that she has found added
business by marketing these occasions as
team building activities.

As an homage to her background in
fashion, Lomelin designs her chocolates
like one might design a line of clothing:
choosing colors, prints, packaging and fla-
vor profiles for each season and holiday,
even using traditional fashion design tools
including a merchandising calendar, a

Michelle Lomelin: Fashion Maven Designs New Career in Chocolate

By Colette Mauzeralle

Michelle Lomelin gradiated from a career in the fashion industry to becoming a chocolatier.
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marketing calendar and inspiration boards. One of her favorite
creations is her “Express Yourself ” chocolate-covered salted
caramels. Each piece is printed with a different facial expression
— designs once part of a tween pajama line that never met
fruition.

While she credits much of her success to support from other
women, Lomelin has faced challenges when it comes to being
taken seriously as a woman in business. “The only time I’ve had is-
sues was when dealing with something within a male-dominated
industry that needed to be done. For example, I wanted to get
business card chocolate molds made and couldn’t get a single man-
ufacturer to take me seriously and help me.”

Instead of continuing her search for a manufacturer, Lomelin
researched how she could make the molds herself. When someone
suggested she use silicon as the base and hand-cut the material
into the shape she needed, she tested the idea and within days be-
came one of the first chocolatiers with a system for making choco-
late business cards. Today, silicone molds identical to those she
created are sold on major manufacturers’ websites.

Lomelin considers her biggest accomplishment the realization
of a company created from nothing more than her creative drive.
To date, she has provided chocolates to clients including The
Lodge at Torrey Pines, The Hotel Del Coronado, BMW, Hyundai
and the Farmers Open Golf Tournament. She also stresses how
important it is that her career allows her to balance work and fam-
ily life, as she lives in Bay Park with her husband and two sons
and is dedicated to “attending every party and field trip at school.”

“Balancing work and home life is no easy job,” she admits. “I
come to work at 5 a.m. and I go back home at 7 a.m. to get ready
and eat breakfast with my children. I take them to school, go back
to the shop at 9, work until 3:30 when I pick up my children from
school and then we do homework or extracurricular activities like
karate together. At night I do my billing, invoicing and other com-
puter work. My job gives me that flexibility.”

And although she has developed a system that accommodates
both the professional and personal areas of her life, she admits
that it would not be possible if she did not love what she does,
and that like all entrepreneurs she had to learn a few lessons along
the way.

“Don’t overwhelm yourself. Start with what you know and don’t
expect to go from zero to 100 overnight,” she advises. “Be honest
with yourself about what you feel you’re good at and what you
aren’t. What you aren’t good at, hire for.”

With her background in fashion, chocolate and entrepreneur-
ship, it seems there is little that Lomelin is not good at. She now
works toward expanding Sweet Petite Confections and introduc-
ing the world of artisan chocolates to curious guests, and one day
San Diego may even see the determined chocolatier launch a full
café and retail facility. Until such time shoppers can find her in
her shop, experimenting with flavor profiles and combinations in
an endless search for the wonderful and unexpected.

For more information about Sweet Petite Confections visit
www.sweetpetiteconfections.com. 

Oh L’Amour! Bonbon Collection

My Fair Lady Black Box

Summer Bonbon Collection
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Coming in our April issue:

Our Guide to San Diego County’s

TOP ATTORNEYS
2016

What do Gwyneth Paltrow, Kobe Bryant, and Salma Hayek all
have in common? For one, they’re A-List celebrities who don’t ever
have to settle for anything less than the best in health care, food,
and personal care. Not so coincidentally, the trio joins also a long
list of high-profile actors and athletes who swear by the health and
beauty benefits of bone broth.

Bone broth?! 
That’s right, bone broth.
While bone broth might sound like something from a witch’s

cauldron, it’s actually a delicious stock that has been used in cultures
around the world for centuries. Its healing properties have been
touted in The New York Times, Wall Street Journal, Washington
Post, and Time. The brew has been featured on “Good Morning
America” and the “Today Show.” Now it’s making local headlines
as North Park food expert Quinn Farrar Wilson recently released
“BONE BROTH:101 Essential Recipes & Age-Old Remedies to
Heal Your Body.” The book features methods for making bone
broth — and recipes that incorporate the stock, such as Apple But-
ter and Ale Pork Ribs with Sweet Potatoes, Strawberry-Spiced
Glazed Carrots, and Autumnal Pork Stew. It even features desserts
like brownies, berry cobbler, and sweet potato pie made with bone
broth.

“Bone broth is nature’s ultimate superfood rich in protein, amino
acids, magnesium, and calcium,” says Farrar Wilson as she pulls
roasted organic grass-fed beef bones from her oven and lets them

cool before she puts them in her slow cooker to make a new batch
of bone broth. “Kobe Bryant started using bone broth after what

Quinn Farrar Wilson: Bone Up on Health and Beauty

North Park author and businesswoman Quinn Farrar Wilson.

By Jennifer Coburn

CONT. ON PG. 28
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could have been a career-ending set of in-
juries,” she says of the Los Angeles Laker’s
star’s ruptured Achilles tendon and fractured
knee.  “He credits bone broth as an impor-
tant factor in his recovery.” Bone broth has
also been shown to heal leaky gut syndrome,
help with insomnia and anxiety, and allevi-
ate a host of other health issues, says Farrar
Quinn. 

Actor Salma Hayek says she began drink-
ing the nutritious superfood to combat body
aches and found that it greatly relieved her
back pain. And Gwyneth Paltrow raves
about the health and beauty benefits of bone
broth: “Bone broth has been called Nature’s
Botox because it helps keep up collagen lev-
els that start to decline once we hit 30. It
contains key elements like collagen, gelatin,
glycine, and proline which gives our skin
everything it needs to stay glowing and
healthy. Bone broth has been shown to re-

duce cellulite and wrinkles, strengthen hair
and nails, and reduce acne-causing inflam-
mation.”

As Farrar Wilson’s broth begins to sim-
mer, a rich aroma fills her kitchen. “Nutri-
tionists have known about bone broth for
centuries,” says Farrar Wilson. It gained
popularity last year when two key elements
came into play. Gwyneth Paltrow featured
bone broth on her health and beauty blog,
Goop. Next, upon the release of his broth
cookbook, Marco Canora, executive chef of
New York’s natural food restaurant Hearth,
opened small side window serving nothing
but bone broth. The window, called Brodo
(meaning broth in Italian), was featured in
The New York Times, and soon had lines
forming around the corner. 

Farrar Wilson has has been a bone broth
devotee long before it was popular, though.
She has run Balanced and Bright Bone
Broth, a North Park-based business that has
been creating homemade bone broth for

nearly three years. She first heard about
bone broth from a colleague who attended a
health and nutrition conference where bone
broth was served in lieu of coffee. “It
sounded strange to me at first,” says Farrar
Wilson, “but the more I thought about it,
the more I was intrigued so I began re-
searching bone broth and its long tradition
as a healing remedy.” 

She became convinced of its restorative
effects when she started experiencing the
benefits herself. “I suffered excruciating
bone pain for many years from a childhood
skiing accident and when I started taking
bone broth, I found great relief,” she says.
“My stomach problems were gone in a few
months as well. And I also noticed that my
hair, skin, and nails looked amazing!”

“BONE BROTH” was released on Jan.
15 (Sonoma Press, $16.99) and is available
everywhere books are sold.

Beef Bone Broth Recipe

Gluten-Free, Dairy-Free, Paleo

Makes 4 to 6 quarts 

Prep time: 1 hour / Cook time: Stovetop: 24 to 36 hours, Slow

Cooker: 24 to 36 hours, Pressure Cooker: 2 hours (plus 24

hours cooling time)

This classic bone broth uses knuckle and marrowbones; their

collagen and fat help yield a rich-textured and nourishing liq-

uid. The carrot, onion, and fennel all add a hint of sweetness,

while celery and garlic help balance the flavors and add

depth. Adding more vegetables or bones will create a more

complex flavor. 

3 pounds mixed beef knuckle and marrowbones 

1 tablespoon apple cider vinegar 

2 celery stalks, chopped 

1 carrot, chopped 

½ white onion, sliced 

½ medium fennel bulb, cored and sliced 

1 garlic clove, cut in half 

Preheat the oven to 425°F. 

Put the frozen or thawed knuckle and marrowbones in a

deep baking dish lined with oiled aluminum foil. Roast the

bones until they are a deep, dark brown color, about 30 min-

utes. Remove from the oven and let cool for 10 minutes. 

Transfer the bones to a large stockpot, slow cooker, or

pressure cooker. Fill the vessel with filtered water, enough

to completely cover the bones, and add the apple cider vine-

gar. Allow the bones to sit in the water and vinegar for 15

minutes. Add all the remaining ingredients to the vessel, and

follow one of these cooking methods:

Slow Cooker: Turn the slow cooker to the low setting and

cook for 24 to 36 hours. 

Stovetop: Bring the broth to a low simmer over medium

heat, making sure to never reach the point of boiling. Aim

for a slow movement in the broth, with small to medium bub-

bles rising from the bottom. Cook for 24 to 36 hours.

Pressure Cooker: Bring the pressure cooker to high heat,

and then lower the heat once it has reached between 10 and 15

psi. Cook for 2 hours. Always follow the manufacturer’s direc-

tions, and never leave a pressure cooker unattended. 

When the broth is done, it will be a rich, dark brown color.

Use tongs to carefully remove the bones from the broth, and

discard (or reserve to use again). Use a spider strainer to re-

move the vegetables, and discard. Let the broth cool for 1 hour. 

Set a large fine-mesh strainer over a storage container or

jar. Carefully pour the cooled broth into the container. Cover

the container and transfer it to the refrigerator for 24 hours. 

Remove the lid, discard the fat layer from the stock or re-

serve for rendering and use as desired. 

CONT. FROM  PG. 27
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Mission to Serve
UC San Diego’s Veteran of the Year finds life’s work in helping others

Jan Noz, this year’s UC San Diego Vet-
eran of the Year recipient,  served her
country as a member of the United States
Air Force; now, she serves the university
as a senior disability specialist in the Of-
fice for Students with Disabilities. In this
role, Noz helps students — including vet-
erans — understand and overcome diffi-
cult circumstances, so that they can attain
their career and educational goals.

While in the military, Noz’s experience
focused on managing warehouse inven-
tory, which often included physical work,
such as operating a forklift. Once she fin-
ished her service in the Air Force, she said
she bounced around for a few years taking
jobs to earn a paycheck, but had no direc-
tion.

“My experience was in a very male-
dominated field, so I had trouble finding
a job after my service was complete,” Noz
said. “I struggled to figure out what I
wanted to do with my life.”

Noz’s experience of having little guid-
ance during her transition out of the mil-
itary is why the disability specialist is so
passionate about what she does now. She
feels privileged to have had the opportu-
nity to help many people in transition or
seeking a career change, including those
with disabilities and students of diverse
academic, socioeconomic, cultural and
ethnic backgrounds.

Today, Noz finds her work incredibly
satisfying. “It gives me great pleasure to
assist people and help them figure out
what they want to do with their lives,” she
said.

Noz served in the Air Force from 1987
to 1991 and was an active duty service
member during Operation Desert Storm.
She joined the military to learn job skills,
help pay for college and because it is part
of her family legacy. Noz is proud to re-
port that her family’s service covers all
three branches of the military: her grand-
father was in the Army during WWII;
her uncle was in the Marines during the

Vietnam era; and her husband served in
the Navy.

During Operation Desert Storm, Noz
worked in logistics at Travis Air Force
Base. Like many in the service during that
time, Noz often worked 12-hour days.
The long days required her to be away
from her first son, who was an infant at
the time. “It was difficult and did require
sacrifice, but it’s what we signed up for,”
she said.

After the war, Noz transitioned out of
the military and into civilian life –– a
process which was abrupt. “My transition
was pretty rough; it was not easy,” she
said. “Things have changed since then,
but for me it took place in just one after-
noon when my papers were processed.”

Noz added that transitioning out of the
military can be difficult because it is a
huge lifestyle adjustment. “Most likely,
there will be many that do not have a job
lined up right away,” she said. “They are
not going to be told what to do; they have
to seek it out. They have to prepare. They

have to develop a resume. It’s a very dif-
ferent lifestyle than when you are in the
military.”

Although it took years after Noz’s serv-
ice was complete, she did find direction
and a career pathway. A first-generation
college graduate, she sought help from
mentors, including one teacher she met
while attending a California Community
College. She later transferred to UC
Berkeley and, upon graduation, started
working at the campus as an academic ad-
viser to students in the sociology depart-
ment.

Noz went on to earn a Master of Arts
in Counseling with a specialization in ca-
reer and adult development from the Uni-
versity of San Diego. After graduate
school, she began her career first at pri-
vate companies then at the Department
of Veterans Affairs as a vocational reha-
bilitation and employment counselor.
Helping veterans transition into civilian
life became a key part of her work. In
early 2013, she joined the staff at the UC

Jan Noz is a senior disability specialist at UC San Diego. (Photo by Erika Johnson/University
Communications)
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San Diego Office for Students with Dis-
abilities, where she often works with stu-
dent veterans and students who are active
duty military. As part of her role, she holds
weekly office hours at the Student Veter-
ans Resource Center (SVRC).

“It is really helpful for me to be in their
space,” she said. “It helps me be present.
They can ask questions, and I can build a
rapport with them. That way, they don’t
have to make an appointment at my of-
fice to seek services, as that process can be
intimidating.”

She says her career is incredibly satisfy-
ing because she gets to serve as a mentor
to others, so that they can find their own
path in life. Noz does this in a variety of
ways. “Sometimes it’s by asking the right
questions, and sometimes it’s just listen-
ing,” she said. “Often, students are stuck,

and I tell them: ‘I understand. I have been
stuck before, too.’ ”

Noz said that since the SVRC opened
two years ago, she has seen the veteran
community thrive at UC San Diego. Not
only are veterans involved with the
SVRC, but UC San Diego has a lot of ac-
tive duty military in reserves that frequent
the space. In addition, military supporters
have gravitated to the center.

Noz is an active member of UC San
Diego’s Veterans Association, which is
open to all faculty, staff, students, alumni
and community members. The organiza-
tion raises awareness and promotes re-
spect and appreciation for the sacrifices
and contributions made by members of
the U.S. Armed Forces.

“I learned after leaving the military that
it’s important to have a community, and

being involved with the Veterans Associ-
ation is certainly beneficial for that very
reason,” Noz said. “We’re involved in the
UC San Diego community and the sur-
rounding community. We contribute to
the diversity of the campus.”

Noz accepted her Veteran of the Year
award at the 16th Annual UC San Diego
Veterans Staff Association Veteran
Recognition Ceremony on Nov. 5 at the
UC San Diego Supercomputer Center
Auditorium.

“I have an overwhelming, awesome
emotion of gratitude,” she said of accept-
ing the award. “It gives me an opportunity
to share what my mentors and others have
shared with me along my life journey. It
also helps me gain an understanding of
what is needed and how I can continue to
assist others and give back.”
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UC San Diego Health or-
thopaedic surgeon Dr. Sonya

Ahmed will be in Lillehammer, Norway for the 2016 Winter
Youth Olympic Games.

Ahmed is a former elite athlete herself — competing interna-
tionally in gymnastics and in collegiate pole vaulting. But this
time she’s heading to the world stage not as an athlete, but as a
doctor.

The United States Olympic Committee (USOC) selected
Ahmed for the role of chief medical officer for the Lillehammer
2016 Games, which take place Feb. 12-21.

“I’m so appreciative of this opportunity and honor —I hope to
bring my personal experience as an athlete to it, as well as the
best care they have ever seen,” said Ahmed, who is also chief of
the Foot and Ankle Division in the Department of Orthopaedic
Surgeryat UC San Diego Health and a foot and ankle consultant
to the San Diego Chargers. She lives in Pacific Beach.

The Youth Olympic Games bring together talented young ath-
letes ages 15 to 18 from around the world.

Like the Olympic Games, the youth event occurs every four
years. At the Lillehammer 2016 Games, more than 1,100 young
athletes will compete in 70 medal events within 15 winter sport

disciplines. In addition, the Winter Youth Olympic Games also
include a few unique experiences, such as an ice hockey skills
challenge and mixed gender and mixed nationality events. Off
the field, workshops, team-building exercises and a Learn &
Share Program provide the young athletes with opportunities to
learn about Olympic values, explore other cultures and develop
the skills to become true ambassadors of their sports.

The USOC appoints physicians and surgeons to support the
Games based on proven clinical skills, sports medicine expertise
and overall professionalism.

“Dr. Ahmed has gone above and beyond to provide exceptional
athlete care, communicating with providers and athletic trainers
from the U.S. Olympic Committee and the National Governing
Bodies for various sports,” said Bill Moreau, USOC managing
director of sports medicine. “She has a competitive athletic back-
ground, which allows her to understand the pressures and chal-
lenges of training and competing. Her passion for sports
combined with her excellence as a physician-surgeon give her
Team USA athletes and coaches a lot of confidence in the care
she provides.”

-- UC San Diego News Center

Dr. Sonya Ahmed: 
UC San Diego Surgeon Named Chief Medical Officer for Winter Youth Olympics

UC San Diego Health orthopaedic surgeon Dr. Sonya Ahmed

By Heather Buschman
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