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Meet Our Movers
Here’s another assemblage of outstanding San Diego
professionals who are moving their professions and the
region forward. Among them is Mary Ann McGarry (pic-
tured), the president and CEO of Guild Mortgage Co.,
a Kearny Mesa-based mortgage banking company.

13

History, Luxury and Great Cuisine
The luxurious Grande Colonial Hotel in La Jolla has
been in business for more than 100 years. It has lots of
history and a long list of famous guests, including some
who don’t want to leave. It has a reputation for har-
boring some “ghostly guests.” There is something
“other-worldly” about the hotel’s restaurant, named
“Restaurant 910” to echo the hotel’s address. It is in the
flavors of the cuisine coming out of the kitchen that is
directed by the award-winning chef Jason Knibb. 

19

From Barbers to Beard Culture
Nearly 2,500 people from around the country will flock
to the Horton Grand Hotel and Theatre this April for
ShaveCon, an in-depth exhibition on shaving set to
feature museum-quality collections of vintage razors,
a two-day barbering competition and upwards of two
dozen vendors. And it’s all the work of Tiffany Kosma,
former winner of Miss Teen Connecticut USA.

16

San Francisco’s Regal Stanford Court
The Nob Hill hotel is as dignified and magnificent as
ever, but it has jump-started itself into the new world of
high technology with free ultra-high speed wireless In-
ternet, iMac computers and iPads for guest use and
access to ZipCar and electric car charging stations.
your Tesla will be right at home.

21
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Kearny Real Estate Co. has sold the former Union Bank head-
quarters at 530 B St. in Downtown San Diego to Bosa Development
for $53.2 million.   

The company acquired the building in 2014, renamed it Five
Thirty B and spent $15 million in renovations, the company said
Tuesday in announcing the sale. 

The renovations included all new restrooms, a redesigned lobby
with artwork designed by Matt Devine, a refurbished conference cen-
ter with state-of-the-art audio-visual equipment. 

The renovations also included the transformation of a patio on the
third floor into a 15,000-square-foot Sky Terrace that wraps around
the building. 

Created by Kearny at a cost of $1 million, it is one of the largest
tenant amenities of its kind in Downtown San Diego, according to
Jeff Givens, Kearny Real Estate's vice president. 

The outdoor meeting space and roof garden, which took top hon-
ors in the San Diego chapter of the California Landscape Contrac-
tors Association's Beautification Awards, features a fire pit, lush
planting, walking paths, multiple gathering places, private seating
areas and a 30x105-foot mural designed by local artist Maxx Moses.  

Kearny Real Estate partner John Bragg said the company was able
to increase occupancy in the building from 50 to 78 percent in the two
years that it owned it. New tenants include Lewis PR, NCRC Me-
diation, Nyhart and Smash Lab LLC. 

“Through thoughtful renovations and aggressive leasing programs,
we were able to meet our five-year objectives in just over two years,
and exit the investment knowing that we've created strong momen-
tum for the new owners,” said Bragg. 

Kearny Real Estate Sells Former Union Bank Headquarters 
to Bosa Development for $53.2M

SAN DIEGOSCENE
Bosa Development is the new owner

of Five Thirty B



SAN  D IEGO  SCENE

SAND I EG OME TRO . COM |  N O .  2  V O L .  X X X I   |   3 1 S T  A N N I V E R S A R Y  1 9 8 5 -2 0 1 66

Randolph “Randy” Philipp, a professor in San Diego State Uni-
versity’s College of Education, is president-elect of the nation’s
largest professional association of mathematics educators.

“Randy’s election acknowledges his influence as a highly re-
spected researcher, educator and thought leader in his discipline,”
said Joseph Johnson, College of Education dean.

A 25-year veteran of SDSU, Philipp is director of the Center for
Research in Mathematics and Science Education (CRMSE),
where he helps to oversee a portfolio of multi-million dollar grants.

CRMSE is an interdisciplinary community of scholars at SDSU
engaged in research, curriculum development and dissemination,
publications, presentations, and leadership roles in the community.

The organization for which Philipp is president-elect -- the As-
sociation of Mathematics Teacher Educators (ATME) -- has been
profoundly shaped by SDSU researchers. Nadine Bezuk, also a pro-
fessor in SDSU’s College of Education, was executive director of
AMTE for 13 years. In 2011, the association renamed one of its
annual awards as the Nadine Bezuk Leadership and Service
Award.

In a recent interview, Philipp described his role within CRMSE
and the SDSU’s School of Teacher Education:

“Within my profession, people don’t really understand what a
mathematics educator is. I know a log of mathematics, but I don’t
research mathematics. Instead, I research how people think about
mathematics, how people learn mathematics, and how they teach
mathematics.”

Philipp also serves as co-principal investigator for a five-year Na-
tional Science Foundation Noyce Mathematics and Science Mas-
ter Teaching Fellowship funded to support and investigate the work
of 32 secondary school mathematics and science master-teacher
fellows on their journey to becoming more accomplished teachers
and teacher leaders.

SDSU Professor Leads National Mathematics Educators Association

Randy Phillip discussed his research at a recent Discovery Slam
hosted by the Division of Research and Graduate Affairs.

Trammell Crow Residential’s Southern California Division has
started construction on The Alexan, a 313-unit, mixed-use devel-
opment, consisting of a 19-story tower with 209 apartment units,
a four-story residential building with 104 units, subterranean park-
ing for 376 vehicles, and an indoor-outdoor restaurant in a con-
verted 100-year-old church.

The 250,000-square-foot project is scheduled for completion in
the third quarter 2017.

Located one block from the Downtown Central Library and two
blocks from Petco Park, The Alexan will occupy the majority of the
block bounded by J, K, 13th and 14th streets.

The project was designed by Joseph Wong Design Associates of
San Diego with contemporary loft-style architecture in keeping
with East Village’s historic industrial aesthetic, an emphasis on wide
expanses of glass and stunning views. The development team also
includes Nasland Engineering and landscape architects LandLab,
Inc, both of San Diego.

Recreational areas, gathering spaces and lounges are featured
throughout the project.  The 19th floor will feature a stylish party
space, bar and rooftop pool facing southwest to capture unob-
structed bay, ocean and sunset views. Apartments will range from
459-square-foot studios to 2,228-square-foot, two-bedroom pent-
houses.  All units feature balconies, floor-to-ceiling windows, gour-
met kitchens, spa-like baths, walk-in closets and washer-dryers.

“This project is all about the resident having a wonderful living

experience.  The units will have lots of natural light, usable bal-
conies, beautiful unobstructed views and high end finishes. The
amenity spaces will be abundant and unique,” said Alec Schiffer,
managing director of Trammell Crow Residential. “It’s a great ad-
dition to the East Village, which is continuing to reveal itself as the
place residents want to live to enjoy a 24/7 urban lifestyle in San
Diego’s beautiful waterfront downtown.”

Including The Alexan, the Southern California Division of
Trammell Crow Residential is currently developing nearly 3,000
apartment units in Los Angeles, Orange and San Diego counties,
valued at more than $900 million.  The projects range from urban
towers to suburban garden projects.  

Trammell Crow Residential Building A 313-unit Mixed-Use Development

Rendering of The Alexan.
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Renowned social researcher and public opinion analyst Daniel
Yankelovich has established, through a bequest, a multimillion dol-
lar endowed fund to support the UC San Diego Yankelovich Cen-
ter for Social Science Research.

The problem-driven research center in the university’s Division
of Social Sciences is proceeding along two related paths. It is orig-
inating a research agenda and mobilizing multidisciplinary teams of
scholars on key issues, beginning with upward mobility. And it pro-
vides seed funding for projects by UC San Diego researchers that
show promise of significant national impact.

Known as the “dean of American pollsters,” Yankelovich has spent
decades monitoring social change and public opinion. Building on
an academic career that included Harvard University and the Sor-
bonne in Paris, he engaged in various interests that eventually led to
a commercial research career. Founder of several nonpartisan public
policy research organizations, including Public Agenda, he is per-
haps best known for starting the New York Times/ Yankelovich poll,
now replaced by the New York Times/CBS News poll.

Yankelovich considers his finest career achievement developing

new methods of dialogue and deliberation
for helping the public convert raw opinion
into thoughtful judgment. “Opinion polls
just measure people’s unresolved, half-baked
feelings and views,” he said. “The challenge
is to help the public think through, deliber-
ate, dissolve their own conflicts and finally
reach considered judgment. From my view
as a student of public opinion, converting
raw opinion into considered judgment is in-
dispensable to the efficient functioning of
public democracy.”

Yankelovich has served as a member of the UC San Diego Foun-
dation Board of Trustees and a member of the Social Sciences
Dean’s Advisory Council. He continues to serve on the executive
committee of the Yankelovich Center.

Public Opinion Expert Daniel Yankelovich Endows Multimillion-Dollar Fund at UCSD

The San Diego Regional Chamber of
Commerce has established a Young Lead-
ers group of men and women ages 21 to 40
who will be tasked with bringing fresh per-
spectives to some of the region’s problems
and challenges.

Chamber Young Leaders is designed to
provide a platform for young leaders to
share their insights and unique professional
perspectives, as well as foster professional
growth. Guiding the group’s activities are
four pillars: professional development,
mentoring, regional activism/causes, and
networking. The full membership will vote
on two to three causes which will be their
focus for the year. 

Leading the group are Councilman
Mark Kersey, honorary chairman; James
Lawson, president of Presidio Public Af-
fairs Group, board chair; and Star Hughes-
Gorup, director of Hughes Marino, vice

chair.
The group’s board of directors were selected through an appli-

cation process based on participants’ proven success as industry
leaders and commitment to community involvement and profes-
sional growth. 

Group embership includes over 100 diverse, bi-partisan young
professionals representing a variety of industries.

For more information, visit www.sdchamber.org/sdyl.

Young Leaders Group Formed
By Regional Chamber of Commerce

James Lawson,
board chair.

Star Hughes-Gorup,
board vice chair.
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The Oceanology International North
America, the world’s largest maritime tech-
nology show, will come to San Diego in
February 2017 — a gathering expected to
bring up to 5,000 participants.

The show, to be held here for the first
time, was announced by the San Diego
World Trade Center San Diego and The
Maritime Alliance.

Every other year for the next decade, the
trade show will call San Diego home, alter-
nating with London. 

“San Diego is the perfect city to launch
Oceanology International, North America.
We have the largest cluster of Blue Tech
companies in the United States and a strong
culture of collaboration and innovation,”
said Greg Murphy, executive director of The
Maritime Alliance. “The future will be in-
creasingly influenced by what happens in
the ocean, and the fact that the largest trade
show in the world for maritime technology
has partnered with us is a huge coup for San
Diego and positions our region to capitalize
on our strengths.  So this is the right place,
the right time and the right team to focus

our collective attention on the ocean and the
growth of sustainable, science-based eco-
nomic development."

The announcement was made in Lon-
don at Oceanology International during a
presentation that included The Maritime
Alliance, World Trade Center San Diego
and Reed Exhibitions, the owner and facil-
itator of Oceanology International.   The
show will take place Feb. 14-16 at the San
Diego Convention Center.

“We look forward to welcoming compa-
nies from all over the world to San Diego
next year,” said Nikia Clarke, director of
World Trade Center San Diego. “Confer-
ences like these make the most sense as they
engage local companies, research institu-
tions and talent -- even the US Navy.”

San Diego is home to the largest blue
tech economy in the U.S. Comprised of
more than 1,400 local companies and or-
ganizations, the blue tech cluster supports
more than 45,000 jobs and generates more
than $14 billion in direct sales, according to
The Maritime Alliance.

International Maritime Technology Trade Show 
Coming to San Diego

J. Craig Venter to Receive Biotech Industry Award

The Biotechnology Innovation Organi-
zation has named Dr. J. Craig Venter,
founder of Celera Genomics, The Institute
for Genomic Research and the
J. Craig Venter Institute, as the
recipient of its  2016 George
Washington Carver Award for
innovation in industrial
biotechnology. 

The award honors the legacy
of George Washington Carver,
who was one of the founding
fathers of the chemurgy move-
ment, a branch of applied
chemistry focused on manufac-
turing industrial products from raw agricul-
tural materials. Industrial biotechnology is
the modern-day equivalent of Carver’s vi-
sion for chemurgy, and the annual award
honors an individual for carrying on
Carver’s legacy.

“Dr. Venter’s commitment to this indus-

try matches that of George Washington
Carver. Throughout his career, he has used
his vast knowledge of biotechnology to

break through barriers in sci-
ence and medicine that were
once thought to be impenetra-
ble. This makes him worthy of
the recognition attached to this
award,” said Joe Hrdlicka, exec-
utive director of the Iowa
Biotechnology Association and
sponsor of this year’s award.

Venter will receive the award
and give a plenary session talk at

the upcoming BIO World Con-
gress on Industrial Biotechnology plenary
luncheon session on April 18 at the San
Diego Convention Center. A special selec-
tion committee chose him for opening new
outlooks on impactful applications in a
biobased economy and for industrial sus-
tainability.

J. Craig Venter

Obama Appoints Cal State
San Marcos Professor To
National Advisory Council
on Indian Education

President Barack Obama has named
California State University San Marcos
Associate Professor Joely Proudfit to
the National Advisory Council on In-
dian Education.

Proudfit is chair of the Department
of American Indian Studies and direc-
tor of the California Indian Culture and
Sovereignty Center at CSUSM. The
council, which was established under
the Indian Education Act of 1972, is
tasked with advising the Secretary of
Education and Congress on the admin-
istration and funding of Alaska Native
and American Indian education pro-
grams. 

“We are very proud of Dr. Proudfit’s
appointment to the National Advisory
Council on Indian Education,” said
CSUSM President Karen Haynes. “She
has been a champion educator and
scholar. Her research and work have
been integral to our university’s efforts
to address the serious challenges facing
American Indian students, and we are
proud to have the highest per-capita
number, and the only increasing num-
ber, of American Indian students in the
23-campus CSU system.”

Haynes said Proudfit’s work as the
founding director of the California In-
dian Culture and Sovereignty Center, in
collaboration with the university’s
Tribal Liaison, “has nurtured transfor-
mational relationships with tribal part-
ners in our efforts to increase the
educational access and success of Amer-
ican Indian students in our region.”

Said Proudfit after her appointment:
“California is home to more than 110
American Indian tribes and thousands
of American Indian/Alaska Native
youth and it is time to acknowledge the
daunting challenges facing them as we
preserve our heritage and honor our tra-
ditions through commitments to the
cultural values -- responsibility, reci-
procity, respect and relationships -- that
define us.”
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California State University San Marcos
will receive a $3,045,000 grant from the
California Institute for Regenerative Med-
icine to continue its Bridges to Stem Cell
Research Internship Program.

The program, based at CSUSM and in
partnership with MiraCosta and Miramar
Colleges, places students in full 12-month
internships with host laboratories through-
out San Diego County to cultivate the next
generation of young scientists and ensure
that California remains at the forefront of
stem cell discoveries.

A total of $40.13 million was awarded
by the CIRM Board for stem cell intern-
ship programs across 15 California State
University campuses, including CSUSM.
Participating students earn a stipend of
$2,500 a month as well as their tuition paid
in full by the grant up to $7,000. Partici-
pating labs also receive a small remunera-
tion to offset any costs incurred.

According to CIRM, stem cells have the
potential to treat a wide range of injuries,
diseases and neurological problems.
Through the Bridges to Stem Cell Re-
search Internship Program, academic
coursework is designed to teach students
about stem cells including research, ethics
and regulatory affairs. Other activities are
also designed to provide students with di-
rect patient engagement and outreach ac-
tivities engaging California’s diverse
communities. 

In the field, the students gain extensive
hands-on training through a comprehen-

sive lab-training course in basic cell culture
and maintenance of stem cells as well as a
12-month research internship at local host
institutions investigating human stem cell
therapies and disease models.

Alex Mendoza is a first generation in
college student at Cal State San Marcos
currently interning at Thermo Fisher Sci-
entific’s Carlsbad site through the Bridges
to Stem Cell Research program. She says
that she has found the program to be not
only rewarding but inspiring. “Thanks to
this program, I can put all of my energy
and focus into being a scientist,” she said.

“The skill sets I’m learning at Thermo
Fisher Scientific -- from hands-on exper-
iment planning, to learning how to mini-
mize errors and learn from my mistakes --
is giving me a complete picture of what a
career in stem cell research will be like.”

During the internship period, students
attend research seminars, present their sci-
entific progress at monthly colloquia to
other students as well as participating host
mentors and scientists, and present scien-
tific posters at local and regional scientific
meetings.

Next Generation of STEM Cell Scientists

Cal State San Marcos student Alex Mendoza is interning at Thermo Fisher Scientific
through the Bridges to Stem Cell Research program. (Courtesy Cal State San Marcos)

By Margaret Cbantung
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THE
GREEN

NECKLACE
PORT OF SAN DIEGO MASTER PLAN

ENVISIONS A REAL GREEN BELT
AROUND SAN DIEGO BAY

BY DELLE WILLETT

Fisheye lens view of San Diego Bay.
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Boston has an “Emerald Necklace” Park
System, San Francisco has its “Golden
Gate” Park Loop and, with most of the
components already in place, San Diego’s
“Green Necklace” vision is just a policy
away.

As explained by Ann Moore, a member
of the Board of Port Commissioners from
Chula Vista, “The Green Necklace is the
idea to create a connection along the en-
tire length of San Diego Bay’s 50 meas-
urable-mile shoreline between our various
parks and open spaces and look at them
as a whole instead of as separate parks
throughout the Port.” 

The idea of having a Green Necklace
around San Diego Bay came during the
Port of San Diego’s work on updating its
35-year-old Port Master Plan. 

Moore recalls noticing when she joined
the board in 2011 that the plan was con-
sistently being amended as each project
came through.

Said Moore, a land-use attorney with
Norton Moore Adams, “The Port Master
Plan is like our constitution for land-use,
for everything we do in the port, and to
amend it each time a project came
through just seemed to me not to be the
best way to do planning and just increases
the time and costs of these projects.”

To facilitate the process of updating the

plan the port brought in Texas-based
HKS Urban Design Studio. After months
of integrated planning, which started in
2013 when Moore was chair of the Port
Commission board, the commissioners
identified a vision and a series of master-
planning principles that will define the ef-
forts needed for an update of the current
Port Master Plan. 

The concept of integrated planning is
to take into consideration what other ad-
jacent jurisdictions are doing and plan in
respect to that. To work with adjacent ju-
risdictions to achieve symmetry. 

“It’s like a jigsaw puzzle where you have
to fit all the pieces together, getting this
beautiful picture as opposed to keeping
each little piece as a separate part,” said
Moore. 

Moore felt one of the principles that
was very important to include in the mas-
ter plan was the idea of having a compre-
hensive park-system plan that maximized
public access to the Bay. At this time there
is no continuous path around the Bay and
there are few access points to the water.

The vision is to have a continuous net-
work that connects existing and new wa-
terfront parks and other open spaces.
Integrate this network with the Bayshore
Bikeway, existing waterfront streets and
any existing and future ferry routes. Con-

sider planning, programming, mainte-
nance, and enforcement of new parks and
water-access provisions when making de-
cisions related to open space.

Currently the Port has 22 parks scat-
tered around about 147 acres, varying
from high-use urban park spaces to sensi-
tive naturalized shorelines, from less than
an acre to 22 acres.

“And a lot these parks are not function-
ing to imprint the full majesty of our Bay,”
said Moore. “A lot of people don’t even
know they are there.”

The current parks cover just over 8 per-
cent of the total land located within the
Port’s jurisdiction — well below the
amount of public, recreational parkland
expected at the best-of-class waterfronts.

“We need to have more parks that peo-
ple want to visit and we need to connect
them to each other. We need to create
places where people want to go and we
need a comprehensive park vision to guide
us,” said Moore.

Some existing parks provide a pro-
grammed park experience catering to
large events, such as Waterfront Park; oth-
ers provide exposure to natural ecosys-
tems, offer boat launches for direct-water
recreational use, or accommodate infor-
mal sports games.

According to the HKS Assessment Re-

COVER  STORY

The Green Necklace
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Embarcadero Marina Park North — shown here hosting the Blues
Fest — is one of the elements of the ‘green necklace.’

port, the Bay shoreline defines San Diego
and to experience it is to realize a sense of
place, yet what could be a powerful, sin-
gular experience alongside the Bay be-
comes diluted and at times, detached from
the Bay itself.

Existing conditions along the Bay
perimeter often separate or obstruct phys-
ical and visual connections between pub-
lic open spaces, adjacent communities and
waterfront land along the Bay, adversely
impacting the overall waterfront experi-
ence.

Many parks are separated from the
Port’s industrial working waterfront
through fences, walls and diverted visual
cues.

Military presence within the Bay adds
an additional barrier to the waterline,
often isolating public-use areas and dis-
connecting possible corridors between
open spaces.

Structures within the parks often block
rather than enhance views.

Buildings and parking lots often initiate
the arrival experience at a park, blocking
the most important view to the Bay in
doing so.

Most of the parks are parallel to the
water and not perpendicular. These parks
rarely bring a sense of the waterfront far-
ther upland.

Most of these parks do not tie in di-
rectly to key streets, bikeways or paths and
do not add to the public’s ability to easily
access the water’s edge, unless they drive
there.

While Harbor Drive follows the Bay’s
contours, there are few entry points to the

bay-front as a result of current land uses,
expansive parking lots, obstructive infra-
structure, physical land challenges and ju-
risdictional control.

Similarly, bicycle connectivity along the
Bay waterfront is lacking in many areas.
Many bike connections around the Bay
exist only as shared roadways with daunt-
ing traffic conditions and unwelcoming
edges, resulting from a combination of in-
dustrial, military and walled-off residen-
tial land uses.

And some of the solutions include:
Creating a “Haul Road” that is desig-

nated for the major trucks, separated from
Harbor Drive, creating a safer passage on
Harbor Drive for regular vehicles, bikes
and pedestrians.

Continuing to improve upon the public

open-space network through additional
land designations, connectivity and acces-
sibility to their spaces that will allow for
increased public-art opportunities and
further enhance the existing park.

Making sure there are transportation
connections and that when they plan
other projects they take into consideration
where they are.

Working to create parks where people
want to go to interact with one another.

Creating connections to key streets and
upland amenities that would greatly in-
crease the number of access points to the
water.

And continuing to ask, “How can we
make our parks express a sense of place?”

Now that the Port Commissioners have
completed the integrated-planning
process, they are starting the second phase
of writing the Port Master Plan, which
Moore would like to have board approval
by 2018.

Moore feels like San Diego can
strengthen its unique identity. “We have
this beautiful waterfront and what it re-
ally needs is a strong sense of place, a place
you want to visit and be a part of.  We as
trustees of the public tidelands have done
our jobs if more people are able to experi-
ence the Bay from its wildlife refuge to its
active parks.  The public should have a
sense of pride and ownership in the Bay
and there should be a sense of place —
that everyone can enjoy.   That’s some-
thing I want to see through to completion
before I leave this position in three years.”

‘We have this beautiful waterfront and what it
really needs is a strong sense of place, a place
you want to visit and be a part of,’ says Port
Commissioner Ann Moore. 

This is Phase One of the North Embarcadero Visionary Plan.
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Anneke Stender
Anneke Stender is the executive vice president of TAG, an outsourced accounting and enterprise software consultancy firm. She has
over 15 years of experience in the financial and accounting industry. She oversees TAG’s Corporate Accounting and Family CFO
Divisions, mainly focusing on finance functions on a CFO and Controller-level to support companies and individuals. In addition
to managing a team of managers and accountants she is also responsible for new business development and implementing a strate-
gic plan for growth into new industries and geographical areas.  Stender has been instrumental in TAG’s success. She has helped mar-
ket and brand outsourced accounting in Southern California as a mainstream service and feasible option of any size. Under her
leadership, TAG has expanded offices into Newport Beach, Rancho Santa Fe, Ontario and Reno, Nev., to capitalize on under-served
markets. Originally from Germany, she graduated summa cum laude from San Diego State with a B.S. degree in finance. She ac-
tively  participates in professional associations such as the Estate Planning Council of San Diego.

Mary Ann McGarry
Mary Ann McGarry is chief executive officer of Guild Mortgage Company. She began her career with Guild in 1984 as a supervi-
sor in Internal Audit after a successful career in public accounting. Within five years at Guild, she was promoted to senior vice pres-
ident of loan administration and information technology. She was named to Guild’s board of directors in 1988 and promoted to
president in 2005 and to CEO in 2007, when she led a management buyout of the company from its founder. She has since been
the driving force in the development and execution of the company’s growth plans and objectives, including formulating and exe-
cuting strategies. As a result, Guild has successfully weathered the turbulence of occasional upheavals in the housing market, grown
at a time when other independent mortgage companies were contracting and is well positioned for future growth and prosperity.
Guild anticipates having loan volume of $12 billion and servicing volume of $20.8 billion for its most recent 12 months.  McGarry
has led the team to create the Guild Giving Program, which encourages employees to donate time and energy to worthy causes in
their own communities. Guild has 234 branch and satellite offices in 25 states, and it has correspondent banking relationships with
credit unions and community banks in 47 states. 

Kevin Meissner
Kevin Meissner is a top producing
commercial real estate executive at
Cushman & Wakefield. He won
“The Rocky Balboa Award” in 2009
as the highest grossing rookie bro-
ker in San Diego. He is the varsity
coach for boys soccer at Cathedral
Catholic High School, played col-
lege soccer at the University of San
Diego and professioinally for three
years with the Timbers. He is a na-
tive San Diegan with strong ties
within the community. He goes out
of his way to make sure his clients
(predominantly office tenants) are
treated above and beyond the usual
protocol. He attends several net-
working events every week and is
constantly touring offices with his
clients.

Vipul Dayal
Vipul Dayal is the executive director of
Charity for Hope, a multi-purpose non-
profit organization that provides finan-
cial aid and supplies to other non-profits
in need. Charity for Hope’s mission is
to collect , send and distribute aid as
well as food supplies, new and old
clothes, books, medicine, medical equip-
ment and overall assistance to the poor,
ill, destitute and economically deprived.
He is president of VNR Manage-
ment,Inc., a hospitality development
and management company that cur-
rently operates family-owned hotel
businesses. He is director at large of the
Asian American Hotel Owners Associ-
ation. Dayal is a member of the San
Diego County’s Regional Human Traf-
ficking and Commercial Exploitation of
Children Advisory Council.

Greg Vega
GregVega is a former U.S. Attorney
and current shareholder in the San
Diego law firm of Seltzer, Caplan
McMahon Vitek. He has partnered
with law enforcement leaders across
the nation to reduce the country’s
unprecedented number of impris-
oned citizens while also maintain-
ing public safety. He is a founding
member of the newly-established
Law Enforcement Leaders to Re-
duce Crime and incarceration. He is
a member of the board of the San
Diego Economic Development
Corporation.

METRO MOVERS 2016

Loren Freestone
Loren Freestone is a partner at
Higgs Fletcher & Mack. He was
recently elected to serve as presi-
dentr-elect of the San Diego
County Bar Association and will
assume the role of president in
2017. He is the former chair of the
County Bar Association’s Ethnic
Relations and Diversity Commit-
tee,  and former chair of the County
Bar Association’s Diversity Fellow-
ship Program. He’s been selected as
a Super Lawyer and has been
named to the Best of Bar list for
2016.
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Jack Burger
Jack Burger is founder and presi-
dent/CEO of Burger Construction, a
locally-based commercial construction
firm. The firm is now in its 23rd year.
Burger’s civic participation includes
the Downtown San Diego Partner-
ship, San Diego Regional Chamber of
Commerce and the San Diego Re-
gional Economic Development Cor-
poration. He and his employees
annually cross the U.S./Mexico border
to participate in the Baja Challenge,
hosted by Project Mercy. In the
process, Burger Construction has
helped build more than 100 homes for
those who have very few resources. 

Carly Glova
Carly Glova is the founder and president
of Building Careers LLC, an executive
search service firm that allows compa-
nies in the commercial real estate indus-
try to find and retain top-tier talent. Her
firm is the only executive search firm
with boots on the ground in San Diego
that is solely focused on recruiting and
placement for the commercial real estate
industry. Before founding Building Ca-
reers, she achieved notoriety in the local
real estate industry for her work analyz-
ing the underlying assets for the NBC
Universal/Comcast acquisition and as a
valuation consultant on the Empire State
Building as part of a large New York of-
fice portfolio that same year.

Jason Anderson
Jason Anderson is president and CEO
of Cleantech San Diego, a nonprofit
member organization that positions the
greater San Diego region as a global
leader in the clean tech economy. Clean-
tech’s members are committed to ad-
vancing sustainable solutions to benefit
the economy and the environment.  Be-
fore joining Cleantech, Anderson was
the vice president of business develop-
ment for the San Diego Regional Eco-
nomic Development Corporation. He
holds a degree in corporate communi-
cations from the University of Texas and
is a 2008 graduate of LEAD San Diego.

Dana Toppel
Dana Toppel is the chief operating offi-
cer for the Jewish Family Service of San
Diego, one of the city’s leading agencies
focused on helping older adults achieve
self-sufficiency, and lead healthy, inde-
pendent lives.  As chief operating officer,
Toppel is a driving source behind the
implementation of the agency’s mission,
overseeing all operations  under  JFS’s
$17 million annual budget, developing
partnerships with peer organizations,
public officials and funders.  JFS was se-
lected by United Way of San Diego
County for a $450,000 collective impact
grant. Toppel is active at the Price Fam-
ily Preschool and a proud supporter of
Planned Parenthood.

Daisy Adato
Daisy Adato is the founder of Basil
Brands, a branding agency. She studied
business management at San Diego
State and graduated with a bachelor’s
degree in science. She also attended the
Art Institute of California-San Diego
from which she graduated with a B.A.
degree in advertising. Adato owned and
operated the International Dance
Company for 10 years, and sold the
company to the Ballet Conservatory
before she turned 27.  She is a former
counselor of the Ken Jewish Commu-
nity and was a design volunteer for the
Beth Ellyahu Torah Center.

Kevin Choquette
Ken Choquette founded Fident Capital
in 2005, and has been a business owner
and entrepreneur for more than 10 years.
He has served on the board of the San
Diego chapter of Entrepreneurs Organ-
ization and currently serves as a mentor
to budding business owners. Choquette
is a full member of the local Residential
Council, which brings public and private
developers, city leaders and their con-
sultants together in housing policy,
placemaking and residential Develop-
ment for the San Diego region. He
holds a bachelor’s degree in classical gui-
tar, and an Entrepreneurial Masters Pro-
gram degree from MIT.

Gabriel Bristol
Gabriel Bristol is the CEO and presi-
dent of Intelicare Direct, a leading cus-
tomer service solutions company. He is
widely recognized as one of today’s most
talented customer service CEOs be-
cause of his track record of developing
turnkey solutions, effective customer
care and sales programs for small and
medium size businesses across various
industries. He was a child of the foster
system. He was abused and bullied in
high school, which ultimately led to him
dropping out.  Bristol lived for a time on
the streets in Michigan and later in Los
Angeles. Now in his 40s, he oversees
over 500 employees.

Gregg Parise
Greg Parise is the chief executive of
Events.com.  Investors include To-
morrow Ventures, Chris Burch via
Burch Creative Capital, Silverstein
Properties President Tal Kerret, DLA
Piper Venture Fund, Wilson Sonsini
Investment Company and Arctaris, La
Jolla Company and Moore Venture
Partners. User first is one of Events
core values.  The company creates all
experiences with their user in mind.
Events’ focus ensures a positive experi-
ence and is also a catalyst for its second
core value – innovation. He is a vice
president of PEERS Network.

Bill Trumpfheller
Bill Trumpfheller is president of Nuffer, Smith, Tucker, an award-winning public relations firm and interactive firm. He is a nationally-
known expert with 30 years of experience in public relations, integrated marketing, strategic planning and branding. He began his ca-
reer at Nuffer as an intern in 1986.  Trumpfheller earned a degree in public relations at San Diego State under the tutelage of public
relations legend Glen M. Broom. He has served on the boards of United Way of San Diego, LEAD San Diego, San Diego Tourism Au-
thority and Ronald McDonald House Charities.



Ken Davenport is at his best when he’s building something,
whether it’s a Lego project with his son, handcrafted
wood furniture for the office, or nonprofit organizations
that serve San Diego. 

“I really like the formation process and seeing things
come to fruition,” says Davenport, CEO of the nonprofit
Mission Edge San Diego.

In the four years since Davenport, and several other
business-minded philanthropists, launched Mission
Edge, he’s had the chance to build not only his organiza-
tion, but also support  more than 120 other San Diego
nonprofits including Feeding America San Diego, the
Timken Museum of Art, San Diego Junior Theatre,
Zero8Hundred, and Miracle Babies, among many others. 

“Most nonprofits are great at serving the community,
but struggle with the business side of things. Some organizations
just need a little help in accounting,” says Davenport. “Others need
a more comprehensive support package. We’ve had clients tell us
that we saved them a ton of time and money, or that we’ve really
helped them scale.”

Davenport says that in his work with nonprofits through Social
Venture Partners he saw too many organizations whose resources
were being diverted away from their mission. “I’ve seen an executive
director spend literally dozens of hours responding to a claim of
wrongful termination of an employee, something that could have
been avoided with some simple HR advice,” says Davenport. “But
nobody at the organization had the expertise. What we are doing is
allowing organizations to become more efficient by outsourcing cer-
tain business operations, while providing the expertise to help them
avoid costly mistakes. We consider it a huge success when nonprof-
its can do their work more effectively and spend more time work-
ing on their core mission and passion.”

The son of a Korean War veteran, Davenport has always appre-
ciated the importance of serving, though it wasn’t until relatively re-
cently that he found his opportunity to give back. Mission Edge is
his first foray into the social sector, after a career as an entrepreneur
and technology executive. “I realized that serving can take many
forms, and for me, using my business experience to help nonprofits
be more effective can have a bigger impact than if I just donated
my time,” he says. Though he does volunteer his time as well, par-
ticularly in support of veterans and the military community. 

Davenport serves on the board of the Travis Manion Foundation,
an organization dedicated to assisting veterans and families of the
fallen by empowering them to move forward and inspire the next
generation of leaders. “Veterans have a sense of dedication and pur-
pose, and that sense of mission is very valuable,” he says. “I really
enjoy helping veterans understand how their skills are transferable
and marketable in today’s civilian job market.”

This past summer, Davenport joined his 84-year-old father on an
Honor Flight to Washington, D.C. As he traveled with 120 World

War II and Korean War veterans, his dedication to serving veterans
grew. “I was sitting on the bus with guys in their 90s telling me about
their missions flying bombers over Germany, and realizing that this
great generation is passing,” says Davenport. “But we have our own

‘greatest generation’ in those who have served since 9/11,
and It’s become important to me to help where I can.
They’ve bravely served us – it’s the least we can do to help
them as they come back to the civilian world.”

In Davenport’s spare time, he enjoys spending time
with his 9-year-old son Gabe, a budding military buff.
“He’s been interested in airplanes and military stuff since
he could talk,” he says. “Gabe is now really into using his
Lego set to do World War II mock-ups and battles. Last
week, we did Omaha Beach on D-Day. It was pretty in-
credible.” 

A Do-It-Yourself carpenter, Davenport is also teach-
ing his son how to re-purpose materials and create some-
thing new and beautiful. He made a wood sign and four

redwood tables from scraps from an old deck, then wired them for
electricity, and they are now being used in the Mission Edge offices.
“I’ve always been pretty handy,” he says. “I’m kind of a start-up guy.”
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Ken Davenport
(Photo by Jennifer

Coburn)

Ken Davenport: Helping Nonprofits Prosper By Jennifer Coburn

More than 120 organizations assisted
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Before he famously scored 81 points
against the Toronto Raptors in 2006,
Kobe Bryant ate pepperoni pizza. Fast
forward 10 years, and the now 20-year
Laker in his last season has given up
greasy food and sugary favorites like Sour
Patch Kids and instead slurps bone broth
to improve his performance.

According to a 2015 article by ESPN
writer Baxter Holmes, “Bone broth has
quietly but steadily become a daily staple
of Bryant’s diet over the past three years.
It’s the foundation of his pregame meal at
home and on the road, and the Lakers put
in long hours to make sure it’s carefully
prepared for him at all times.”

If you’re lucky, you have a Kobe Bryant
on your staff (think Kobe circa 2010). If
you’re exceptionally lucky, you also have a
roster of future MVPs. But what do they
need to perform?

Keeping a vat of bone broth in the em-
ployee lounge might not be the answer,
however it’s worth looking at what makes
your employees excel. What drives their
performance? What’s their bone broth?

Alison Whitelaw, senior principal at
Platt/Whitelaw Architects and past pres-
ident of Academy of Neuroscience for Ar-
chitecture in San Diego, highlights three
employer-controlled factors impacting
employee or student performance: day-
light and view, outdoor elements and abil-
ity to control one’s space.

Several studies have demonstrated that
natural daylight impacts human perform-
ance. Much of the research has
been focused on schools, but
it’s applicable across the board,
according to Whitelaw.
“Without question, good-
quality, diffused daylighting
increases performance over a
space that doesn’t have it,” she
says.

In a study done by Roger S.
Ulrich in 1984, hospital pa-
tients with a view from their
window fared better under
certain conditions than with-

out a window view. According to the re-
search, “…patients with the tree view took
fewer moderate and strong pain doses
than did the wall-view group and more
doses in the weak category. The wall
group, therefore was given many more
doses of potent narcotics, whereas the tree
group more frequently received such
drugs as aspirin and acetaminophen.”

Later, in 2003, the Heschong Mahone
Group completed human performance
studies on behalf of the California Energy
Commission’s Public Interest Energy Re-
search program. 

The study looked at office
worker performance and the
indoor environment, resulting
in several recommendations,
including: encourage the de-
sign of office buildings with
views provided for all workers.
According to the study, day-
light came up significant and
positive for the highly-accurate
short term memory assessment
test of Backwards Numbers. 

On the flipside, glare posed
a problem. According to the

study, “Glare from windows is negative,
implying that the positive effect of a large
field of view while looking at the monitor
needs to be modified by the negative po-
tential for glare from windows.”

“How you design daylighting is so im-
portant to a space,” adds Whitelaw. “With
windows comes light and views, but also
heat and glare. The size, location and ori-
entation of windows have to be designed
very carefully.” 

Jim Roherty, president of San Diego-
based Pacific Building Group, is witness-
ing this trend across the county. “Nearly
every project we work on places an em-
phasis on bringing in outdoor elements
and natural light,” says Roherty. 

At the newly completed Fifth Avenue
Financial Center in Bankers Hill, also
known as “The Mr. A’s Building,” the firm
installed a Nanawall operable window
wall system, which will be used to access
the new exterior patio. The firm also
reglazed existing skylights to emphasize
natural daylight. 

Similarly, the firm installed a com-
pletely new curtain wall system to allow
more light into iboss Cybersecurity’s new
office space. “Very few walls were built in
the space to allow all employees to take in
natural light,” Roherty says.

Whitelaw adds that having control of
one’s environment is also critically impor-
tant to performance. “People feel more
comfortable when they feel they’re in con-
trol of their space.” Such examples include
the ability to add personalized task light-
ing, access to fresh air and the ability to
control the temperature.

Researchers from Salford University re-
ported in 2015 that layout, construction
and classroom design had a significant
impact on students’ reading, writing and
math performance. Natural lighting, tem-
perature, air quality and individualized
classroom design were also highly impor-
tant.

“People relate to the natural world,”
adds Whitelaw. “Because we work inside
all of the time, it’s hard to get balanced
circadian rhythms.”  Light is the main cue
influencing circadian rhythms and they in

Daylight Savings Natural daylight enhances human performance

Carling Communications, a Fifth Avenue
Financial Center tenant, features natural
light from a skylight in its new reception
area, which also has a unique structural
steel partition.

Jim Roherty, president
of San Diego-based
Pacific Building Group.

By April Harter Enriquez
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turn influence sleep/wake cycles, hormone
release, body temperature and other bodily
functions. Abnormal circadian rhythms
have been linked to various health prob-
lems.

In UTC, Pacific Building Group com-
pleted new tenant improvements for Moss
Adams LLP, allowing all employees of the
accounting firm to access breathtaking
views with site lines that permeate open
and enclosed workspaces.

Another trend in San Diego’s commer-
cial real estate market is the implementa-
tion of collaborative office spaces. “There
are new opportunities for people to inter-
act when walking to and from their work-
stations,” says Whitelaw. “What used to be
a corridor is now an indoor street where
people can stop and cluster.” 

For Carling Communications, a Fifth
Avenue Financial Center tenant, Pacific
Building Group incorporated private and
large open office spaces, a pantry-meets-
lounge area, modern conference rooms and
a reception area with unique structural steel
partition feature. “An environment with
multi-use areas encourages employees to

move about the space and collaborate,”
adds Roherty.

“Today’s motivator is flexibility,” says
Whitelaw. “Designing for individual con-
trol in the workplace is the solution. Spaces
need to be transitional and employers need
to be flexible.”

April Harter Enriquez is a

local public relations

professional and con-

sultant with TW2 Mar-

keting.

A curtain wall system allows light into iboss Cybersecurity’s new office space, com-
pleted by general contractor Pacific Building Group.
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Nearly 2,500 people from around the
country will flock to the Horton Grand
Hotel and Theatre this April for Shave-
Con, an in-depth exhibition on shaving
set to feature museum-quality collections
of vintage razors, a two-day barbering
competition and upwards of two dozen
vendors.

One might expect the people behind
such an occasion to be a group of suavely
bearded barbers with a penchant for styl-
ized facial hair.  In actuality, the brain be-
hind ShaveCon is Tiffany Kosma, an
outgoing redhead and former winner of
Miss Teen Connecticut USA.

Stereotypes aside, Kosma’s path to cre-
ating ShaveCon has been a whirlwind; in
1998 she left Connecticut for the bright
lights of Las Vegas, opening the Paris Las
Vegas Casino and working for Donald
Trump, traveling the world to produce
pageants including Miss Trump Style and
Miss Trump Style International. 

She then moved to Mexico to work for
an energy drink company, and later lived
in Trinidad and Tobago. In 2004 Kosma
returned to Connecticut, but when her
family decided to move to Arizona one
year later, so did she. In Phoenix she was
introduced to a razor restoration company
that sparked her initial interest in shaving;
this passion continued to grow through-
out the next decade and followed her dur-
ing a move to San Diego last year. 

Today, Kosma participates in 30 differ-
ent online groups dedicated to shaving.
On the Internet, she and like-minded
members discuss products and methods
and frequently post artistically styled
“Shave of the Day” pictures that incorpo-
rate shaving equipment. She is also a
shaving coach, and for $50 per hour as-
sists clients via Skype and FaceTime with
problems including skin irritation, scent
sensitivity and blade selection. 

It was last November when Kosma de-
cided to expand her passion for shaving
into something that would include a
wider community, and thus the idea for
ShaveCon was born. 

“It was late at night when the idea for

ShaveCon suddenly came to me. The do-
main was available, so I bought it imme-
diately and launched the website in
January. I knew I wasn’t giving myself a
ton of time, but I feel like the need for it
is now. The hipsters, the beards, the mus-
taches: it’s popular now,” says Kosma.

“There are smaller shaving meetups
that go on all over the country already, and
people make all these YouTube videos and
Facebook groups about shaving. The goal
is to bring everyone into the same room
and put all the awesomeness into one
place. I want to create a camaraderie. To
be able to do this face-to-face is exciting.”

ShaveCon will encompass nearly
10,000 square feet of the Horton Grand,
making use of the historic hotel’s Euro-
pean-style courtyard, two large meeting
rooms and Copley Alley, where there will
be a mobile barber shop, full bar and cigar
station. Within the Horton Grand’s ex-
pansive Regal Room nearly 25 exhibitors
will display their wares, providing demos,
answering questions and offering prod-
ucts for immediate purchase. 

Attendees will be educated about and
entertained by a variety of straight, safety,
vintage and cartridge razors. Beyond this,
shaving and grooming tools including
soaps, brushes, scissors, balms and mus-
tache waxes will be highlighted. Industry-
specific companies and organizations
from around the nation will include
Rockwell Razors (a successful Kick-
starter-funded company that will debut a
new razor at ShaveCon), Tiki Bar Soap,
Local Gent Shaving Co., Grim Blades,
Movember and more.

For those wondering if ShaveCon ap-
plies to the can’t-miss beard trend, Kosma
explains: “Beard culture drops into two
categories. One is ‘don’t shave ever’ and
the other is the hipster types with perfect
beards. Both of those people can benefit
from balms, mustache waxes, cleansers
and other grooming products.” 

ShaveCon will also feature a barber
competition, with professionals from
around the nation testing their skills in
front of a panel of judges and the general

audience, who will rate competitors on
how they shave faces, heads, arms and
necks in categories including style and
technical skills. One man and one woman
will each be chosen as the King and
Queen of ShaveCon — their prize being
mustachioed trophies and endless brag-
ging rights.

The inaugural ShaveCon will take place
over the course of three days, Friday, April
15, through Sunday, April 17. Tickets to
ShaveCon are $20 per person or $10 for
active and retired military, police and fire
personnel. For details, visit www.shave-
con.com.

From Barbers to Beard Culture ShaveCon launches this spring By Colette Mauzeralle

Tiffany Kosma, creator of ShaveCon.
(Photo by Elsa Flores)

ShaveCon barber competition trophies.
(Photo by Tiffany Kosma)



It would be fun, certainly different, to have dinner with a
ghost. No, this isn’t about eating at Disneyland and the pres-
ence of a ghost cannot be guaranteed to arrive along with en-
trée. But ghosts are reputed to roam some of the hallways and
rooms of the hotel where the restaurant is located. 

The luxurious Grande Colonial Hotel in La Jolla, located at
910 Prospect St., has been in business at the location, in one
way or another, for more than 100 years. It has lots of history
and a long list of famous guests, including such Hollywood
stars as Gregory Peck, Charlton Heston and Groucho Marx. 

Some guests apparently don’t want to leave. Located in the
heart of La Jolla, close to the beach and shopping, it serves as
an easy jumping-off place from which to enjoy the delights of
the village. It is understandable why some want to extend their
stays.

But these “ghostly guests” left a long time ago yet they con-
tinue to reappear on occasion. One clerk reported seeing “A
tall gentleman in a tuxedo, top hat, white scarf and cane ac-
companied by a lady in a cream-colored evening gown” when
no one was there. Other guests have heard loud voices, slam-
ming doors and heavy footsteps coming from the bakery at
times that no one was there. 

There is something “other-worldly” about the hotel’s restau-
rant, named “Restaurant 910” to echo the hotel’s address. It is
in the flavors of the cuisine coming out of the kitchen that is
directed by the award-winning chef Jason Knibb. The flavors
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HISTORY, LUXURY & GREAT CUISINE
THE LUXURIOUS GRANDE COLONIAL HOTEL IN LA JOLLA

By David Rottenberg
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are so delicious. 
Chef Knibb, who comes from Jamaica

where produce and fruits are fresh, learned
his craft by doing it. He trained with such
luminary chefs as Wolfgang Puck, Roy Ya-
maguchi and Hans Rockenwagner.  He
worked, watched, experimented and devel-
oped his unique style. His creations em-
phasize freshness and taste, with the
bounty of local farmers and producers, as
well as fresh seafood flown in daily if not
caught offshore.  This is California Cuisine
at its best.

Walking into the  hotel and restaurant,
one could not recognize that the property is
over a century old. The lobby looks mod-
ern, sophisticated. The restaurant entrance
leads past the bar area into the large din-
ing room. The bar area is well known as a
great place to relax and have a drink after
work. The bar has its own menu and, dur-
ing Happy Hour (3:30-6:30), there are
food and drink specials. 

The wine list is compiled with an eye to
selections that complement items on the
menu. The restaurant has received the
Wine Spectator award and holds over

3,000 bottles in inventory. On Wednesdays,
wine at lunch and dinner are discounted 50
percebt. 

The menu lists First Course (appetizers)
to whet one’s appetite and Entrees. Among
the entrees, Hamachi Sashimi presents
tasty thin slices, surrounded by shitake
mushrooms. Chino Farms Fall Squash Ag-
nolotti and Braised Oxtail, with pickled
butternut squash and pumpkin seeds, will
wake up one’s palate. Chef Knibb goes back
to his roots with Jamaican Jerk Pork Belly
that offers an explosion of tastes through
an assemblage of baby carrots, swiss chard,
plantains, black-eyed peas, spicy jellies and
sweet potato purée.

Entrees include Roasted Local Grouper
with braised fennel, roasted cauliflower,
spinach, pomegranate seeds, pickled
parsnips, and saffron raisin puree as one of
the fish dishes, Maple Leaf Duck Breast
with grilled figs, smoked carrots, baby swiss
chard, sunchoke puree, and anise infused
duck jus as one of the fowl dishes, and
Prime New York Steak with wild mush-
rooms, crispy confit baby potatoes with
salsa verde, quince & mustard seed com-

pote, with a cabernet reduction. Moroccan
Spice Crusted Lamb Loin, with Chino
Farms eggplant, haricot verts, charred
onion and lamb jus is a meat alternate. 

Chef Knibb presentations are lovely.
Food items are arranged beautifully on
plates and include a number of ingredients.
They blend like instruments in an orches-
tra to create a symphony of taste. Portions
are not large. But the bites are to be savored
and enjoyed, not gulped down. 

Desserts are prepared by Pastry Chef
Rachel King. She studied at San Diego
Culinary Institute and worked locally at
Mr. A’s and for a number of restaurants
owned by Chef Brian Malarkey. Some of
her tasties creations include an amazing
Half Baked Chocolate Cake with caramel
sauce, and whipped cream or vanilla ice
cream.

Restaurant 910 is open daily for break-
fast, lunch and dinner. The menu is expen-
sive and reflect the skill and fame of Chef
Knibb. Reservations are recommended. 

The restaurant is located at 910 Prospect
Street. Call (858) 964-5400 for directions,
reservations and information. 

Crusted lamb Executive Chef Jason Knibb Pastry Chef Rachel King

Half baked chocolate cake
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Eons  ago I was a traveling man man-
aging large chunks of United Press Inter-
national’s worldwide operations. A road
warrier in a suit and tie. Days long gone.

The gig demanded leaving home Mon-
day, packed suitcase in hand, hop a jet  to
wherever I was headed and land in a hotel
room, ready to conquer whatever chal-
lenge lied ahead.

In those heady days of the ’60s, ’70s and
’80s, hotels were plentiful in number, but
style and class were another matter. The

usual assortment of Hiltons, Sheratons
and Holiday Inns were around every cor-
ner, and if the room was clean, the shower
worked and there was a spot for a quick
morning coffee,  you motored out to your
day at hand.

But ah, then there was San Francisco!
Fabulous choices from which to choose.
My choice was the Stanford Court. It

was majestic and austere, like a regal
princess, and  situated perfectly on Nob
Hill.

Today, on my first return visit in years, I
found it  as dignified and magnificent as
ever.

The changes, however, are dramatic. It
has jump-started itself into the new world
of high technology.

Catering to today’s tech-savvy travelers,
the Stanford Court had partnered with
Powermat, the inventor of the popular
wireless charging paltforms. The Power-
mat augments the hotel’s existing pro-
gressive tech amenities. There are

SAN FRANCISCO’S 

REGAL STANFORD COURT
A majestic princess that has gone tech savvy 

By Bob Page
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designated areas in the property’s lobby,
bar and front desk where you can wire-
lessly charge your iOS and Android de-
vices. 

There is free ultra-high speed wireless
Internet and complimentary Apple iMac
computers and iPads in the lobby for
guest use. There is access to ZipCar and
electric car charging stations as well.  Your
Tesla will be right at home.

“We want to tell a story whenever pos-
sible that we’re catering to the needs of
the modern traveler. We offer access to
high-tech amenities and fast Wi-Fi,” said
Michael Baier, the hotel’s general man-
ager.

To give visitors to the 393-room prop-
erty a “sense of place,” the Stanford Court
promotes local Bay Area artists and musi-
cians within the hotel.

“We offer an authentic San Francisco
experience with a modern perspective,
featuring partnerships with local purvey-

ors, sweeping city views, and cool, con-
temporary accommodations in the heart
of Nob Hill,” Baier said.

The hotel has a large scale renovation
planned for this year in its continuing ef-
fort to “reflect the best of the Bay Area,”
Baier added.

A very casual atmosphere comprises the
hotel’s dining option. The Aurea Café and
Lounge is open for breakfast and dinner.
The hotel takes great pride is serving 100
percent of sourced California products,
most from less than 50 miles away. It is a
partnership designed with small farms, ar-
tisanal producers and craft brewers and
distillers.

Our visit back to The City by the Bay
also gave us a chance to renew an ac-
quaintance with Beach Blanket Babylon,
San Francisco’s hilarious pop-culture mu-
sical revue. It is the world’s longest run-
ning musical. I’m not sure you need to see
it as many times as we have but nonethe-

less it makes for a fun evening.
No trip to San Francisco would be

complete without at least one Chinese
meal. Tommy Toy’s, the city’s iconic and
legendary restaurant favored by locals and
A-listers, is no more. Options abound and
we found Fang, run by Kathy Fang, whose
father founded and continues to run the
House of Nanking. If you miss Toy’s be
sure not to miss Fang.

In a city with more restaurants than
days in a year, we’ve latched on to two
which we’ve kept etched in our memory
bank: The Boulevard, a very classy and
contemporary with “high cotton” cuisine
near the Embarcadero, and Trattoria
Contadina, an amazing little Italian
tucked away in North Beach and a short
walk from Beach Blanket Babylon. 

It’s already time to go back to San Fran-
cisco. It’s the most easily missed city in the
country, and a large part of the world as
well.

The spacious hotel lobby features a giant domed fixture. A room at the Stanford Court.
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